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. OMB NO. 1124-0002; Expires February 28, 2014 



U.S. Department of Justice 

Washington, DC 20530 



Supplemental Statement 

Pursuant to the Foreign Agents Registration Act of 
1938, as amended 



1. (a) Name of Registrant 

Spring O'Brien & Co., Inc. 

(c) Business Address(es) of Registrant 
30 West 26th Street, 4th Floor 
New York, NY 10010 



For Six Month Period Ending 12/31/2012 

(Insert date) 

I - REGISTRANT 

(b) Registration No. 
5872 



2. Has there been a change in the information previously furnished in connection with the following? 



(a) If an individual: 

(1) Residence address(es) Yes □ No □ 

(2) Citizenship Yes □ No □ 

(3) Occupation Yes Q No □ 

(b) If an organization: 

(1) Name Yes □ No 

(2) Ownership or control Yes □ No |x) 

(3) Branch offices Yes □ No H 



(c) Explain fully all changes, if any, indicated in Items (a) and (b) above. 



IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a). 

3. If you have previously filed Exhibit C, state whether any changes therein have occurred during this 6 month reporting period. 
Yes □ No B 

If yes, have you filed an amendment to the Exhibit C? Yes □ No □ 

If no, please attach the required amendment. 



1 The Exhibit C, for which no printed form is provided, consists of a true copy of the charter, articles of incorporation, association, and by laws of a registrant that is an ! 
organization. (A waiver of the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attorney General, National Security 
Division, U.S. Department of Justice, Washington, DC 20530.) 

Formerly CRM-154 FORM NSD-2 

Revised 03/1 1 
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4. (a) Have any persons ceased acting as partners, officejs^jdirectors or similar officials of the registrant during this 6 month reporting period? 
Yes □ No i 

If yes, furnish the following information: 

Name Position Date Connection Ended 



(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period? 
Yes □ No H 

If yes, furnish the following information: 

Name Residence Address Citizenship Position Date Assumed 



5. (a) Has any person named in Item 4(b) rendered services directly in furtherance of the interests of any foreign principal? 
Yes □ No □ 

If yes, identify each such person and describe the service rendered. 



(b) During this six month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered 
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or 
secretarial, or in a related or similar capacity? Yes H No □ 

Name Residence Address Citizenship Position Date Assumed 

KorinLamourt 401 E 68 St, #4b, NY NY 10065 US Account Executive 05/07/2012 

Leslie Knobloch 210MartineAve,#2L, US Assistant Account 09/24/2012 

White Plains, NY 10601 Executive 



(c) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or 
connection with the registrant during this 6 month reporting period? Yes H No □ 

If yes, furnish the following information: 

Name Position or Connection Date Terminated 

Irem Erdogan Account Coordinator 08/13/2012 



(d) Have any employees or individuals, who have filed a short form registration statement, terminated their connection with any foreign 
principal during this 6 month reporting period? Yes □ No 13 

If yes, furnish the following information: 

Name Position or Connection Foreign Principal Date Terminated 



6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(b) of the supplemental statement? 
Yes H No □ 

If no, list names of persons who have not filed the required statement. 



Received by NSD/FARA Registration Unit 01/28/2013 5:09:29 PM 



Received by NSD/FARA Registration Unit 01/28/2013 5:09:29 PM 

(PAGE 3) 

II - FOREIGN PRINCIPAL m** 

7. Has your connection with any foreign principal ended during this 6 month reporting period? Yes □ No El 

If yes, furnish the following information: 

Foreign Principal Date of Termination 



Have you acquired any new foreign principal(s) 2 during this 6 month reporting period? Yes □ No SO 

If yes, furnish th following information: 

Name and Address of Foreign Principal(s) Date Acquired 



9. In addition to those named in Items 7 and 8, if any, list foreign principal(s) 2 whom you continued to represent during the 6 month 
reporting period. 

St Vincent & The Grenadines 
Turismo Chile 



10. (a) Have you filed exhibits for the newly acquired foreign principal(s), if any, listed in Item 8? 
Exhibit A 3 Yes □ No □ 

Exhibit B 4 Yes □ No □ 

If no, please attach the required exhibit. 

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you 
represented during this six month period? Yes □ No [3 

If yes, have you filed an amendment to these exhibits? Yes □ No □ 

If no, please attach the required amendment. 



2 The term "foreign principal" includes, in addition to those defined in section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly 
supervised, directed, controlled, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual. 
(See Rule 1 00(a) (9)). A registrant who represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he 
is not entitled to claim exemption under Section 3 of the Act. (See Rule 208.) 

3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM- 1 57) sets forth the information required to be disclosed concerning each foreign principal. 

4 The Exhibit B, which is filed on Form NSD-4 (Formerly CRM- 155) sets fourth the information concerning the agreement or understanding between the registrant and the 
foreign principal. 
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^ III - ACTIVITIES 
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11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal 
named in Items 7, 8, or 9 of this statement? Yes No □ 

If yes, identify each foreign principal and describe in full detail your activities and services: 

St Vincents & The Grenadines - see attached for services provided 
Turismo Chile - see attached for services provided 



12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity 5 as defined below? 
Yes □ No E 

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things, 
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant 
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery, 
names of speakers and subject matter. 



13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits your 
foreign principal(s)? Yes □ . No H 

If yes, describe fully. 



5 The term "political activity" means any activity that the person engaging in believes will, or that the person intends to, in any way influence any agency or official of the 

Government of the United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic or foreign policies of the 
United States or with reference to political or public interests, policies, or relations of a government of a foreign country or a foreign political party. 
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IV - FINANCIAL INFORMATION 

14. (a) RECEIPTS-MONIES 

During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this 
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or 
money either as compensation or otherwise? Yes H No □ 

If no, explain why. 



If yes, set forth below in the required detail and separately for each foreign principal an account of such monies. 6 

Date From Whom Purpose Amount 

07/01-12/31/2012 StVincents for services rendered/expenses incurred 676,759.52 

07/01-12/31/2012 TurismoChile for services rendered/expenses incurred 707,183.30 



1,383,942.82 
Total 

(b) RECEIPTS - FUNDRAISING CAMPAIGN 

During this 6 month reporting period, have you received, as part of a fundraising campaign 7 , any money on behalf of any 
foreign principal named in Items 7, 8, or 9 of this statement? Yes □ No S 

If yes, have you filed an Exhibit D to your registration? Yes □ No □ 

If yes, indicate the date the Exhibit D was filed. Date 

(c) RECEIPTS-THINGS OF VALUE 

During this 6 month reporting period, have you received any thing of value 9 other than money from any foreign principal 
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such foreign principal? 

Yes □ No S 

If yes, furnish the following information: 

Foreign Principal Date Received Thing of Value Purpose 



6, 7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, moneys, or other things of value for a foreign principal, as part of a fundraising 
campaign. (See Rule 201(e)). 

8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fundraising campaign and transmitted for a foreign 
principal. 

9 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, 
"kickbacks," and the like. ' 
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15(a) DISBURSEMENTS-MONIES 

During this 6 month reporting period, have you 

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, or 
9 of this statement? Yes No □ 

(2) transmitted monies to any such foreign principal? Yes □ No IE! 

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal. 



If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including 
monies transmitted, if any, to each foreign principal. 

Date To Whom Purpose Amount 

07/01-12/31/12 American Express, AT&T, Burrelle's, Public Relations & Advertising for 156,527.56 

Centurylink, Columbus St Vincents 

Management, Earthlink, Irem 

Erdogan, Federal Express, Group 

Americar, Jennifer Reisfeld, Stellar 

Partnership, Burton&Mayer, 

ImageKing, The Copy Room, Dive 

Training, Martha Stewart, Source 

Media, World Publications, Worth 

International, Canadian Traveler, 

Sherman's Travel 



07/01-12/31/12 American Express, Centurylink, Public Relations & Advertising for 357,899.99 

Earthlink, Federal Express, Kevin Turismo Chile 
Raub, Megan Vibert, Rampart, 
Mens Journal, Amex Publishing, 
Outside, World Publications, 
Columbus Management, Fiona 
Farley, Korin Lamourt, Goway, 
Latour, Auers Moving, 
Burton&Mayer 



\ 



514,427.55 
Total 
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(b) DISBURSEMENTS-THINGS OF YALUE 

During this 6 month reporting period, have you disposed of anything of value 10 other than money in furtherance of or in 
connection with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement? 

Yes □ No 

If yes, furnish the following information: 

Date Recipient Foreign Principal Thing of Value Purpose 



(c) DISBURSEMENTS-POLITICAL CONTRIBUTIONS 

During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any 
other person, made any contributions of money or other things of value 1 1 in connection with an election to any political 
office, or in connection with any primary election, convention, or caucus held to select candidates for political office? 

Yes □ No H 

If yes, furnish the following information: 

Date Amount or Thing of Value Political Organization or Candidate Location of Event 



10, 1 1 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, 
"kickbacks" and the like. 
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V - INFORMATIONAL MATERIALS ^ 

16. (a) During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials? 12 

Yes No □ 

If Yes, go to Item 17. 

(b) If you answered No to Item 16(a), do you disseminate any material in connection with your registration? 
Yes □ No □ 

If Yes, please forward the materials disseminated during the six month period to the Registration Unit for review. 

17. Identify each such foreign principal. 
St Vincents & The Grenadines 
Turismo Chile 



18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to 
finance your activities in preparing or disseminating informational materials? Yes □ No S 

If yes, identify each such foreign principal, specify amount, and indicate for what period of time. 



19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational 
materials include the use of any of the following: 

S Radio or TV broadcasts H Magazine or newspaper D Motion picture films □ Letters or telegrams 

IS! Advertising campaigns H Press releases H Pamphlets or other publications □ Lectures or speeches 

H Other (specify) Events 

Electronic Communications 

(El Email 

□ Website URL(s): 

D Social media websites URL(s): ' 

□ Other (specify) 

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of 
the following groups: 

D Public officials □ Newspapers □ Libraries 

□ Legislators □ Editors □ Educational institutions 

□ Government agencies □ Civic groups or associations □ Nationality groups 

□ Other (specify) ■ 

21. What language was used in the informational materials: 

English □ Other (specify) 

22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials 
disseminated or caused to be disseminated during this 6 month reporting period? Yes S No D 

23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act? 

Yes 13 No □ 

12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising, 
books, periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials 
disseminated by an agent of a foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be 
filed pursuant to Section 4(b) of the Act. 
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VI - EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read 
the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents 
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the 
undersigned make(s) no representation as to truth or accuracy of the information contained in the attached Short Form Registration 
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge. 



(Date of signature) (Print or type name under each signature or provide electronic signature 13 ) 
January 28, 2013 /s/ Nasik Hasan eSigned 



13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners, officers, directors or persons performing similar 
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf. 
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Wedding Bells, Mariage Quebec, WeddingBells.ca, 

MariageQuebec.com 
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Wedding Bells Full Page Contest Ad - Fall/Winter 
Circulation: 90,000 
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Mariage Quebec Full Page Contest Ad - Fall/Winter 
Circulation: 30,000 
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AN AtMNClUSIVE HONEYMOON VACATION 
TO ST. VINCENT AND THE GRENADINES 

^ngsr- iter/ $>* UioI'OlUn j£onsl £<H>0^ Its Swo 
teiKKrpa^o*e end nciel w/c-s Torero 
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Vie Caribbean You're Loofah 

Prize Details; v5-night stay.at Palm Island Resort for two.m a. Palm View room with 
roundtrip air from Toronto^or.Montreal to^Union Island Airport and-roundtrip. hotel, 
transfers from Union Island Airport Also induded..is;en allrindusive stay, that includes 
3 meals a day at choice of two' restaurants, .daily afternoon tea, weeklymanager 
cocktail party; to pr shelf beverages and beach BBQ. Complimentary, activities include 
tennis/ cycling, shuffleboard, nonrmotonzed . water sports and: more. 
Prize valid, for travel from June i, 2012 - Hay 31; 2013 (blackout dates: apply). 

St. Vincent and the Grenadines: www.discoversvg.com 
Palm island Resort: www, palfnisIandresortgfenadines. com 
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; inspiration and 
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BuyThis Issue!, 
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• chocolate wedding favours your guests 
will love 

Posted 2 hours.ago 

a charming camp::wedding;iri- golden- . 

[ake,:ontar!Q.:- 

Posted 5? hours ago 

wedding style inspiration; moonnse 
: kingdom. 
Posted 6 hours ago 

;a^.dreamy naturermsptred wedding m . 
: Toronto.- 

■Posted 8' hours ago 

Subscribe to the Weddingbells Magazine's 

RSSfeed 



Wedding Bells Contest 



Teaser 
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, , , Win your Dream Vacation from Yves 

YVS-S HOC!-. ■' . A J X...: ■, 

Rocher 
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Win a Skin Rejuvenation Makeover from 
Miracle 10 Cosmetics and The Plastic 
Surgery Clinic! Tie the Knot with Glowing 
Skin 



V I Enter for your chance to WIN an 

//S^tC£/rf all-inclusive honeymoon vacation to St. 
r , , i y > ^ j Vincent and the Grenadines ! 




WIN a honeymoon trip from 
Weddingbells and the Gansevoort Turks + 
Caicos! 



Mariage Quebec Contest Landing Page 
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st vincent and grenadines 




UNE IUNI Dl M1EL £N FORMUIE TOUT-COMPWS 

A SASNT-ViNCf Nl 6T 1ES GRENADINES 



fsf-r.-.r.'-es *!!>•, ..r>s cft-isriw r.r.nrscr." v H poflnoro* 




Contest «nd«: aesa Octcbf r :s 

foj sEaj-retsof « iraastew mm 'MoastSal «j Tessata « Fa&o^as ttsiea Salacd 

j rajas toss ks Joars st deux mtasaaaa as daobt. & &i ea apr&cmias. ea coekt»S&sdit«tm:p«siaatla» 
das &?sJ3vag£S ii ^oaEtS e* ea sar la plaga 

Aeti*s3& jratesss : tejsaia, Wsjtkns. jte cSa gala,- ijetta <asai^s«ae3 a»«9RS&- 
Vevaga vaMa|t£Kjs'ais 31 ma: abis'ssefilsist aatsaina* p&rso&ES 4a Fas&^a) 
Sa;r.w.«tKt «? !as Orsaadisas: «w.4iiwvsrs^a.ce:r. 



Manage Quebec 



Contest Teaser 
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concours 



YVES ROCHEF? 



*- Gagnez un voyage de reve grace a Yves 
Rocher 



it 



Participez a notre sondage pour la chance de 
gagtier 



1 'hlwz mum t 



Sejours de 5 nuitees au Palm Island 
Resort pour deux personnes dans une 
*j chambre dormant sur la palmeraie. 
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7/26 Contest E-Blast 
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■ . and 

ThaGrenadras 




AN ALL-INCLUSIVE HONEYMOON VACATION 
TO ST. VINCENT AND THE GRENADINES 

THIS LUXURIOUS HONEYMOON PRIZE INCLUDES 

' 5-r.ighf stay at the Palm-Island Resort for two 
in a paim view room 

Round-trip airfare and hotel transfers from Toronto 
or Montreal io Union island Airport 

3 meals a cay witlra choice of two restaurants, 
dally afternoon tea, weekly manager cacktai! part 
premium beverages and beach BBQ 

Complimentary activities; including tennis, cycling 
i j r or " c* . ■: to'i soors ::nctmere 
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10/11 Contest E-Blast 
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AN ALL-INCLUSIVE HONEYMOON VACATION 

TO ST, VINCENT AND THE GRENADINES 

THIS LUXURIOUS HONEYMOON PRIZE INCLUDES 

S-nsgnt stay a! trie Palm Island Resort for two 
In a pcjim view room 

Round- trip airfare end hotel transfers from Toronto 
or Montreal to Union island Airport 

3 meafewdoy with a choice of two restaurants, 
daily afternoon teo, weekly manager cocktail party, 

premium beverages ond beach B8Q 

Complimentary activities; including tennis, cycling, 
it: shuffleboord, non-motorized water sports and more 
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Advertorial Banner 
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monique lhuillier 

spring 2013 " more dresses » 



ilillll 




Ascatalogue of 20 
truly inspiring 



wedding: confections. 



stall 



This week i n wed dings 

.Cakes, flowers, gowns :3nd everything else .you need' to pi an your big day. 

..! PLANNMS 




moonnse - 
kingdom-inspired 
wedding ideas ' ■ 

See how this: new 
movie- can inspire 
your wedding day 
look. 




' —v 



PLANNING 

summer wedding 
colour palettes 

Th e hotte st shades 
for warm-we ath e r 
weddings and how to 
work .with them. 

PUNNING 



the most inspiring 



Posted 3 hours ago 

Subscribe to the Wedding bells Magazine's 

RSSVfeed W : 



Advertorial Page 




2 the farads that have everything. 



local wedding sh-opj =3«. services ■■ '.tool 3 v-dao biogr -guide:: cjL:zz&s polls coptesta 




£Mk anc 



The Grenadines 



f tift* JLa?c mii lb- A/^/u/j 1&4.1 Haste lU'&fiiUid, 




• A string of 32 islands. in the southern Caribbean, St. Vincent and 
the Grenadines is a place of quiet a2ure waters, unspoiled forests'* 
and stunning white sand beaches - perfect forromance. 

With its unpretentious authenticity and deep wealth of natural 
attractions, this collection of islands and cays is a life-renewing 
experience. From the imposing La Soufriere volcano to the oldest 
.botanical gardens inthe Western Hemisphere, the main island of St. 
Vincent has. so. much tooffer. 

South of St Vincent^ the Grenadines^are strung across 40 miles of 
typically tranquil waters, Only eight of these islands are inhabited) 
Young Island, Bequia, Mustique; Canouan, Mayreau; Union Island, 
: Palm Island and Petit St. Vincent. 

For.all their charming remoteness/these, islands have. something 
for every couple- whether it is the solace and romance-seekers or 
the adventurous explorers. Another must-see is the Tobago Cays, 
afamilv of five siblino islands protected bv.a huae horseshoe reef 





Vou'll find a qualified lineup of tour operators; charter companies and . 
dive shops ready to help coordinate itineraries - and when it comes 
to accommodations, SVG extends a welcoming hand ofinborn 
hospitality to just about every taste and wallet from intimate-sized, 
fsmily.-owned hotels and boutique properties to private island resorts. 




Start your wedding ragtstry now! ; 
^Connect with bridal registries across 
;Canadav: ■ - V 

On Newsstands Now ! 

<7" , 1M Winter 2012 
*8*>g dresses, real 



Wedding Bells 300x600 



n ft, nrv 

I win 



Mill ■ ' . '">\ II 



P.v. i>>\ I'.Diiw; 




home engagement planning fashion beauty home a registry 



WseMStigbells » Forums 








You are not logged in. [Log In] 




Register User Forum List 


Calendar Aci 







Welcome to Weddiiigbelis.ca! 

In addition to .the 'forum,; which is your link to thousands of others whoare busy planning or 
. attending a wedding, the website has some great planning features including: 
Enhanced wedding planning tools 
Great planning features and sfideshows: 
A comprehensive local vender directory 
An inspiring weekly e-newsletter 

If you are an existing forum user, please log-m witri your easting ^ usemame;arid;password:.If 
.you are new.to the forum and would like to register,, see beiowfor more infbrma^bn. -. 
The Rules 

Before registering for the forum, please read andcomply with our recently, a mended FORUM 
RULES. Please note a separate registration is required to access the sites; planning tools and 
interactive features;. Please note^Weddingfaells.ca has a strict NO VENDOR policy in place, 
slick he?.e far TODAY'S ACTIV5 TOPICS 



Planning Rw>m«» - A y«irf#»Jy of fopicv to h**lj> |>ian ami organize y&iir day 
Planning Rooms - A vanety of topics to help plan and'oro.an«e your day 



■ .f jf^t-Stsps (2 viewing}' 

Where newSy engaged couptes discuss the "first 
steps" m wedding: planrwna - from setting a budget 
to hiring professionals and more. Don't be shy, 
introduce ycurselfi 

Inspiring *deas (3 viewing) * : 
GeKmg (Me the "r«tty gntty* cf.pianoing out the 
ceremony and reception details? Exchange idea's- : 



Re; Sia'V aboyt 

: (Lady Aurora) - 

: : : 0?/24/t2. 05:52 PM 



01 Ofttaai £8GO Baby 
(ghld) - 07/27/12 




Wedding Bells 728x90 
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tTiteft. -jb't^s' .ueSfey cjefc^'.'ij^i? * '.••J. 




hsru- -n;j : );K-nct't phipr 



Wudtfinqb*!!?* » Forums 




You are not logged in. [Log Inji 



Register User Forum List Calendar Active Topics FAQ 



Welcome to Weddingbells.ca! 

In addition to the forum, which fs your fink to thousands of others who are busy plannmgror 
attending a wedding, the website has some great planning features including: 
Enhanced wedding planning tools 
Great planning features and siideshows 
A comprehensive local vendor directory 
An inspiring weekly e-newsletter 

If you are an existing forum user,, please fog-in with your existing useimame and passwordrlf you 
are new to the forum and would like to register, see below for more information. 
The Rules 

Before registenng for the forum, please read and comply with our recently amended FORUM RUtES. 
Please note a separate registration is required to access the" sites planning tools: and interactive 
features. Please 'note: weddingbells.ca has a strict NO VENDOR policy in place, 

Ctek.hfiM for TODAY'S ACnve-TQPiCS 

Ptem nlwj Rooms - A variety of topics to help plan and organize your day A 
: Planning; &oom$~: A vanety;cf topics Johetppianiand organize your day 



Ret Stag and 
Das,. .is « 
(Oeevine) - 
07/04/12 02:54 PM 




irst Stsps- {I viewing) 
Where newly engaged couples discuss the "first: 
steps* iiv wedding planning -,from setting a budget to 
hiring professionals and more. Dcn!t be shy/ 
introduce yourself! . 



ManeEve: ok i thought it was Just rr.y 
settings that were wonky., 
^mbufar : I'm having issues, bob. 
tcftj: Are there not any mods around these 
days that can update on what is 
happening to the site in terms of its 
- appearance and huge font issues? 

My guess is that mods are around*: : ::. 
but no one from SJM'is around to inform.::: 
them: They're usually just as in the dark . 
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Toronto Life 300x600 
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Travel 



destination wedding 

10 coo! items to enhance 
your, tropica! celebration. 



pretty honevinobn^ 
fashion ideas ; 

Stock up on sunny 
:vacatton-p€rfect pieces: 
fmm Trma . Turk for 
Sanana Republic. 




malta: ths ultimate 

honeymoon: 

dfc&b nation for history 

Vufi*. 

Find out whv thts isSand 
repubbc ts the perfect 
place for a romantic 
getaway. 




MUM* IltltUll "inVIl 



i iiviu's I? dm. 



I 




luxe honeymoon hofcspot: bal 

; harbour, florida 

Travel jusi XS minutes north of Mtami and 
you'ff fmd a honeymoon oasis with stunning . 
beaches, fine diojna and incredible shoppmg. 



see more travel » 





honeymaem planning ; destination wedding getaway travel dps 



' Start your wedding registry nov»i 
Connect with bndal rpoistri*» across 
< Canada;, '■ 



Toronto Life 728x90 
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iocs! wedding shc-es ? i,»r,\ces toois v«teo biOQS ■ guises auiwe* polls . contorts 



rcai weddin- 



ABOUT OUR 

PLANNING TOOLS 



log in I regster start planning 

We've launched cur new ivedd.ng Planning Tools< They're free and super easy to 
.use! You siaspiy need to be togged in or become a member of weddmgbe&.c3. 

start planning ' 




THEFEATURES 

We^Bveov-er 70 website 
' templates to" choose front.-. 



weVe atMed-Wogs &;etttarl 
service. 

Manage your rsvpiists, events, 
seating charts, [photo albiims.and 

more. 

Music, suggestions and-downioads- 
are now Included; 

Keep track of your budget and all ' 
your vendors here too? ' 



■ Wftjtif 'you've already 
;starte'd':'planriirs) your : 
; : wedding .with our oast: 
js'et-of tools? You can soil;;; 
.access these;tbols : in -yotir 
-accounti.b'rit te 
'taking th e old tools down 
3tthe:end : of:2010. 

■We suggest you try our; 
new and improved. toofs,- 
Youll find even more 
features— from 
countdowns to detailed 
tri-rin Bsts—rn hr*ln vou 



proactiv 



1 2 3 



NEW 

PROACTIV 

(Swooped, . : 



Jut,; -.4. ' „ ■ 1 • " ■ » 




Start your wedding registry now' 
Connect with bridal registries across 
fjiCanada.;-: 

On Newsstands Now! 

i-.red'it^s F ? & 

— "J* \\ utter 2012 

Moredreamdresses," 
real .weddings, 
^**-„ beauty inspiration 
and honeymoon 
~ iZg^HL ideas framoorFall & 
— Winter 2012 issue, 

.Bro-ThklssugS- «rr 



special feature 

destination wedding specialists 

When it comes time to turn your destination 

v**rltimn rimarr«,trirn f*j*iitv. ««tt ran rr»«r a 
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1 / 2 Page Spread - February, April, October and December 
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300x250 Banner 
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F e aiu res^ R e b tsathl rs - 05flJ7/20;i 2 

Engineering The CCR 
Blues Away 



Features, Rebreathers- 05/07/2012 

Improving Rebreather 
Safety 



Departm a nts; D ive ;0 e a r, R evi ems ■ 

2&€&'2012 

Gear Stop: B.U.D., BC's 
and Bags... 



M-arirte Life - 28/06/2012 

h i Jellyfish on the risfe 




Features, Rebreathers- 05/07/2012 

Creating A Safety Culture 



Diving Medicine, Features, Training ■ 
03,07/2012 

Nitrogen Narcosis: A 
Critical Conversation 



D e pa rtrii e :' rife, :M ovi'es - 28/06/2012 

8 DIVER salutes JAWS on 
their Anniversary 



IpjlMjll 



Boats, Departments- 28.08)2012. 

The stacks: Books in print 

.-I ... LI . .Vi "■ 
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160x600 Banner 
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Yi Page Ad & 1 /4 Page Advertorial - September issue 
Circulation: 60,000 




-araf iajj«;53Rs wsift tiittjusae *ea* astf pswsier wptuie jwr*3 beaches, Thsr* »t 
a raanfeef of c h^rte? cssftt?stts« opsnjtmg cut S«<3 tftii gftet feaf*Soas 
■■starts**. s*fgfs««s3 jrssiw* gr «s? tnps, 



fcs** te tf>« jc^ e* a.vsfccsfia: ss>«amtp<$ w«t«rfssfis a* «fe«$: scmts caatt^ 
paths. 0» " arta «tejp)»n watching, ■ ts^fesw fatesss in stats* of ifeft 
*jrd#nfc St,Vf?w*fti fcattet maanSw thfaajh ccfcrrfal tJsji*Eaf ;«?4sfs, » 
- dream yau«-«f? ta sterp en a ttsaittifui teach, 

ftm> 33»!#t fasscftes,- ptttiifeaQue fctfbar* 'tesfe. wajs-sarf- prdmsi 
iJtarmieyj *33asvj' iht#dv*s, « fttdemiS ots*4 SVG *jw mtiid^to &ifs»: 
. to bark wedsSiggs fce«syav»af*fc. These a-e » mKn&er «f. pssfessaart 
ventfonv ateog wit** 9 trasses! fwiwori: «t ssjanaSJ* «phS reSiaN* 
sy^ws, wkese ess-feed mpmmcM mi I«bJ hw*-it5^.<«sef* itsst the 

■ iilaridJ.^v their iteiui'e.- 
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180x145 Online Banner Ad - September 27-November 29 




800x132 Online Banner Ad - September 27-November 29 



September / October 5-Second Subway Commercial 

8 Union Station 

< • September 27-October 24 

? • Spots: 3,024 

2 • Impressions: 3.9 million 

1 TTC 

£ • September 27-October 3 

£ • Spots: 29,400 

c§. • Impressions: 7.8 million ^ : , „ 
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Full Page Ad - Fall and Winter issues 
^ Circulation: 5,000 
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240x400 Online Banner Ad - September-October 
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Raafil Mora 



2 3 4 S $ ? 6 8 18 11 ,. 33 * 




DISCOVERING SAN DIEGO 

f :. 2£j\ : Pesietf b>? Javl Yab>»ss - Loava a Comment 

With L-.A. its glitzy big sister and San Rran Its artsy little" 
brother, San Diego is often the forgotten middle child of.the 
.California kin. But over the last ten years, almost 
undetected, San Diego has come of age with an explosive; 



i?Two«t 



■ S3 Like 



J -1 





MSB AMANJIWO AMAH RESORT. 

Resting within a natural amphitheatre. Amanjiwo Arrtart. 
Resort, which means peaceful soul, Is one of Indonesia's 
ntrast ennohing and elegant places at which to lodgei 
Hundreds of archaeological rftonuments are In its vicinity, 



t?Tweet 



B Like 




Own a home, not a mortgage. 

You define richness. With a plan that 
gets you Into your home and out of 
your mortgage faster, we can help with 
the money part 



ni 



than you think: 
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w The Grenadines 
Tfte Caribbean you're looking for 



CD 
O 
fD 

< 

CD 

oo 
O 



CD 
fJQ_ 

55' 

o' 

3 



to 
OO 

to 
o 

U) 

o 

to 



Received by NSD/FARA Registration Unit 01/28/2013 5:09:29 PM 



o 

— u 
03 _: 



o2 

cu 

_Q 

_o 



03 



03 



03 
CU 
_Q 

_o 



Received by NSD/FARA Registration Unit 01/28/2013 5:09:29 PM 



CD 
O 
CD 

< 

cr 

00 

O 

> 



CD 
CTQ 



O 
3 



oo 

to 
o 

I— > 

u> 

o 

to 



October 20 th 1 / 2 Page Advertorial 
Circulation: 2.8 million 





ftwjjfci tram (be isfewd «feal»lSsr 



6««»at3aM!» Mt £sOft»»i*i*dby away 



AfiUjf ttaraed fc«s *Ct*j»r€aptlal 
of the Ckribbeaai,* St • Viae*** acd 

irabem So«Eteb<:lir»if the tnei&rg 
of caweK» frw> lfc*f Ailsmtb Oe»«B 
and the Caxitfcron Sra, edotig wtti> a 
wide Vsrielj of ondcrwutcr habtQ»l» 
(pock fomatksMft, coral «e*rfe ( tut^t 

wedti unlike any ottef. Sntwietieat, 
dive** «rd «ttie*» alike «* *bj* 

oc&odtv of at 



jgteea tunten, SeiMtaageiM of l * 
btggsist curai wk& in tt*> Cat*! . 
bean, tfcere » wjr ifctfe' wattiw I tft 
that (Wtl»apatt*4fciw«fc In 

the top l8fidiw<*taifei(be«oiM 
: for to magical i*«f fcrHaBiieto ai<d 



;bfwidbiamg^£Kai».tims to few 

owwlay or a»«-«M>ek itjoetwy^ lalae 
flv f ^mfif jfq pf ofptefiti&jJ potttodtis^actil 
ports of «B^l—fiifaea «j*atafcwl4»$*» 

. aurae park «f anait u&on& . 



to saflois of nil ^relksimckst, 
iag'rietere to St Vbvsntt&nd the 
Grenada** to personalise their oo- 

€»E&TEYOUR 

Hwre are other «if>twatH>£ to 
aa: The SolajiksUOa^etweaj tf» 
<h«p(jte(J colknelkifi odf ext»t« ficw» 

i» tfae Sfeatero SUso^lusw- ^» 




uacit^ fli^jti tafce * tribes Use 



easnlat {utlMy ap te La S^oMchs ■ 



jtec|j and fekyefe tew* aficnr wesoesao 

ctm be «tn% ajiapgciJ st most <rf 
the botr b on the island*, Off the 
western «Se of the isl«t4 wter 

kOa m kayak «ifid pa«iilc out to an 
underwater cam with* etaftinr 



white txsKdiekt MB iqpai al raaeM*, 
«ttwy msjlb«aiift— ■ fc«re is in i^r, 



sm<i faocrfieiw wiw assist Viators 
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October 20 th 34 Page Ad and 1 / 2 Page Advertorial 
Circulation: 2.8 million 
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Welcome to the unpegged and irspolled Caribbean. Enjoy . ■' The Caribbean . 
great diving, beaches, sublime sailing, and wonderful hotels. , ym'm tooting tor 

ST. VINCENT, YOUNG ISLAND. GEGUIA. MUSTIOUE. CANOUAN. MAYREAU, TOBAGO CAYS, UNION ISLAND, PALM ISLAND AND PETIT ST. VINCENT 
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V/e!Gome to the unplugged and unJiHlieif Caribbean. Enjoy great 
. - dwtng, beaches, sublime sailing, and wonderful hotels. 
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The Caribbean You're looking for 
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Special Travel Offers: 

Zt. Vinaaii nod ifac Crnodma -.IbcCanbAxxm yxw'r 
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Unspoiled Caribbean 
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Photo Gallery: Tropical'Paradise 
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Create Your Own Adventure 
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Say £ 1 Do" to St. Vincent and the 
Grenadines : 
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SPECIAL KTOKMA TON FIATCEE BROUGHT TO VOC BY ST. VKCEKT AXD THT GEES ADISES 

Photo Gallery: Tropical Paradise 

Content from feature - The -Caribbean You're Looking-For 
Published Friday. Sep .21 201 2 . 1 2:33 PM EDT 
Last updated Friday, Oct. 19 2012; 11:11 fiM EDT 

From turquoise waters to emerald mountains to bountiful tlooms, there's so much to uncover in St. 
Vincent and the Grenadines. 
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Aerial View of Soufriere Volcano 








(St. Vincent and the Grenadines) 
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j MORE RELATED TO THB STORY. 

« Unspoiled Caribbean 
■ Make a . Splash 
• Hidden Gems 



MORE RELATED TO THESTORY 
• Create Your Own Adventure 
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SPECIAL DEFORMATION FEATURE BROUGHT TO YOU BY 
ST.VKCESTAKDTHEeRENADESES 

Unspoiled Caribbean 

Content .from feature - The Caribbean You're Looking For 
Published Wednesday, Oct. 03 2012. 4:11 PM EDT 
Last updated Friday. Oct. 19 2012. 11:15 IU EDT. 
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With its towering emerald mountains, unspoiled natural 
attractions, and turquoise coves fringed by white/ gold and black 
sand beaches, St. Vincent and the Grenadines has been called a 
tropical. idyll.- As the Caribbean of yesteryear, it's no;wonderthe 
French and the British fought over the island chain for most of 
the 18th century. Everyone wants a piece of paradise. 



MOKE RELATED TO THE STORY 

• Make a Splash 

« Create Your Own Adventure 

* Photo Gallery: Tropical Paradise 




WHAT'S Y0US 
FAVOTOUE KEMBEE? 
So Much More to 
Discover in.St.Vincent 
and the Grenadines- 



Located in the Southern Caribbean, 
nestled between St. Lucia and Grenada, 
St. Vincent and the Grenadines is 
considered by many as a pristine island 
Uto pia; consisting of 32 islands and cays, 
only nine of w h i ch a re -i nh a b ite d. Wh eth e r 
an eco-adventurer, a water-sport lover, or 
just, well, a lover, St. Vincent and the 
Grenadines has a charming remoteness 
th a t - cate rs to ; a 1 1 tra v e 1 1 e rs . 
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Diving & Sailing 
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ST. VDTCEfT AMD THE SEBtADINES 



Make a Splash 



Content from feature - The Caribbean You're Looking: For 
Published. Friday. Sep. 21 2312. 11:40 fitiA EDT 
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From kite surfing and snorkelling to sailing and scuba diuingy St, 
Vincent and the Grenadines is a water enthusiast's paradise. 
Whether you prefer to play above- or below the waterlinei frortv 
the stern of- a^ sailboat or> several metres under, the*32-t'sland 
nation has no. shortage of ways to get; soaked and: stoked about 
these water activities. 



MORE RELATED TO THIS STORY 

; > ^Unspoiled- Caribbean ; 
;= ]f Create Your Own Adventure 
• Photo Gallery: Tropical Paradise 



St. Vincent has. been touted as -the- 
photo GAUav " Critter Capital of the Caribbean "—and f 6 r 

HiddenGems good reason. Obliging currents and 

diverse habitats make the islands* waters 
ideal for all manner of animal and plant 
life. .Submerge in these -serene seas. and 
enter a kaleidoscope'of colour as myriad 
marine animals glide through technicolor coral. In fact, a 2001 
REEF survey found 225 species of fish in the waters^of St; Vincent. 
Eight; dive operators scattered: across St.. Vincent, Bequia, 
Mustique, Canouan and Union Island ensure that each explorer's 
experience is customized; and convenient. -And in St. Vincent and : 
the Grenadines, a diver truly can experience it all. 

'. * -Wrecksi The site of three; shipwrecks. Capital Wrecks 
delivers deeply dramatic views/ within recreational dive 
limits.. Experienced divers can peer in portholes and 
glimpse the past as they glide through rusted underwater' 
remains. 



* Reefs; Voted one of the top 100 dive sites in the world; 
Anchor Reef provides divers .with. a. breathtaking coral ridge 
and a jaw-dropping wall complete with swim-th roughs. Other 
reefsi such as those in Alternate Bay and Hans^ Have 
extensive shallow reefs of coral and a dazzlihg di splay of 
marine life. 
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SPECIAL DiEORMA-naSEEAniEi; BROUGHT TO YOTBI 
ST. VDHX8I AXD THE GKEKADIKES 

Create Youi Own Adventure 



Content from feature - The Caribbean You're Looking For 
Published Friday. Sep.21 2012. 12:24,PM EDT 
Ust updated Friday, Oct. 19 2D12. 11:08 WI EDT 
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If lounging in a lush tropical paradise surrounded by tranquil, 

turquoise lagoons isn't enough to bring you to St. Vincent and 

the Grenadines; perhaps it's any one of these adventures t a 
. scenic hike along coastal paths,- a-.dimb to the top of-a 

1, 214-metre volcano, a dive, among- some of the: Caribbean's. 

most prized coral reefs or a walk. through the world-renowned 
■ Botanical Gardens and aviary. /Indeed;: in St. Vincent and.the. 

Grenadines, the challenge isn'tfinding;an eco.radventure but 

rather finding: time to fit them alhin,. 



MORE RELATED TO THE STORY- 

* Unspoiled Caribbean 

* Make a Splash 

* Hidden Gems 




UNSPOILED 
-CARIBBEAN] 



Nestled between St. Lucia and Grenada, 
St. Vincent and the Grenadines is an 
unspoiled Caribbean nation of 32 island 
and cays with a long history and a deep: 
wealth; of natural, attractions, making- it the 
ideal destination for those with an affinity, 
for adventure and yearning for 
exploration. 



: A: notable attraction is the Botanical Gardens, located just outside 
■the , capital; Kingstown. Founded in 1765, the Gardens not only 

; bears the distinction of being the oldest botanical garden in the 
Western Hemisphere, but it's. also one of the most captivating 
with its alluring collection of exotic and rare flowers, plants and 
trees, Indeed, there's so much tropical flora to discover, whether- 
you're a novice green thumb or a horticulturallst. Located within 
the Gardens is the Nicholas Wildlife- Aviary, where the 
indigenous St. Vincent Parrotrrthe.Amaz<>ns Gw'teingi/— makes its 
grand presence in^a kaleidoscope of plumage. 
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Globe Life Custom Content - 



Romance, Weddings & Honeymoons 




SI.VmCDfTAlTOTHEeilQfAMXES . 

Say "I Do" to St. Vincent and the 
Grenadines 

Content from feature - The Caribbean You're Looking For 
Published Friday^Sep. 212012. 12:50 PM EDT: 
Last updated Friday. Oct; 19 2012, 11:08 EOT 
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With 32 pristine: islands. and cays— only nine ! of which: are: 
inhabited— St Vincent and the Grenadinesris:the:perfect backdrop 
for marriage-ceremonies and honeymoons.-The . islands have* it 
all: picturesque-locations; romantic escapes and a uariety of - 
accommodation. A wedding In SVG Is truly a: match madeiin 
heaven! 



-;M0RE REL4TED TO THE STORY 

» Unspoiled Caribbean- 

• Make a Splash : 

* Photo Gallery : Tropical Paradise 
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Whether a secluded beach or a charming' - 
ESOXOSAltESS island chapel , SVG offers a myriad of 

Hidden Gems marriage- ceremony surroundings* making 

it the:model.placeto- say U I do/ 

• The Botanical Gardens in Kingstown boasts 
both. wide lawns and. bountiful blooms 
—enough to satisfy the most discerning bride. Picturesque: 
gazebos offer convenient cover and ideal podiurns for the 
ceremony. Occupying 20 acre s, the Gardens has ample 
space. to. accommodate large groups. 

• The Old Fort in Bequia: offers panoramic views of the 
southern- Grenadines;. Bride, groorr) and guests alike will 
gasp in delight at the beauty: of a castle-like property; 
perched high above the majestic ocean. 

• Wedding cruises allow -happy: couples to say "l do - while 
floating the azure seas. Arriving at Tobago Cay srr a family 
of five islands protected hby. a horseshoe reef— wedding : 
guests can delight in the. kaleidoscope of. aquatic colour, 
moving from indigo-blue to aquamarine and then to crystal 
dear.. 

• Private islands— including Young Island Resort, Petit St. 
Vincent and Palm Island— roffer wedding ■.parties, the: ultimate 
in exclusivity.^ Indeed;. CNN ranked theii35-acre Palm 
Island: as one^of the ■* World's Best Wedding' Venues;* due^ 
in large part to^its^castawayf character-rpnstine, practically ; 
deserted powder^white bea ches^and the. kind ;of calm. that : 
can only come with complete seclusion. . 
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Find out how much your 
trip will cost 





See : Hawaii's marine life (without getting wet) e?a 



Italy's Cipriani hotel family brings 
Old World glamour to Hollywood 

Can gluten-free be gourmet too? 
Find out in Chicago ma 

Finland inthe winter? HEL, yes <m ' 
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Travel Activities & Interests 100% Share of Voice - November 1-30 
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Want to see a vervet monkey in the 
wild? Head to this remote eamp2ip 



Beach & Sun 
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lifestyle news, buzz anil chatter 
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Is this the most unfortunate baby 
name ever? + 

AMViWEMER 
The GJobeand Mad 

(V bashed WednexSsy. Hov 232012, 9 59 AM EST 
UstujxiateiS Wednesday, tiov. 28 2012, 10 « AM EST 
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On the plus side, at least the newborn's name is pronounceable. 




In what seems too loony to be real; a mother has anointed her baby girl 
Hashtag Jameson. 

A hashtag denotes the number sign (*) on Twitter where it is used as a 
tagging device, both deliberately and comically^ 

As in, sdumbbabyname. 

Mother Jameson gave birth at 10 p.m: on Sunday night and posted a 
pi! tur^ to Facebook - ironically, not Twitter - on Monday. 
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Entry archive: 
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Celebrity Photos of the Week: Bieber dressed 
down! ■ 

EOK3BT ON BVSfmSS 

What made Carney attractive to the Bank 
of England 



REPORT ON BUSINESS 

sHe's 26, with S6o-miliion in revenue, but 
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Full Page Ad - August 30th, September 20 th Caribbean Issue, October 10 th , November 29 th 
Circulation: 17,000 
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Full Page Ad and Full Page Editorial (Feature This!) - November 15th 
Circulation: 17,000 




New offerings unveiled by St. Vincent and the 
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j»a, 1« ^ ^ 22, raa -r^ |1Ktade KWV|jl ^ 
« 8«^8««* Hotel. ■» wVUthnlor. FrIrMlMo 

Bear*, ft* iiffi * S32, tB.arrfTan^B^A Hotel *.ft*t 
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«s»-««rx% jHH^aaM .o-Wenragsof Wb.pteM.^ 
m«(» Mid muili rnt«».To<loi<«iU!«d »e ids QR code in ate S/C 
«i on the opposite (»». 
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728x90 TravelWeek.ca Leaderboard Banner 
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Signature launches winter 2012/13 brochures, flights from 30 [gateways;: m , t™* 

Thursday, [CAprii 2012 10:41 

TORONTO — Signature Vacations' new 2012/13.brochures : have:now : beeo pubiished;andrare currently beingidistributed to 
agencies across the country. 

Read:,'more... :>> Add new-comment 

WestJet flies nearly 104,000 more year ^ over year in;March . or»e Emit 



OO 

o 



CALGARY — WesEJet posted its second hignesfceydrMarch load factor of. 86,2%. Revenue passenger miles (RPMs), ortraffic; 
increased. 9% year over year, and capacity,, measured irv available seat miles' ;(ASMs), :grew 7% over the" same, period. -The 
■airline flew nearly i:.4,CCG -T.ore guests this March compared to NVren of last year. 



Addnew comment 
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Travel Week Online e-Newsletter Banner 
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Air Canada to add two new 
Boeing 777s as it plans for 
international growth 

MONTREAL — Air Canada has unveiled a 
fleet plan providing for international 
growth at both the mainline carrier and its 
new low-cost leisure airline to be ; 
launched in 2013. 

Air Canada will add two new Boeing 777- 
3 ER a i rcraft to the mainline ca rrie r's 
widebody fleet in order;to pursue 
strategic growth opportunities for its 
international network. Read more... 



Shangri-La Hotel, Toronto 
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9/26 E-Blast (Hidden Gems) 

Subject Line: Hidden Gems of St. Vincent and the Grenadines 

travelweeke^bbst 



||||§§ij§ly 




St. V«KMit and tfto GrttUKfeftM o*» • •» amenity ewxv ros'iis: an fcajfrwi 
; t*^^ fs. k iS Six"*** l E.1>>si |n^;,r> ^ 

ft i • Tefeagt* Cay* v t- #.«f :< nnetvo s>l > w tutftroj tv <» swl >w(.' 

■ s^ufiiliui, uvj-v *• ; j i v 4,.'. u ,■»«; r*«-iii !i *iu> tv,^ >jt> i t^c/l tt-uj 

•"• J.S- s >j! <• •« ,t:« ti InJv p~.iuu cettrei bccWjraurtcS 

Mop* on "it, i i,ir!»-, j «-f .» ! rt.i-jl .;■ n 4t icp ot VCianlt, nh« rst>i fcrui mwi If 
ft , I! « ^>«k. lc< a-i rtrratrj pone net. 

BatlwhMUs6t>)f>.rt -a a wot.. -a', hji'-axxn snawvi aw .AJvrm B» pun 

fiik.ji-n.iti.-yfi ^ar^' st VVic..<7. .•••J tf->j<5 iif.>fi."wi vif *«-w C«EV«wq Cora 




10/10 E-Blast (Private Getaways) 

Subject Line: Private Getaways in the Caribbean You're Looking For 

travelwtbbst 




Ufi bts.-A»Jii tiixJ bm rx^if f jx^M K^jjiif icwirta ctma iww&c *or <BjM 

^ it * j^mb® 't*acp s-*« k^i^- Sax's tiu 3 r t * %i 14** « y-^&im t^sdrmm i^4>* 

f,T"^.i ^"ss-»'f. >^?A-E f Paid St Wm&mt i*** w 'P^ v\*-? £, % t^*#rf^s^^», .xfr^sf 
j-^<^ r.-sti.'i *-af^**', < p*v_£y s»mv3» rx»t * w**tft sr^x^ gx^^^H^wS-scs^iS^ib, 




t»t '.Vtoo\<, yi.*jr*3«wv*a ^^t**. ?Ao&^»s s s^sfiSuav fAj/sat. 1-^^03^ i -^Ti fefc-*r*d P%4£ ^ Vw:«*^ 



10/24 E-Blast (Diving Focus) 

Subject Line: Dive into St. Vincent and the Grenadines 



ravei«el(e«biast 




# # drjt%^K¥ CM* 



1h»3 CV«*«*$**<fst- eS^Q fl^rs uf**3s#r rf ^r«e?r§ yitf$ flRf&fei? 
cm 1*^*^ 5VQ ams a^c kite 5*»t» 

If « SVG. tflCS ^ |V«f $ fthgH to rs&s ^sr% 

Hi* iJw ate**, *hcflh* Oft T*« <ji*m afcrtcf «* $t. ViX^rf Ctf 

MmlMjKj irvl Ijn&st i&gnd Mjm?v «I if»s? mnh m 




v6tyft rW*y w>t$ fe? ^ir*:Q€A'su&^a 
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11/7 E-Blast (Sailing Focus) 

Subject Line: Sailing the Islands of St. Vincent and the Grenadines 



traveieeke,bbst 




Sailing Events 
in SVG: 

» BoquLa Easter 
Regatta, tias 
grown tKo coo o) 
ma ogon't <r«t 

p^ular small 
ictaryl r.jgattats, 
¥.tthvts*tof&*a*l 
eesmpsfciJsrs 

ovsrfhsWfef ft> 
r*srtak»»i1t» 

i8$tfc'ltl#5. 

• Canouan 
Rsgatta lj r*a5 - 

ovary Miiy-^isno 
aroretuoeseiasrt- 
races. spcrts'anS 

«smpet*«i are) a 
heat% pagaarit. 



in a (Jfislraen mada 143 of a oowefaton of eloss-krei islands and c%s.H*s 
artyt natural thai satftng is an tntnttsie patrol 9m teai aJture. Si,. VfnesMaM 
ths Qt»adlr»a {SVG; a one of the ftau soughs -gifter sateig <feswatas In 
■the wqiU an* haa safuraly besoms a m^,hubtoyss*te.sri»onera, ana 
iil mairrw oTsaiing wm*. Af^ wys^crwr rJso^ mspteaJ'JfflWSina ■ 
SBMfy bmem ts the best way, to enjstefe MsMen bsr^s and vibrant hsrtxsrs. 

With 32 (stands end cajsto otvxxw ton, Msttere ran seas much eras' 
tabs as they lite, Whie ftrJfVkfuafeed Sinerartss can be designed tekxahonct. 
a tyocd 1 -we* itinerary «■ am apprtwrifller/ 80 crates trf auiirtQ w*h 

etaartces between Mfflds ranging from two to five hours. Anchorages «n 
the nine mliaMed islands (St, Vincent, MustJqie, Bequsa, Cenoutm. . 
M^teau, Unit** Island, PsJrn NarKj, Vcsyrsg Island, ami f^tft St, Virwtt) offer 
oteiming tcutw. remote wilagra ami pristine iseachas for exptorws ashow 
and wwferrM restaurants far nightly rfnners. Safcrs can also spend time in 
the beajtiM Tobago €&fs, a prot«tej tnai*» park; of mt& islarnte on a 
horseshoe reef offering some 0* the Caribbean's best snorteBig; sfehese a 
bssassh toatrbeqrys can be ts&en eishece, 

To team mom about saing jn SW3 and to find charter oampaniesj.visft : 




St wna«, Voans) fcsres. Beauts. Oancwaft M^sau, I«6a>^C^U<^ralarrtf^t<«^^IWavtooM»: 
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11/21 E-Blast (Airport Focus) 

Subject Line: St. Vincent and the Grenadines' New International Airport 

traveliekeiiast 




Borne to «ueh cSrvcree attractions a» Lb Soufnoro, the famow vokwro; Mustiqus, pfaj9>w>st 
of tho sjSers and the fteyab: and the tafcm for #« film FtoaHw of the Caribbean, St, VSnoemt 
arts lbs &en«jn«8 {SVG} » twitting fe«m nurwou* caprtel presses* «m£l«rjwrt8d le 
mate th# eowf «iy rrwrt* aRnoetw* omt better afete lo hwt inttmriional v*te«t, innAKfiftg *w 
busfefeg oi tha eourtry'a tim inwreteral tirpott 

^5safca%, tha ewietaiioit of Afgyte Warodonoi Asport s3 fha largest efevefcpwit fsrejKa 
ever und-eslatan |^B$24GMMI in SVG and is oerifcafoog Softs wnolJticsn of th» rrtuffiaseSed, 
muto-isiand densthaSan's growing hospitaSty Bector. it is foam*! by the 5M3 govOTiffirinl, 
us wrfosb^ grants and tJortoticrts {rem a dverao grot«j of cotaitrios. Thenar* Argjis 
l««no!»<x»oJ Airport (*tscb w.1 s«£fos» f ho laiMing ET Jo#m Airj^|»«EpeeiedK>fc» 
cOT**tt«Js<i W:« 20t3 and win bo Hly opamfissmi by JwiwyKI 4. Tl^rtw airport wtt 
offer diwa Wwftasiond jet «nv»» fnstti the US.. Canasta ontf &si«j>e. Upon «w$W«t>, 
th* iwiiwJ bukfag ««J osfttw a (oarage. «« iwftcp »>wto«r«» 

s oonfaf ef«» csntw facility with a roeiwp gMtfen and velwte parSona.-. 

To team mare about cl 3. Viewt end the Grarodnaa has to olfar, visit wrww.djscqw^irg.c era. 
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9/13, 10/11 and 11/8 Inside Report e-Newsletter Banner 
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Brought to you by 



September, 12, 2012.. 



At monarc.ca , Canadian travellers post their ratings and feedback about recently-visited hotels 
and resorts. Each month Travehveek's Insider Report delivers Monarc.ca's three highest- 
ranking hotels in the categories of Best Overall, Best Beaches, Best for Families, Best for 
Couples and Quality and Price, You can share this information with your clients, and link 
through to the reviews on monarc.ca. 



PALLADIUM 

HOTELS RESORTS 
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Iberostar Grand Hotel Paraiso 



Excellence Playa Mujeres 



Royal Hideaway Playacar ! 
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9/21, 10/19 and 11/16 The Hub e-Newsletter Banner 
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te home-fca«d, tasted ami independent <age*tts 
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Quick turnaround: Short-duration sailings catching on with 
cruise lines and passengers 

Forget about a: world cruise - most clients ctorrt Nave the time for a tw»-w«efc or even a 
one-week cruise, In response more ami more cruise lines arc experimenting- with short 
curatiert cruises, a 'move-that opens yp the market especially for first-time cruisers. 
Short cruises are historically the entry market for the industry amf are effective In buiWing 
interest in the newer ports, says Cruise Lines international Association (CL1A). 
Cruise lines have come -onboard with more .short-duration offerings, to the poirst that a top 
tine like Carnival now oevotes 50% of its. capacity to short cruises. 
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You & your 




clients are 




all winners. 
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Full Page Ad & Full Page Advertorial - 9/3 Caribbean Weddings 
Circulation: 25,000 




THE RIGHT MIX FOR NUPTIALS 
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■!L^v^icti^ivswsd£!s>q-dav souse to «ie ic&icsc^'rt- 





\A6& d 0Vs V- 




V.'Jff.i-iSif vita {S'vSi'^-ifn-a'ie'iioriX'^v fiKJ! f-c**^^*! «t 
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Full Page Ad & Full Page Advertorial - 12/3 Forecasting 2013 
Circulation: 25,000 
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ST. VINCENT AND THE GRENADINES 
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WEDDINGS & HONEYMOONS 



NEWS 
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DIVING & SNQSK&LUNG 



ECO-ADVENTURES 
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STUNNING VISTAS AWAIT VISTOJIS 



St. WECNt VOUHB <MAM>. B60UK, MUSTOUE. CAKJUAN. MATOSAU, TOSAOOCAVS, tlMON ISIAMS, f»UI BUBO AH] PET IT ST. UNCXNT . 



180x50 Banner Ad 
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Happy Thanksgiving to everyone 



Posted in News on 201 2-10-08 

To all of our readers, the gang here at Press Today wants to wish you a warm and happy Canadian 
Thanksgiving Day ... and while you ■sit-.back;:frelaXfand'^etTGady-nto;;'enjoy-;what-we'tes-sure' : will be-a 
great and festive dinner - with all the trimmings ~ we thought you might like to keep up on the latest 
news. So Happy Thanksgiving ... stay safe, have'fun and most of all enjoy. 

(3 Full 



Story 




Around the World With OTP 

Posted in News .on 201 2-1 0-08 

In celebration of Canadian Travel Press' (CTP) 45th anniversary, 
Baxter Travel Media is holding an "Around the World with CTP 
Photo : Contest"; where readers are invited to take a copy of the 
magazine along with them during their travels and get a unique 
picture taken with it. The more original the better (the sample yyf i_S . 
picture was taken at Mystic Mountain in Jamaica). A grand prize g£ 
winner will receive $24 5, second p lace $1 45 . . . 
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50% OFF 
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WINTER SALE 

Get the best deals and 
values! 1800 FIESTA 1 
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9/19 TravelBlast Email 

Subject Line: St. Vincent and the Grenadines, the Unplugged and Unspoiled Caribbean 
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12/5TravelBlast Email 

Subject Line: St. Vincent and the Grenadines' New International Airport 





3 tspi ''Qaj^gjysari; 



H&fra» J$ sweh dKt^tim3£$$ft* m Is she? fame** *3te«r»& &b^)*@uAQ| 
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m"4 that Otm&m tSVtSl « b^kt$**3 to* fwr*if$u& e^l^ $fg$sett t^^p&mftl&d to 

fhssarmr*^ buying »$ cc«fa»n « ifepartum ictrtge, cwcesgfeaas cms, rooftop rasfaejcE*^, 
si Wiser fe&ty Wlh a t^eft^ £&°?&?f! t&4 %<$wM taO*Nha 
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TravelBlast Express Banner 
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Full Page Ad - January trade, August trade, September consumer 
Circulation: 14,460 



300x250 Banner 
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Travel- Professionals Login | Not: a member^ Sign Up !< 



A?a^e it m&Sa 

} A great value for Canadian traveller*. 

VISITMESA.COM 



■J , : 
! |J_ 



Where do you want to go? 



DESTINATIONS 



EXPERIENCES 



MAGAZINE 



CONTESTS 




Canadian traveller 

Caribbean 'IVnwl 



Get Social with Gf 

Follow us on Facebook &< Twitter I Find outs 
where to go, what to see & enter contests! 




Small Island, Big Attractions 

Discover St. Lucia's Heritage, Mature & Lively Culture 



«lUte ! D 317 people llke'this. Bi 


sthe firstofyour friends. 


"' Follow (tfcantravelmag 
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Full Page Ad - 5 issues (Spring, Summer, Fall, Destination Weddings, Winte 
Circulation: 220,883 per issue 




Fall Full Page Adverto 
Circulation: 220,883 
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Destination Weddings Full Page Advertorial 
Circulation: 220,883 
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Winter Full Page Advertorial 
Circulation: 220,883 
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Enter a search term 




the istands that have everything. 
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Honey rr cons 



H^ir s P'sse : Planntog & Tools ■■ Honeymoons 



WheretoGo :rrbSfo i o jids hiA3i.0iii.e vte*uo G jidc firm ng !rt 



withAdded Aope< 
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1 anal Save Q Print 




' You need to. toe .logged into Faceoook 
;-to see '.youMnenai' recent activity: 



>j- Modern Wedding Invitations - 
Martha Stewort Weddings 
Inspiration : 

.2 people recoirmwRdlhiii. . 

Rustic Wedding Invitations - Martha 
Stewart Weddings Inspirutiun 
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728x90 ROS Banner - Destination 
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Enter a search term 




Horeyrnccns 



Where to Oo Caiusoeari Guidfc h-swan .Juwe tste»ieo Guide Planning lips index 



Horns Psae > Planning a Tools » Honeymoons 



Beach Honeymoon Destinations 
with Added Appeal 



13 Like pfr& *1 ^-T^e&t 




l Emai! Q:Ssv8'-:;l£t Print 



For Be-ich Clubs and 
Barhopprig Majorca, 
•Spain 



.You need tabe logged jntd^acebdbkV 
: to see vouri-friends' recent activity. 

Kathryn and Joe, San Francisco, 
California - Martha Stewart 
Weddings Inspiration 

1 S-people-recommsndthis.' .. 

tf.-} Emily and Colby, Marfa, Texts - 
tt™W% Marttta Stewart Weddings 
^"•r^ Inspiration 

22 people recommend this; ■ : :. 



300x250 ROS Banner - Wedding 
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PALACE 



Whereto Go caiibDean Quids HawsilOuios Msxtfo Quids Planrilng Tips lnde> 



Hptrie'P^s:*' Planning STools z Honeymoons 



Warm W-mer Getaways 



300x250 ROS Banner - Destination 
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f Enter, a search term 



onlyct Tfie Home Depot 




Honevrr,oc~s 



Whereto Go Canhbev. 3- Je Hh^uOuiUe Ve«co Ouide * PhnmnyT.ps index 



fciTfiS Pw/ Planning S Tools Honeymoons, 



Beach Honeymoon- Oest i nations- 
with Added Appeal' 
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ForCcastlineand 
Close Encounters 
Lor etc, Me<ico 

Head to Baja California's gult coastfor 
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Special Offers - Lead Generation Added Value 



May 22-July 31, 2012 



: Enter a search term : 
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Home Psge> Special Otters 



SpeeMOffers; 



Receive exceptional deals and offers from thesespecial partners; 





Win Your Gown from David's Bridal! 

Enter our monthly sweepstakes tor a chance 
to.WiriTour-aream.gown or: up to 5 
ondesmaid dresses of your choice! Plus 
receive aovance notice of fashion news, 
sales -and new.amvalsl-- 



10% Off TEJANI Jewelry 

Glamour andavanfcgarde .'style with a touch 1 . 
otathrtic:heritage define this conte mporaiy ■ 
jewelp/ brand. Buy online and.save 10% on-' 
your entire-TEJANi Jewelry purchase, now. 
through -Decembe^201 Qptin for details. ■ 
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KOIOS | 

Wishes 



C^ U^^feffv 



Fall In Love With The Islands That Have 
Everything 

Planning the island wedding or honeymoon : 
you have always:dreamed of? Whether oh a . 
private islet; on a secluded .white sandbeach" 
or in a quaint church, romantic escapades 
- await -couplesiin St, Vincent and ihe : 
'.Grenadines: Learn more now about St 
liV'incent.and.the Grenadines. 



Kohl's Wedding Wishes Gift Registry 

When-vouiregister.with Kohl's Wedding 
WIshesBtftRegistiy.you'llfind everything 
you need tor a lifetime-of bliss.-Plus; youcan 
take advantage of our.new Ever After 
.Rewardsprogram. 
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WILLIAMSi 

SONOMA | 

weddsng assiJ ! 



Williams-Sonoma Gift Registry 

Register and receive exclusive benetits: 109b 
completion discount for 6 months, privates 
events and tun cooking classes;. bonus gifts, 
thank you note manager, personal 
consultants, and flexible gift cards! . 



□ 




Tahiti - The Perfect Honeymoon 

Expenenceturquoise !agoons;white sand 
beaches and,overwater,bungatows: Sign.up 
to receive special offers for-the ultimate ■ 
romantic escaped TahitirMoorea, Bora-Bora 1 , 
and other islands.-infrench'Polynesia: 



125x125 ROS Banner- Wedding 
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Full Page Ad - November/December issue 
Circulation: 140,828 




ad over 




ST, VlhCENT. VCUNS ISUWD. SCOUIA, MUSTKUE. CANOUAH, UA1RCW, 
SsiTOSMSQ CJ9* UNION ISAM* »tM ISIANOANO PETIT ST MWCSNT 
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Mega-Banner 
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DESTINATION 

WEDDTNGS 



LOG IN /REGISTER 



Subscribe 



Search 



y FACEB00K / TWITTER / □ RSS 



Today 1 , 




DIGITAL 



Home 



PclL i <ii',.-..-j 





Fail in love with the islands 

that have everything. 




DESTINATION 

WEDDINGS 



LOG IN / REGISTER 



Search 



Lii FACEB00K / TWITTER / O RSS 



Subscribe 
Today! 




DIGITAL 



Home 
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Fall in love with the islands 
that have everything. 



W< ■ and , 

.The Grenadines 

Trte Caribbean you "re looking for 
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Vz Page Ad - September, October, November, December issues 
►a Circulation: 100,000 per issue 
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DiveguideJcom 



£>/ve Operators & I -■r£« 

Accommodations |*< l . 




0» ve Operators ^fXBmmodsfctofis 



TVave/Soofetae £wents 



LIFEPROOF 

nUUd 

For iPad 




liililiBlilHlSlll 




up to. 75%^ 

over 140,000 hotels 
new deals every day 

utjoiia uotn «» k «■> » • 



ST. VINCENT & THE GRENADINES TRAVEL INFORMATION | ST. VINCENT & THE.GRENADINES SCUBA DIVING INFORMATION ^ SUBMBYOUR TRlPiREPORTS: DIVE'BLOGS, PHOTOS & VIDEO HERE 



Dive Travel Operators 

& SVG | ST. VINCENT &:f HE GRENADINES 1 ONE DESTINATION; 32 GORGEOUS CARIBBEAN ISLANDS ! GET THE TRUE VINCY EXPERIENCE! 
ALL AREAS I SCUBA DIVING PACKAGES, RESORTS. 80ATS AND DIVING CENTERS - ORDER FREE TRAVEL BROCHURE : 
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Vi Page Ad - May, August, September, November (bonus) 
Circulation: 102,000 per issue 
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Vi Page Spread Ad - October 



^ Circulation: 102,000 




ROS Banners - 



728x90 




ROS Banners - 
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bvTorri Cunfiffe/ Posted March 14; 2012 



£/3 .-Any -boat under way in a crosswind, whether 

Q it's a rowhoat crossing a lake or a powerful 

cruiser-reaching along. the. coast, will-be 



pushed sideways to some extent.:The effect is 
called.sieeway,* and evenbigshipsare 

■ subject to it;. Sometimes leeway-is 

- insignificant; often it is not, 



q Sail Cover Tactics 

fi3 by Charles }. Dpsne, Posted March 14, 2012 

O Getting a sail coyer on and;pff a mainsail is= 

O often- harder than ; it should be^Once:it's Qff : 

f~| the sail, it can 'be Hard to tell which erid:goesv 

S3 where, and when you spread it out to check, 

£V the wind will wrestle you for control of it. 
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o How to Create a Deck 



Dam 




Charter Tile Sponsor Ad 
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latest on SAILfeed 



OROOTE BEER: HermanniQoering'sSotter Jacht (Not) 
NORTHWEST PASSAGE CRUISE: CrewWanted 
La Paz, Mexico 

Plugging away.atthecockpitfsole: 
vEIMSENADARACEtMyslenoUSiDestrtictionof Aegean: 

Volvo Ocean Race: MatchiRace,To-Miami;. 

dOHN ©UIDER: Barebones Cruiser Witha:Carriera; 
i "Great Parties, Lots of Girls on the Beach" 

Buy Mediocre Tools 

MORE CALIFORNIA YACHT RACING FATALITJES- And 
Deaths Averted in Melbourne tqPort Fairy/ §a£e ; 
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Under Sail July 
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Under Sail 




Craisirfg. // lacing: ■// New Boats Ceai •• SoatWorks ;/ Charter // Videos fb!l<m5/UL<m\ 



US 



ADVERTISEMENT 
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Under Sail August 1st and August 16 th 



Under Sail 




Cruising . > Racing // tew Boats // Gear il BoatWorks /,' Charter // Videos Follow SASLon 




IN THIS ISSUE: 

- Olympics Collapse 

- Stav Dry Offshore- 

- Meet the Biogger 

- Trailer Sailing 





1 

1 
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RACING 



ONKfcWSSlftNDSNOW: 

■ Trailer Sailing Special ■ 

- Cass -!0 facing 

- Review VX One Design 

- Bayraider 20 



ADVERTISEMENT 
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Olympics: A Historic Collapse 
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Under Sail September 19 th 




Under Sail October 9th and October 24 th 



■J* 

a> 
o 
a> 

< 

CD 

cr 

00 

a 
> 

CD 



i-t 

5' 

3 

d 

3 



bo 
oo 

fo 
o 

h- -t 

© 

t-6 
v© 

^0 




IK THIS ISSUE: 

- New from Annapolis 

- Crank that Backstay' 

- Bavaria Vision 46 • 
'- Moorings 5800 



So—*' 






IN THIS ISSUE: 

- Coastal Charters 

- Innovation in Annapolis 

- Set a Kedga.Anchor 

- 'A'in a Great Escape 




i ; I'TeQetiadiriis 
tr,& Cnrii>ue-j:i vau'ra lapxwq /-'a 
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ON NEWSSTANDS NOW: 

- Fall Boatworks Special 

- South Pacific Sailing 

- Review:. Catalina 3"b 

- Review Catana 47 ' ' 





ON NEWSSTANDS NOW: 

- Fall Boai*¥o*s Special ' 

- South Pacific Sailing 
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r r o ,t 'ns a del ors o f 



IN THIS i S SUE: 

- Sandy's Effects 

- The Vendee Globe 
-Taking alow 

- Lightweight Rings ! 




■ ■.: 

VTre Grenadines 
'(rm Cdnomm yoo'm looking lor 




NEWS 



What Sandy Meant to Sailors 

As the cities and harbors of the northeast continue 
their slow recover}- from Superstorm Sandy, we 




ON NEWSSTANDS NOW: 

- 3 New Boat Tests 

- Great Gear to Keep You Dry 

- Match Racing is Taking Off 

- Diesel Mysteries Solved 




Under Sail November 21 
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UNDERSOIL 
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IN THIS ISSUE: 

-Best Boats 2013 
-Winter Getaways 
- Morns Yachts Turns 40 
-The Vendee's Drama 



BE5T.B0AT5 
SPECIAL 






iHe Car&hB&a you'm laming for 





OH NEWSSTANDS NOW: 

- i New Boat Tests . • 

3 re at Gear to Keep You Dry 

- Match Racing is Taking' Of f 
■- Diesel Mysteries Solved 
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Charter Contest 
Landing Page 



Home 



SAI L' s^Great ■ Escape 




Looking to escape the daily grind?. 

How about a charter in a . Caribbean paradise?! 

One lucky SAIL reader will win 3 weekrlong.: 
bareboat charter aboard 3 Th)M sailboat in St. 
Vincent and the Grensdines; 

To. enter, fill in the contact info below 3nd submit. ■' ■ • 

your 'Top 5 Reasons to Escape to St. Vincent 
and the: Grenadines." 

SAIVs, Great'Escape contest runs from July.4, 2012 until :Septemfe;3u, 2012. 'Hlflnner* announced 
in October. 



Rrat Nartte; ♦ 

Last Name; '♦• 
Email:* 

P he ne Number: • 
Aiidnfeaa 1: * - 
Address 2; 
City: • 

State: • 



CD 

o 

fD 

<' 
ft! 

cr 

GO 
O 

> 



CD 

n 

I— » • 

O 

5 



to 
00 

O 

U> 

o 

is) 



O 
< 

cr 

O 

> 



CTQ 



i-i 

r-t- 

o' 

B 
B 



OC 

to 
o 



© 

to 



Charter Contest - 34 Page Ad in July, August and September issues 
Circulation: 102,000 per issue 



■Mis 

Great E 



PRESENTED BY ' : s 




Win a week-long bareboat 
charter in St Vincent & 
Ihe Grenadines. 

Go to sailmagazine.com/ 
greatescape and submit your 
"Top 5 Reasons to Escape" to 
this Caribbean paradise. 
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Charter Contest - Full Page Ad in October issue 
Circulation: 102,000 



"mat Escape 




Win a week-long bareboat charier in 
St. Vincent and the Grenadines. 

Gc> :o sajlmagazino.com/gieatescape 
and su&rr.;t yo.;r "Top 5 Reasons to Fscape" 
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sa1lmaga2ine.com/great escape 
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Charter Contest - Online Ad 



g A Staysail for Racing 

;J|: by Win Fowler, Posted August 27, 2012 

% Ask Sail: I own a 1973 C&C 30 It came with a 
m staysail, which I have never flown. We typically 
use a mainsail., jib-and spinnaker. We race 
frequently, and I am wondering if the boat 
would be faster-vv'itKffiie.staysail on, ; 

FULL STORY 





Charter Contest 



-Email Blast 7/19 
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Great Escape 

»*L'll\llOI-- *■ 



■ill 

In 



1WJW 



Win a week-long 
bareboat charteMn 
St. Vincent and 
the Grenadines. 

Click here to submit your 
"Top 5 Reasons to Escape" 

fflpippiil'' 



^^tPri^fri 1 * ■' n\j&^fr'ir$P' : ''-' sailniagasine.com/grealei 
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scape 



If you' are receiving, this newsjetter - i n - error; ; ptease d i ck hs re to visit our 
SAIL Email -Preference Page to ehange'yeur; preferences or to unsubscribe. 



Charter Contest - 



Email Blast 8/21 
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Great Escape 



Win a week-long 
bareboat charter in 
St. Vincent and 
the Grenadines. 

Click here to submit your 
"Top 5 Reasons to Escape" 
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sailmaga/ine.com/greatescape 



If you are^receiviRg this newsfettsr^irv error; yplsase dick here to visit our 
SAlL-'Emall Preference-ipags to chafwje; your preferences or: to unsubscribe. 



Charter Contest - Email Blast 9/18 




If ycu are receiving this rtewsletter in error;: please click here to vis*it:our ; : 
SAIL Email Preference Page -to charajs your. preferences: or to unsubscribe.; 



Under Sail 



- Contest Promotion in August 



o 

a> 

< 

cr 

«<: 

O 

> 



SAILFEED.COl 



>-* • 

(Zl 

<-+ 

O 
C 



Is) 
oo 

o 




NAVIGATING THE iPAD 

When Clark Beek got an iPad for 
Christmas, he wasn't sure what to 
do with the thing. Then he realized 
he could move his electronic 
navigation onto it for cheap. MORE 
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BOATS 



Need to Get Away? 




. .. • . . - (n- 

Kmmimi i mffi i - --,-fET B ffiq | TT Maa ' aia8 



Enter before October 31 to win a 
week-long bareboat charter.in St, 
Vincent & the Grenadines. 




Williams wins his 
first regatta of 
the 2012 Series 




Warhorse 

Alaska Eagle: 
changing lives one 
sail at a time 




Maine Made 
Maine Boats, Homes & Harbors 
Show displays boatbuilding 
at its best 



Under Sail October 24th - Contest Promotion 



!* 
ct> 
o 
ct> 

CD 

GO 
O 

> 



CD 
O 
CD 

< 
CD 

a- 
cr 

00 
O 

> 



CD 
09 



1-! 

& 

o 
C 



OO 

o 
o 




C RU I SING 

Seta Kedge Anchor 

If you're anticipating a windy \ 
night on anchor, put yourself , 
at ease by setting a kedge 
anchor. Here's how (and 
why). v'OSE 




CHARTER CONTEST 

Win a Great Escape 

Yearning to get away? You 
still have a week to win 
SAIL : s Great Escape 
contest: a free charter in St. 
Vincent with TMM. ENTER - 
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MEET 
THE NEW 
BLOGGERS 

Andy & Mia 
at sailfeed.com 



CMck here 
to read 

now. 
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Under Sail December 19 th - Contest Winner 



CD 
O 
CD 

<' 

CD 

&. 

cr 

oo 
O 

> 

CD 
CTQ. 
c«° 
S* 

§. 

o" 

a 

S3 



to 
oo 

?o 
o 




CHARTER 

And the Winner is... 

Meet the winners of 2013's 
Great Escape Contest as 
they set out on their 
charter. fvlC'SE 
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SAILfeed Blogsite— Co-sponsorship Banners 
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^ CRUISING MEMORIES: Island of the Tripping 
i/ih Squirrels 



POSTED ?)Y £HArci.;-t J- i 
frire, <*src -Mas I, *ttH"* : * .*v*!ixjr*^isw. 




MOST POPULAR OH t^HjOCO 

M.jwl* Njnr.ir 3*8* at? 

1 saditionsi-SaiiifiG'iri'.latvaa 
->f t j j N w}-hitjj ^ i-jji, (.ff i j 

" <_ Hir,. "}f Hi. s < . s 

-t'ti: twt^si ;:?.p-jttant So,jmiq -$g**sty Too!-: : 
.JudstiDtiJit 

s&id Pdt,' s Of DjJ smirvh t ' 
.TfiaiSpIlhHs.'Siart. 



On returning from a solo cruise to Mi. Desert Island in Maine some years ago. I stopped and anchored 
for the evening next to an uninhabited islet off the northwest corner of Swans Island. . 

At least I thought it was uninhabited... 

The sun wjj already low in the western sky; but I thought perhaps there was just enough. daylight left 
for an expedition ashore. The tiny island beckoned to me. I hurried through my chores-rigged a 
snubber line on the anchor rode, snugged the sails down for the. night-and then jumped in my tender 
and pulled for a thin stone strand I could see at the foot of a low cliff that ringed the island's shore;: 
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A Week in St. Vincent and the Grenadines 

POSTED BY ST. VINCENT AND THE GRENADINES // JULY 31. 2012 // COrvMENT (0 

COMMENTS). •> - 



With -32 islands and cays to choose from ^visitors can see as much or as.little of St. Vincent and the 
Grenadines as they like. While individualized itineraries can be.designed beforehand, a typical 
1-vueek itinerary will cover approximately 90 miles of cruising with distances between, islands ranging = 
from two to five hours. While breakfast and lunch are typically taken on board, sandbars that appear 
with changing tidesmakes the perfect spot for a picnic. Anchorages on the nine inhabited islands (St. 
Vincent, Mustique.'Bequia. Canouan, Mayreau, Union Island; Palm Island, Young Island, and Petit 
St: Vincent) offer charming towns, remote villages and pristine beaches for exploring ashore and 
wonderful restaurants for nightly dinners: Sailors can also spend time in the beautiful Tobago jCays. a 
protected marine park of small islands on a horseshoe reef offering some of the Caribbean's best 
snorkeling, where a beach barbeque can be taken ashore. To learn more, visit lAintradiscoveisvg-'Com'. 
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Setting Sail in St. Vincent and the Grenadines 

POSTED BY ST. VINCENT .AND THE GRENADINES //AUGUST 8, 2012 // COMMENT' (D 
'COMMENTS); 



There are a number of charter companies operatingvout of St. Vincent and the Grenadines.iTravelers 
can contact: -TrulM Tacht Charters, Barefoot Yacht Charters, Sunsail, The Moorings, or Captain- Yannis; 
for bareboat charters, skippered yachts or a day trip. Everything you need to enjoy the best vacation : 
on board, from snorkeling equipment to nesh bed linens. Professional sailors captain each.b oat, so 
vacationers can rest assured that a qualified skipper is at the helm. Boats are fully provisioned before 
departure according to-the;special requests or specific dietary requirements . of each sguest and upon : 
request, a private chef can be hired to handle the preparation of meals. To plan your charter in St. 
Vincent and the. Grenadines, visit ».w*«disco¥e(swfl com. 
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Sailing Events in St. Vincent and the Grenadines 

eptember ■ 

, f . POSTED BY ■■■ST..VINCENT--AND-THE GRENADINES // SEPTEMBER S 2012;^ COMMENTED 

qm COMMENTS) 

regalia, 8alfeoai S>»drQ 

ver the last three decades, Bstfuis EastscRsgaits bas. gtown into one of the regions most popular 
na 1 1 isla nd re g attas, with visito rs and co m p etito rs com i n g from al I ove r the world to p a rtake in th e < 
aste r we eke n d's f esti viti es. E nth usi asti c su p p o rte rs a n d sp e ctato rs gather at eve ry a va i I a b I e va nta g e 
jint to see the boats demonstrate their legendary skill. Another annual sai ling event is the: Canouan 
e g atta , h e I d e ve ry M ay- J u n e . T h is f esti va I i n cl u d es b o at ra ces, sp o rts a n d g a m es, calypso 
) mp etiti on and a b eauty page ant F o r m o re i nf o rm ati o n o n th ese eve nts, visit uwmw d iseove tsvo,:CO m . 
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A Hunger for Sailing 



POSTED BY ST, VINO ENT .-AN D TH E ORES A MB BSV//- NO VEMB ER 2S; 2D12 // OOMIEtiT (P 
COMMENTS} 1 



For sailors passlig tiroigk He prUflie maters otStVlicsitaidtte Greiadlies wltt at luatttife kugertortle 
*ftH3tt:ii'( eue r-ckaig lig kale Ho* cope crDlie . g nee t aid aqiamarlke seas , Its laid kotto wort! ip at appetite . 
Tamarlkd Beack Hot I a \acktc lib; a Hm&ktbeackTroitescape ok lie beaiimi ere* oe its kaped S Bid oTCaioiai , 
kas ustopeiedadelbtaw delbatessei s kopok props rVcaifed'Biok Appetite." Tke skop t des kg tedtor sailors U 
tie Grekadlkes aid passe rtyg test toeilo^wlO cold cit, pate, ckeese.pas&.wlkes aidmick moie Ik item. Its 
ak opporti k iv*r koi-g iefB oftle lot I to stop li Caioiat to cater [store Srtkg offok He klgk *eas. Aid nuke t It 
come; to dropplkg akekor li lie G re kadikes tor a re laxlig coiple or koi rs to e i|oya meal, sailors cak re lis k tie : 
mag i rflce ktlbbago cb/s , a protected wildlife reserue oTTUe Is fet torde red bya g tait korses koe reef, Kkowi as a 
salilkg.siortellkg akdscibadimg mecca.Tke Tobago Ca^kaue small sakdbeackes tlatare perfect tor ai 
aft nook barbeq le . Sa llors cak also e k|oya stop oirtor aiktyllb pbk b ok Mopbkva tlrysaid bar pe rcked atop a coral 
reetwltl brigktwklte sakdakdtirqiolse nBfers.Salllkg off lib tie susetkas ieiRrbeeksoeasyakdei|o\able! 
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Top 5 Reasons for Sailing in SVG 



:x December :■■ 

I fji|, S 8YKT.¥iacE8TAN0 THECfRSMADjaES:// D 130 BUB ER S, // COH0JEKTS3 

i " Ul CiOUKEUTE). , 

CoirtsyofHe Sail Uagazlie Great BcapeCoiWstwIiier.lere B EllfctCrowtfer's wliiligeitiy/tpsreasois to 
wli 3 clarle r li St Vlice itaid lie G re ladlies fromTU M C iarte re : : 
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1 . 1 r tri II/ of 3 lie aid sail oi He cold a rigged regoi Coast < r laie ofsalllig las is oityear . roi id. Vllle i tie 
wild Is bkwilig sUewais Stte ran gaige slows 21 Holes for tte moitl at escape t) a topical paradlsetiri from He 
pages of sail Magazlie soudsltea dream come trie ! 

2.0 irB^earoUsoi Is oi tte lulor salllig tarn s is qitle goodatraolig! He las beei oi boat slice le was dajs : 
ouaid bies clarfe aid iaulgatloi.Oirfanll/lasclarferedbetjre It tte BVFsSoirsoiwasoirJr.Naulgatjrwlei 
le was S! At to oi TUUClartrs toStVliceitaidtte Greiadlies woildbe awoidertilwa/ti Mrodice is allttiew 
salllig groiids aid fean aboita lewcoi iffy IS cistms, IB clam.aideiiaice oir salllig skills li a lew 
e mlroime it Notto me ttot oi r soi woi Id "Ire* oif to be wlere "P Irafcs of tie Carbbear>was flrned&iilsrt 
lAallltXoi Saf 

3. (We are acme Board membe rs of oi r \acltc lib rjnore of a bee r cat cub ttai a otampagie clib) aid le p promo*: 
salllig tooirccmmiilviiallaspecfc.We woildbe woide rfl I ambassadors to promo* clarferlig li Stviiceitaid 
tte Greiadlies toail oir fellow pacrfte Norttwsstsa llors wioare looklig tiescapeiloig.iiiatiiulitrSiaidclartr li 
topical warm wa* r destiatlois. 

*. IAk imoi Id be tie pe rlecrpcs *T tarn iy *r Sail Uagazlie! Wle are li'oi r UIsvai s^tar oU wiom we are; 
litrodiclig Da inettne ofsalllig. are acme, race bitaSo loue on Is lig, are tte owiers of a small fan labile slop, 
la* aPearsoi Ami2! bitscmeoa/dream ofa raigerrxattlatwe cai casttte IliesSeaplore He worHoi. -■ 

S. o ir tarn llfwoi a be a greatclobe t> wli tt is ttb;iAJe area m Iddle licome tam iy wlo Kue t> sail aid read eue r./tooK, 
blog £ article we cai getoi r laids oi aboitsalllig families . Wie be lieie ttatsalllig Is a woide ml fam ll/sportttat< 
sloildbeeicoiragedfrcmaiearl/age tioiltlHt tie I* big loue ibrttesportttatrftYlisbaid aid Islare aidbe tte 
o l.mplc dream for kids . as It Is for oi r sot! 
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Full Page Ad in July/August issue 
Circulation: 150,000 
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Full Page Advertorial in July/August issue 
Circulation: 150,000 



Welcome to St. Vincent (S; the Grenadines 
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300x250 Banner, 6/10-9/15 



o 
o 
o 

<: 

CD 

cr 

a 
> 



s 

o' 
s 



oo 
o 

© 



w ivw.f or«ttbf ft •< iuU.com 




1 4 Villas • ? Townhouse* 
Dawn Beach, St. Maarten •*• 




TRAVEL- LIFE 



BBllHllIillHJ' ■ . ..HOT DEALS' BLOGS- VIDEO* SWEEPSTAKES SITES WE LOVE MAGAZINE 



f >{ W T> i«r ■ : S 

Kadtssen Aruba Resort Casino 
&Spa 

Celebration Sale 

Alexandra Resort and Spa 
5th Tight Free at Beachfront 
Turks & Caicos Resort 

"he Tuscany on Grace Bay 
Relax in Paradise 

A use Chastar.M 
Summer Specials 

The- RnrhtHnisdau I » SPORT 
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Half Page Ad in November 
^ Circulation: 200,000 
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300x250 and 960x60 Banners, October-December 
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Home News Best 01 NY Leisuie Video Entertainment Food 




HOME AIIOIII IHAVIl HI'S IHAVI I MINI 1 1 1 S I'OUCAMS I'AIII INI 'S lit 0('< CON I At I 



The Travel Show - April 22, 2012 - Hour 1 

Travel writer. Jason Cochran praises Disney's lavish 
new cr uise ship The Disne y Fantasy. 

the Tidvel Show April 22, 2012 - Hour 2 

: Washington Post columnists 'discuss the rising 
occurrence of non-disparagement clauses being, 
foisted. ori travelers by rent al compahies.and-hoteis. 
Q Q muMAtiM* &tjil!iJ-ia 



The Travel Show - April 15, 2012 ; Hour 1 ; 

It's the 1 both anniversary of the Titanic'disaster': Aurthur: 
an'd'Paulihe.talk about two 'rhemprlai cruVses ; over the 
site: They.aiso discuss current cruis'enews" 
8T1 : BI ; IBSSBE1I IBflBMi 

The Tiavel Show April 15, 2012 - Hour 2 

Paul Bennett.from Context Travel talks about the 
specialized walking tours his company conducts for 
smali groups in c i ties worl dwide... 

Flash Central: A New 
Website Aggregates Info 
From Jetsetter, Groupon 
Getaway and 





NEW YORK (AR) ^Kermit the Frog and Miss 
Piggy are Mayor,: MichaelsBloomberg's newest 
allies in his mission to attract more visitors to 
Mew York City. The Wuppets joined Bloomberg 
on Filday aj he announced that Jim 
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Half Page Spread Ad in July, September, November 
Circulation: 50,000 



ROS Banner -250x250 
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We know, we know ...the quote says "threes." But once 
you read up on the wealth of hotels that are opening and 
reopening — all in twos — you'll see what we mean. 



nap 
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- r SPECIAL BtNtHTS. 

RHP* 1 *.* HbKI 



Posted on June 26th, 2012 



Silversea — Going and Growing 

With a list of cruise offerings that include star-studded 
world cruises and sailings paired with deluxe hotel stays 
and guided shore excursions, it's no wonder Silversea 
Cruises continues to expand. 



GET A $125 

LOBSTER GRAM 

WlraftsuBaokA^NiijhrStay 



IBEfeOSM* 
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7/19 E-Blast- General Destination 

Subject Line: The Unplugged and Unspoiled Caribbean 





A siring <sl 32 isbnds in ihe srothem Csrtifcearo, St, Vincent and the SrenacSre® (SVG) ® a ptas 
of quel azure nosers, unspoiled forests, are! sJwmg <Mve sarej beodies. it ia a destination for 
'those sedans a ttuiyoij the. beaten path getaway. 

With il s casg«i, urspretentiwa wtNsnifc 3y. tnentfy peepte and deep weatth of nalursl 
attractans, ■ thn» ccilocton of isterefe and cay*» a Ife-rerxfMng experience. From the rnipctsng 
La Southern vOteano to tlie otosai botanlca gardens in llw Vtestam Hemiapnere. tha mam 
stand of St. Vincent has so mu*te»<tffef. South oi St. Vincent, thsGrerWme* am strong 
across 40 miles ol tyjwrfy lrarnpl watens, Onry eight «rf these (stands we inhafcited; Voting 
Island, Bequia. Mugltque, Canotion, Majreau, Urasn (stand, Patw IsiaraS and Petit St Vincent, 
For a» llwr chwtwig remoteness, ttesu istonds fiava someaNng for ewsryorai - the fwinSy 
trawler, the iwrartco-sseetar, or the mfeErtwreus otptorar. Another must-soe is the Tctoajpj 
Cays, a famly of five s>t*ig fetereis protected by a rwga horseshoe reek 

You'B fesf a qualified imup at torn eperatore, charter wsmfwitoa ami <&m ssrwps ready to 
Wp coordinata rtmOTrte far yw elents. When rt comes to sewmmsdationa, SVQ extends 
a wefcorrtng hand o! Mbom hospnettty to |utt about every tastoend watet, from 
tnfonate-sized, tanily-owned fteteis *Mid boufcque properties to priwBe Mind resorts. 

To team more, visit VAWv.4Siscovi.ravg.com. 



™iS||Siii|pl|||j|| 





itw t^bbam sw'ie toeing fo,' fTheQ^taJOBS 
a vtneoa, round Mot Bgqm fcteSws, Cowan Ma»jak«,T«e^Ca^lJ^ls«^(%nm«^^8tMnow 
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8/16 E-Blast- Sailing 

Subject Line: Sail the 32 Enchanted Islands of St. Vincent and the Grenadines 




BEIIII 



liBii 



In: a destination made up of a constellation of cfose-knitislands and cays, it's 
onfynatural.that saBing ls an intrinsic part.of ,1he local culture, a. Vincent: and 
the Grenadines (SVG) is one of the most sought-after saiSng destinations in 
the world and has naturally become a m^or hub for yachts, schooners, and 
■-.ail manner of sailing vessels. A blue voyage overits .calm tropical waters * a 
steady breeze is the best way to. explore hidden bays: and vibrant harbors. 

With: 32; islands andcays to ctoose frbm, visitors can see as much or as 
Me as trwy like.:While;indMdualiz^ beforehand; 
atypical 1 -week itinerary will cover approximately 90 miles of cruisingwith 
distances between islands ranging from . two to five hoursrAnchorages on 
ithe ninejnhabitedislandsfSt. Vincent/iMustique; Bequia, Ganajan,- 
Msyreau; Union lsland,::Ra^:lsland 1 "Young Island,- and Pet* St. Vincent) offer 
charming townsi femoteivtllages and pristine-beaches for expbring ashore-: 
-and wohderful.restaurants foririigritfy dnriers.:Safcrs can also spend time in ■ 
the beautiful Tobago Cays- aprotected marineparkofsmall islands ona 
horseshoe reef offering some' of .the Caribbean's best snorkeling, wherea: 
beach barbeque can-be taken ashore. : 

To learn more about saingin SVG and to find charter companieSvVisit:.- 



Sailing Events 
in SVG: 

• Bequla Easter 
Regatta has 

grown: Into one of . 
tfi9 region's most- 
popular small 
Island regattas, 
with visitors and 
competitors 
coming tromall 
oyer the world to 
partake In the 
Eastar.weekend's 
festivities. 

• Canouan 
Ragatta Is tield 
every May-J una 
and includes boat 
races,- sports and 
games.calypso ■ 
competition and a 
beauty pageant' 



and w 

The Caribbean you'm iookng for fTheGraia. . 

St. Vincent YoungtslaretBequla MuMgauGvioutMtaiMe^)^^ «m*^^1ii^.in<lf«««iA(^oii*B 
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9/6 E-Blast - Hidden Gems 

Subject Line: Hidden Gems of St. Vincent and the Grenadines 



I 




Acr-'farwip ,-'1 3? iinv*v ad ishnrtK and c.ny« in tr^^iudftrfSout^imCst'E 
St. Vincent and the GranadinEm dkstia uonnrttwsy (ur wary inCuflssl o»i your hatv„<ymfjori, 
ichidlng sorno of there nwdan I'easuf&s; 

' ry .Tobago Cays, u piiT-txikd wafdliki tutrjrvu of fi*> fctySs txaderod by u guilt jtcvSisahue -*ou?, 
5 renowned sal ng . 5K>rtu*T(j and scuba <*v-no maces, It ate has srr-aJ sand beaches that ana 
parted In* an nftemor/i na-rseqiiB TTora 'Oman tew c<8£«s on Mrth today that can nrwteh- the 
jflAjir.stt*! natural bouulj', >.<ai»y KKL'saillity unil "fiwl goad" temqutlity of ISso tobogo Cava, 
"he waters with *N«.' »e'-ciorging Habiaosoope of blues, greens and seerrti^ty limitless 
mattes a' ssuama-.Ts creels s Iruy psiura pertaci background. 

Mopton. -he rpntesKsntln) des^tod .slard. « a doSopot bdltantty white sand Bisk seems to 
lhat rnagc&ly in ctea- luftjjose sea. Ac'l -. rc± r>g more oft it Iran a srtgular shaldied arrival a. 
il s ti*» idv'J* sotting lo> an iri'Jiiuito pictac epol. 

SaltwWsUo Bay on Mdyrwai teama & a perfectly ha i-mocn shapes baacn cut rea by pain 
1k*» « w o.'W of ;it.fwi tlK i most teT.rt ii. Iwutfi n SVG. W*h «iy 250 rodents, fho wlnnd 
with ro airports, no roads and to can<s *' . otter rouplss an ntimate getaway. 

"u u'HMiuii itxr.il "rt V<> J» ^ .»i.t ilKiGiiiMit'rJ'., Vtot WWW iti".«jvtMf,vq eu|» 





_ .ipo v ~ 
'»' ;t>3Gf'ClSjdii&S 



5t.YiKi.ril Vu"u^i!iurid .%Ajja, tAidow, Garner tufc«yy Ci^., Lhon (ssiii. Psirt buiel arc^ilii SL'VVi.it*tt 
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10/25 E-Blast- Diving 

Subject Line: Dive into St. Vincent and the Grenadines 



'.=' i . v ':<>iN: ,, .'» « ■ 



M.ijor St. Vincent 
rsnd the Ofcrtattlrtg* 

« Tin- tlct c.i.-.< an 
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As the *Criaar Capital of the CatSsbean," St Vincent and' 
the Qnenacfnea iSVGj olfera unique encounters wfth marine 
creatures OS aH kimjs. ¥<ou» dteftta htareated in gelling in ffto 
water - frofln a resort ©wins© graduate to an expeiferiisarfdiver- 
cm tate ttie fkmgs in SVG ami scuba tfce into the famous 
Bat Cave, try vwee* diving, or phologmjjh an amasang wasty <if 
mawts ersaStaw. 

in SVG, most,*© sites aee just a short baa! ride away tan 
the *» shops, -whether art tfts unpin latexi of St Vincent or • 
torn the dM> censers bested in tte GroniMlne* at Bequia, 
MuHkjlm and Union (slant). Many of the resort hotels in ' 
St. Vincent aid trse Grenadines 68 er scuba diving courses,' 
» <*> Ste dtw operators themselves;-' . . 

For additional delate on dswr^ to SWG, visit www.«lf«:«vefMg.com. 
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11/8 E-Blast - Private Getaways 

Subject Line: Private Getaways in the Caribbean 




St. Vince 



*VvEf ? 15 sionda s^kj us/a, Si VWsx^ti if hj G?8c«i&if5as- a t?i»SitSt !ar fisHsrtsa, &>1 {hs fetss&si !ri>&& te&a&esn, yck oi 
ijU'sy <2uv-ii:- 4J5d> (iip r^cJs i#/va*is g&srtd t<r<£8it< yftttfctfGf HmWitC 3*sscte£5n CMUpks*. 

t» vj „«s , s i $ f*.K,,fhKjH» >^r»* „*S; Vo *r 1*1 ^ jratk'*:ft4 t»"tei» Young tetond** 

♦hiMwd k<?&b„\ >> f*& Wtsor ti&t » ^!! y-*M« d tft* XkwnU B*sf* *A Sans es&Vsfcd n frsssh 0QO3"&i£s 

v*?A<***< tJ^i f^/?^s w ti" s w ^ u* saaMst ^^«~vts</ttf Ml u<\x#tofcf ?*>s 1/ -feto Cotter* H<ai$# 

fWivs^.A i<ni !sp> v s sWfn*Tf:i *u*v^ c&jft*i stj *?r n^ntfsj® sassy. mS^umfi+mynSFf w£i1«fspaf!Ss. 

jt A? tO-* tvroAf* stt *v K* v * i>^i &arat yxj' 9 tjwi &I- net was* Palm Uland ftMott e^xf &&d£rm mi 

43 ^^rooms* !>!* 1 Hia»\ftSu I $gt$ Qs^!fsf»9 yc*j rebel t«o t«stte*£re», waifi*«pe*ts», aufcin fcf»d 

^'^ Mi*, l^? tv » >? v -* MfSV » c<*ruv z&tyivSm a i*:^ ^irfu ci^ktr im^4*>*&> - 




a V»«wii. Yjxwg tsar«l Bocjua. Cana»i. lAvaou: I0U190 Csys, Urrion Wan*. «»atm ksksnsi «rd faK S>. Vtaws 



CD 
O 
CD 

V—* - 

<; 

CD 

a* 

c/r 
O 

> 



CD 



O 



00. 

to 
o 

u> 
© 

K) 



12/6 E-Blast- Airport 

Subject Line: St. Vincent and the Grenadines' New International Airport 
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HUi » » »mj* tfe<xt» orwsm^ » La S*titti«W. 1h* famous vale**}; Mh»3«i», fflnygieund 

o? ",!»«• Man arti ttw ffapfflb, ma ffmtaa£«n for rtxiSm Pfatto of the CsAfc«a\ Si. VrKsat! 

irgfcs the court ry mora fBtrnctJws «rd bstla abb to foxi rteirailkinal vmtom, nducfeg ft» 
bjtlirij uf (lid e0lrt>¥'» (rat ir>tercM!»fM«l sssupSrt. 

Cfer.-ite.J^, the «a*ltuctigi> of ArUjfe If-Jfvtxfigtv.' ft** •« lN» fes>9<»»? iMMoton UTrf pr^wa 
ma urateriakan (USEMC&SMl m SVG ore! bacffkrf DoginttomsijiDn fr» muHSaosted, 

a* smU sb> fcjf gnrnta end da-sfiaaa fturn ft dtwrau gratp rio^itra»Tlisflew&g)ta 
i«tefMrtk«*J Aufxsri l.***h wit «ne «*th8 ET JetH* &rpartf * «ep*ci*j Kt'b* 
asrapkffed m tula 2313 ami wil ba kJ&f opmAond % .fcnussy 2014. Itoinaw airport wsl 
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Swim with the (Whale) 
Sharks. ..and Other 
Mexico Fun 

Mexico is a destination where 
fun is just waiting to be had. 
This week we're making it easy 
on you— here are our picks for 
currently trending fun on the 
Mexico vacation front 




Chile's Latest Toyrism 
Campaign, Discussed 

Chile is embarking on a major 
: tourism promotion campaign 
based onlhe country's first ' 
National Strategy for Tourism 
that centers- on five pillars. 



The Caribbean Your 
Clients are Looking For 

A string of 32 islands in the 
southern Caribbean, St 
Vincent and trie Grenadines is 
a place of quiet azure/waters, 
unspoiled forests and: stunning 
white sand' beaches... 



I Destination 



The Caribbean Your Clients are Looking For 

written by Hror.-Iionjl P^r | Posted on August 7th, 2012 
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The Tobago Cays 



A string, of 32 Islands in the southern Caribbean, St. Vincent and the Grenadines is a place of 
quiet azLre waters, unspoiled forests and stunning white sand beacnes. It is a destination for those 
seeking a getaway that's truly off the beaten path. 

With its casual, unpretentious authenticity, friendly people andideep wealth of natural attractions; 
this collection of'islands and.cays ls a life-renewing experience; From the imposing La Soufriere. 
volcano to the oldesttmtanical. gardens in the.WesternHemisphere ; the mairrisland;of -St. Vincent 
has so much to offer. South cf St. Vincent, the Grenadines are strung: across 40 miles; of typically 
tranquil waters. Qnly.eight of these islands are inhabited:;.Young Island, Bequia . Mustlque,: 
Canouan, Mayreau, Un:on Islanc, Palm island and Petit St. Vincent. For all their charming 
rem6teness,<theseislands havesomething for everyone^-the:family.:traveier«the rgmanceiseeKeris 
ortne adventurous explorer. Another must see are the Tobago Cays, a family of live sibling islands 
protected by.a huge horseshoe reef. 

You'll also find a qualified lineup of.tour operators; charter companies and dive shops ready to 
help coordinate itineraries for,y'ourclients: When it comes to .-accommoda tion 1 ? ; SVG extends a. 
welcomlng hand of lnborn hospitality to Just about every taste and wallet; from Intlmate-slzed,-; 
family-owned hotels and boutique;properties, to ; private island resorts. 

To learn more-- visit oiscoversvg com : 
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E$e<3n'ttte War® 
Germany, ttaly & 
S^teterlaiii'". 




Here'sJ pttotoitour 
across Germany, Italy &i 
Switzerland. 



Private, Getaway^ on 
theJslatici's ofM' 
Vincent and the 
Grenaclines 

With .32:islaHdStarid cays,; 
Stv Vincent and the 
Grenadines: tetnaae? for 
romance. 



Private Getaways on the Islands of St. Vincent and 
the Grenadines 

wntten'bY-Hr«nol!onal-'Partrier; | Posted on September 5th, 20 12. 




With 32 islands and cays , St. Mncent and the Grenadines is made for romance : ; Its off-the- 
beaten-track location. lack of busy;crowds and top-notch private island resorts create the ultimate^ 
romantic seclusion for couples. 

Located 200 yards off the southern coast : of St. Vincent and just a three-minute water taxi ride. 
away.« Afcungjsl 2nd is a 35Tacre private island resort that features: beachfront and hillside; 
cottages -with open-air showers, beachside dining under thatched kiosks and a full-service spa. On: 
the;white sand beaehy there are chaise longues and mattresses for sunbathers: while hammocks 
hang underthatched'noofs for reading and napping in the shade. Just offshore is the "Coconut 
Bar,'' where drinks are served in fresh coconuts . 

Mustique, often referred to as the playground forthe stars, only off ersone^full-service hotel, the 
17-suite - " ~r, h j <■ >-» K.n; rxUgtiftn feature plunge pools, specialty pillows and flat-screen 
7\5:fhe upscale resort offers a wide-range of massages and spa treatments ,'tennis courts: lit for 
nighttime play and complimentary watersports. 

Just 10 minutes via ferry from Union Island: vou'll find the all-inclusive. F'-jinr-isiana Resort , with-, 
white sand beaches and.43 guestrooms set on 135 acres:: Here your clients will find everything 
they need:two restaurants, waterspotts; a salon and spa, relaxing activities like beach barbeque' 
and afternoon tea, romantic dining settings- by.the' water-and nightly entertainment . 

Forthe.ultimate getaway, f sil^i* vinoer(t (PSy)offers;22;exelusive cottages-spread across 115 
acres and surrounded bytwo miles of'white sand beaches: PSV recently completed a multi-million 
dollar reno vation-Hts natural beauty, tranquility: privacy and friendly non-intrusive service did not 
change, though the island's comforts- amenities and activities are all enhanced. With no airport, 
telephones. T\& oreven room keys, couples can truly escape at this luxurious hideaway. 

For more information about the one destination that offers 32 gorgeous Canbbean islands.. 

.visit> dBOip »emrfl.comv.-. 
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islands and cays in the, 
secluded Southern Caribbean, 
St. Vincent and the Grenadines 
offers something for every 
interest on your honeymoon, 
including some of these .hidden 
treasures. 



lagazine » departments » destinations » themes » education subscribe 
each our adi'erti sers mmmm ^^ mHmmmmmmm ii mmmmmmml ^^ 



Hidden Gems of St. Vincent and the Grenadines 

written by PromstioriBl. Pannar.l.Posted-ori October t7thi 2Q12; 
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A collection of 32 unspoiled islands and cays in the secluded Southern Caribbean, St ,-Vlnoent and 
the Grenadines of fers something for every interest on your honeymoon , including some of these 
hidden treasures, - 

The Tobago Cays, a protected wildlife reserve of five islets bordered by a giant horseshoe reef i is 
a renowned sailing, snorkeling and scuba diving mecca, It also has "small sand beaches that are 
perfect for an afternoon barbeque. There remain few places on earth today that can match the 
unblemished natural beauty, easy accessibility and "feel good? tranquility as the Tobago Cays. 
The waters, with their ever-changing kaleidoscope of blues , greens and seemingly limitless shades 
of aquamarine, create a truly picture perfect background ; 

Mjpion , the quintessential deserted island ,: is a dollop of brilliantly white sand that seems toifloat 
magically in a clear turquoise sea; with nothing more on it than a singular thatched umbrella. It is; 
the idyllic setting for an intimate picnic spot. 

Saltwhistle Bay on Ivfeyreau island is a perfectly half -moon shaped beach outlined by palm trees. 
It is one of^-if not the most— beautiful beaches in'SVG. With only i2iUresidents.the:island:with 
no airports, no roads and no banks: will offer couples an intimate getaway: 

To learn more about St ;M ncent and the Grenadines; visit .• disooversvii.-oom' i 
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The Wedding of Your 
Clients' Dreams is Here 

Palace Resorts is ideal for 
destination weddings, while: 
rewarding the travel agents that;, 
book them. Incentives, 
commission and free stays are- 
just some of the benefits- 
available. 

1 Sailing the Islands of St 
Vincent & the Grenadines 

in. a destination made up of a 
constellation of close-knit: 
islands and: cays, it's only natural 
that sailing is an intrinsic part of 
the local, culture; 




Sailing the Islands of St. Vincent & the Grenadines 

written by: BrvmsimalPmttiarh Posted on; November 8th, 2012 . 
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In 3 destination "made up of a constellation of close-knfc.islands and cays, it's only naturalthat; 
sailing is:anintrinsic.part:of the local culture. St. Vincents the Grenadines (SVG) is one:of the ■: 
most. sought -after sailing destinations in the world and has naturally/become a-major hub for' 
yachts, schooners ,;and all manner of sailing vessels. A blue, voyage overits calm tropical, waters- 
in 3:steady breeze is thebest way to : explore hidden bays and vibrant-harbors, - -. 

With 32 islands and cays to: choose from, visitors: can: see as much or as little as they like. While 
individualized itineraries. can bedesigned-.beforehand, a typical I -week itinerary unlit cover 
approximately 90 miles of cruising with distances between islands ranging from two.to five hours. 
Aiohorages on the nine inhabited islands— St; Vincent , Mustique; Bequia.Canouan. kteyreau, 
Union Island, Palm Island,. Young Island; and Petit St.-, Vincent r^of fer charming towns, remote 
villages and pristine beaches for. exploring ashore and wonderful restaurants for nightly dinners: 

Sailorsean also spend time in the beautiful Tobago Cays, a protected marine park of. small islands 
on a horseshoe reef offering some of the Caribbean's best snorkeling , where a beach barbeque 
can be tak"en:ashore: 

Thene-are a number of charter companies operating outof SVS. Travelers can contact TMM Yacht; 
Charters/Barefoot YachtChartersuSunsail-, -The Moorings, or Captain Van nis; for bareboat- 
charters, skippered yachts era day trip. 

Everything clients need-to enjoy the. best vacation. Is found on board,. from-snorkeling: equipment . 
to fresh bed linens. Prof essionalsailors captain eactvboat; so vacationers can rest assured that a 
qualified skipper is at the helm. Boats are fully provisioned before departure according to the 
specialrequests or specific dietary- requirements of eachguest.and upon request, a private chef 
oan be hired to handle the preparation of meals. 

ifmiKlstxp fbse, which operates out of Bequia, is also of special note: After running a ferry 

- service ;f or 20 -years between St;:Vlncent: and -Bequia, today the 10D-ft . schooner..offers. cruises-: 

between Bequia and trie -Tobago '.C3ys,:and between Bequia and Mustique, with snorkeling. diving 

and nature:watching-along the way. 

Sailing Events in SVG -. 

Bequia Easter Regatta has grown-into one of the region's most-popular small island regattas, with 
visitors and competitors coming from all overthe world to partake in-the- ; Easter.weekend*s- 
festivities. 

Every May.June;;Oanouan Regatta takes place with boat races, sports: and games;: calypso 
competition;°and a beauty-pageant . 
To?leam more visit di^ ,y_i£_v&££in 
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Take a Plunge in St. Vincent & the Grenadines 

ml iten by ff,rgffK*Ia^ff g%%%r 1 Posfed on December +h,a]l2 
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Traueiers can late he plunge In Bi.Vincenl JS. he Grenadines (SVG) and souba dlue into he 
tsTious bal eaue , fry wreck dlidru ,or photograph an amadrm rate & of malm: creatures . They 
an experience he ktnd ofunderwafcrdliJra sduenUcs ibunl oriyal Ix vjorid'i premier dlue 
tfeslralons. 

SVC?5 islands He adream lor scuba dlLers.wriolsuerleuci ofoperlcnce. From easy shallow 
rcefdlues to drtfldlucs; wreck dlues and ei^ncae dlirs .tnSVG.mosldlue slfes are kBlashorl ' 
boat ride away torn ,hs dlue shops; whc tier on he main Island of Sl-Vlncem or. ah he dlie , 
centra loaned. in he Grenadines 1 :IUBny.©T-he resorlhoels in SI. Vlncenl & he Grenadines 
offer sGLfcadiUng oouses.as do he dlue- operators hsmselucs: 

Dluers will be enhratled by he unlet? of marine aeaUes bsee.lndudlra loglsh, seahorses, 
oolonU moilusks.oirbceansVanemoresi lunlcafcs .ruse she^. Ions trs; octopus, and 
squid . iflsl ina squad tons of eagle rays and man fct rays am tequenly slghtd , and patoUlrti reef ^ 
sharks and barracuda add anelemenloi'exdfcmenl. ^ 

The des inalon is known as he "CrtltrCaplH of he Caribbean* because Mhos auartet/of 
underwater hatl tals including- whu's . rode ■fcrmaloos . coral reefr, sandy slopes and; beds of sea" 
grass-reach auraclrigl If ownunique form ofllt. 

Ju eta nf iis dl vb d-fe z In B VG: 

■TtiB.QtGaua Is aneattlaralra dlue Into an inderwatr Issue and Is on he wlshltslofmosl : 
rifling dluers. 

■ jftrrnhnr Ffcpf.uofed one of he lop HBdlue sits In he world 1 ; l* aspecboJarwall dlue wjh 
sw(m-hrouahs and alouely ooral reefibrmalon. 

• Layou Wall Is ene»o^lenlwall dlue and adriflouerhs tormalons of Rinh Fart 

> Capital WrsaH c Is he si fc of hree sNp wrecks ail In recrealonal dlue dep hs , bul bes I su led 
fbr experienced dluers . 

■ h Bpqula;ewloiE an array of genly sloping rce£ wl h hatfcsblfl UJes zrd eaule rays. The 
shallow wafers are home tosearwrsesvplpelshard ballsh.amcngslohsrs. 

- Mi dqua' c sloping reetf and ooral expanse ottr glimpses ofshtf spoiled drums and banded 
coral shrimp, among oher tBcirialnfl Is hand crlltrs. 

• Usyrvau Garden sis anexpanslue ooral reef formalon and a great drill dlue. Crtnolds.gartien 
eels and lamlrgo tongue; arc common here.AlsoorYJlfeBreau Is ftferf, he wreck of a 191B 

fld ish pun ship hal is lying in orty *a fi. otfwatr, greal.ior beginners as wen as aduanced wreck ■ 
dluers. 

• uw Bbaoo Cayc are home Jo green kxles.as well as horseshoe reefsutoundlrg and 
profcclna tfxxof he luc Tobago Cays . TNs mates ftrB.reatdlulnQ.wrTe her on hs prolecled 
and shallow Inside , or along he deeper and more dramaic drop-off on he outside.; 

-ttiplan Fftpf.luf I Pe 1 1 SI. Vincent, can be a good place to see sharks, nearby Is Mop) on, a 
pictuE-pertcideserllsiard. -- • 

for more. Irirtbm^alon.ulsll^j ^c^fg^ ^OTi^ 
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Offer Links 



Morocco FAM + Air 

Apple Vacations Expands 2012/2013 
itineraries 

Outrigger Adds Another Paradise Property 
ME London Prepares for a Dazzling Debut 
The Caribbean Your Clients are Looking For 
Access-Dominican: Republic [Vol. 156] 



The Caribbean Your Clients are Looking For 

written by >',•>""•> >n it ' ■•! | Posted on August 15th, 201 2: 
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The Tobago Cays? 



A.string of 32 islands ln:the;Southern Caribbean. St: .Vincent and toe Grenadines is a place .of 
quiet azure watersfunspoilediforests and: stunning whiteisandbeachesrJt is a-destinationforithose 
seeking a gateway that's triily off the Seatan path. 

With its casual.-unpretentious authenticity, friendly people and>deepwealth;of natural attractions, 
tnis co::e:tio" of islands and cays is a life-renewing experience. From the imposing La Soufriere 
volcano. to the.oldest botanical gardens in the .WesternHemisphere.the main island of St. Vincent 
has so much to effor South of St. Vincent, the Grenadines are strung across 40 miles of typically 
tranquil waters. . Only eight of these/islands are inhabited: Young-Island, Bequia; Mustique, 
Cancujn Mayreau, a; on island, Paim Island and F-etJt St. Vincent. For all their charming 
remoteness, theseisiands have-sometoingforeveiyoneMneifamily traveler, the romance.seeker. 
or the adventurous, explorer. Another must see are the Tobago - Cays, a:family of five sibling, islands 
protectedsby a huge, horseshoe reef. 

You'll also find a qualified: lineup: of tour operators,;Charter companies and dive shops ready to 
help coordinate itineraries for.your clients. When it comes to: : 3csommoo3nons; i SVG;extends a 
welcoming hand of J inborn;hbspitaiity:tOjust about every taste.and wallet, from;intimate-sized; 
family-owned hotels and. boutique properties, to private island resorts. 

To learn more, visit discovefsvocom..- 



9/4 Caribbean Offer Link - 



Hidden Gems 



o 
to 

<' 
to 

cr 

<■< 

GO 

O 

Si 
> 



o 

d 



00 

fo 
o 

U> 

o 



Offer Links 



Now Open: Hotel Indigo Veracruz Boca del 
Rio 

Abaco Beach Resort, Bahamas, Welcomes 
Families 

Saint Lucia's Rebranded Sugar Beach Resort 
Nature Air Offers 10-Day Ecotourism Package 
Hidden Gems of St Vincent and the Grenadines 



Hidden Gems of St. Vincent and the Grenadines 

written by Li. r.^ n ~,i i ~.rt p | Posted on September 4tn, 2012 
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Couples enjoy perfect seclusion on the island of Mopion. 

A collection or 32 unspoiled islands and cays in the secluded Southern Canobean, St. Vincent and 
the Grenadines offers something for every interest, including some of these hidden treasures. 

The Tobago Cays, a protected wildlife reserve of five islets oorderea by a giant horseshoe reef, is 
a renowned sailing, snorkeling and scuba diving mecca. lt also has small sand beaches that are 
perfect for an afternoon, barbecue. 

Mopion, the quintessential deserted is : and, is a dollop of brilliant white sand that seems to float 
magically in rear turquoise sea, with notning more on it than a single thatched umbrella. It is the 
icyllic setting 'or an intimate picnic spot. 

Saltwhistle Eaycn Mayreau island offers a perfectly snaped half-moon beacri: outlined by palm 
trees. It is one of the most beautiful beaches in SVG. With only 250 residents, the island has no 
airputts, no rcacs and no banks and offers couples an intimate getaway. 

To ieam more about St. Vlhtentahq"^ 
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Offer Links 


• 


Discover What's New in Avanti's Latin America 


• 


Private Getaways in St. Vincent and the 




Grenadines 


• 


American Airlines to Launch the Only U.S. to 




Paraguay Air Service 


• 


Seven Perfect Days at Bluefields Bay, Jamaica 


• 


Clients Save at The Sands at Grace Bay 


• 


Maya World Tours Hosts End of an Era 




Festival Itinerary 


• 


Authentic Mayan Wedding Ceremonies at 




Grand Velas Riviera Maya 



Private Getaways in St. Vincent and the Grenadines 

wnttervby -tfrorriotioral ParmsriiPosted . on October 2nd , 20 1 2 




With 32 islands andscays, St. Wncent andthe Grenadines' off-the-beaten-track location, lack of : 
busy crowds and top-notch 1 private island resorts create the; ultimate romanticseolusion for 
couples. 

Located 200 yards off the southemcoast of St. Mncentand just a 3-minute water taxi ride 
away, *rbung: Island is a 35-acre private island resort that features' beachfront and hillside :■; 
cottages;uiith:open-air showers, beachside dining under thatched, kiosks, and a full-service spa: 

Mystique, often referred to as the playground: for the stars, only offers one full-service hotel, the 
17-suite Cotton House; Accommodations feature plunge pools, specialty pillows and flat-screen 
Ts/s along with a wide range;of. spa treatments:;. 

Just 1 minutes via ferry from Union Island.-y ou'll find the alWnclusi ve;:Pal m Isl and; Resort, 
uuith white sand beaches and <13 guestrooms set on. 135 acres: Here you'll find everything you 
need: two restaurants, watersports. a salon and spa, relaxing activities like beach barbecueand 
afternoon tea, .romantic dining settings by the water and nightly entertainment : 

Forthe ultimate: getaway. Petit St; Vincent offers 22 exclusive cottages spread across 115 acres 
and surrounded by two miles of white sand beaches. It recently completed a multi-million dollar 
renovation^s natural beauty; privacy and friendly service did not change, . though the island's 
comforts; amenities and activities are all enhanced. 

For more inform ationabout the resorts, visit: <|i.sco«eisvasPorri.. 
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Offer Links 

» Access Domin i can Re pub lic Has it All < 

* Up to $ 1 00 in Res o rt Credits at I BERO STAR 
» Take a Plunge in St. Vincent & the Grenadines 

* Romantic Safari 1 at Cottar's 

» Girlfriend Getaway a! Grand Traverse 

« LOT Offers Bonus Plus Commission Yt 



Take a Plunge in St. Vincent & the Grenadines 

written by ■ FaMtotiona l-iEartnec. I Posted on November 7th, 2012 . 
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Travelers can take the plunge in St : Mnoent S the Grenadines (SVG) and scuba dive into the 
famous bat cave, try wreck diving, or photograph an ama:ing variety of . marine creatures. They 
can .experience the kind of underwater diving adventures found only: at the world's premier dive 
destinations.- 

SWs islands are a dream for scuba divers, whatever level of experience. From easy shallow 
reef dives to drift dives, wreck dives and even cave dives, in SVG, most dive sites are just a 
short boat ride away from the dive shops; whether on the main island of St. Vincent or at the dive 
centers located in the Grenadines. lutany of the resort hotels in St; Vincent Sthe Grenadines offer 
scuba diving courses , as do the dive operators themselves . 

Divers will be enthralled by the variety of marine creatures to see. includingf rogf ish, seahorses, 
colorful mollusks. crustaceans; anemones, tunicates, nurse sharks, lobsters, octopus and squid; 
Visiting squadrons of eagle rays and manta rays are frequently sighted . and patrolling reef sharks 
and barracuda add an element of excitement .: 

For more information. visit;disooygrs¥3';Corn:.: 
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Sailing 



Offer Uirfts 
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Sailing the Islands of St. Vincent & the 
Grenadines 

■Ml len by EZ2'S'lC£AJLSZ£l I Pos ed on December +h, 3112 




ha dES Iralon madE up of a core ellalon of dosE-knl I Islands and cays ■ I fs only nakizl ta\ 
sailing Is an Intlns Ic pari of lie local oJKie.SI.'vlriCEril £. re Grenadines (SVQQ is ore of He 
moslsouahl-anErs ailing dEslnalcns In re world aril has nalurallybEcomE amalor hub /tor- ' 
yachb , schooners , and all manner of salllra uesseIs . A blue uoyaoe ouer I \s calm topical 
wafers In a s earJy breeir is lie be* I way to explore hidden bay; and ilbranl harbors . ^ 



h 32 li lands and cay; to choos e torn , lit I tors can s ee as much or a; II lie as riey like: 
IAHIe Indlulduallied llrerarlES can be designed bcmrerd.a tflilcal 1-*eekllrerary will coirr 
apprortmaely 90 miles ofcrtJsInu wlh its fences be hueen Island; ranging torn h» blue • 
hours . Anchorages on lre nine Inhabi fed Island s— ei. Vlncenl, Mus ique, Beqila, Canouan, . 
Utsyreau, Union bland; Palm bland v^rtxjng bland .and PellSL ulnccnl— o-fercr-cnrilno towns; 
remoe Ullages and prlslre beaches to ewlorlrQ ashore ard VMrdErtJ resburanb txnlghly 
dinners: 

Sailors can also spend ImE In lie beaullU Tobago Cays, a proceed marine park of small 
Islands onahorseshOE reEf offering some oft* Caribbean's bss I srwrkellng , where a beach 
barbequs can be taken ashore. 

There are a number of charer companlES operalrg oulcrfBVG. Treu^ers ca-iconfclT^ 
Yaohtctiarfan;, Eamtint YabhtCharbrc, Bun all ..Dip Uiarlng g, or Cap-bin Yannl c, lor 
bareboal charters . skippered yachls or a day Hp. 

Protsslcnal sailors cap Hn each boal, so uacaloners can res I assured hal a quallled supper 
Is al re helm. 

To learn more , dsl I assxmsm*x«i. 
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St. Vincent and the Grenadines 

< ,t >,,»<<•>">, St Vincent and the Grenadines 



Logged in as: 

Svg Svg 




Course Description : 



Welcome to Si Vincent and the Orenadines. With its casual, 
unpretentious authenticity. friendly people and deep wealth of 
unspoiled natural attractions, this collection of 32 islands and cays 
in the Windward Islands is a Ufa- renewing experience for those 
drawn to roads and islands less traveled. 

The S*. Vincent and ^e\<^na^iff^s-Sp&^atlsi^ag/a«'ihi^iQ^- : y' 
one of the Caribbean's most pristine and diverse island chains. This 
in-depth program will introduce Caribbean-loving clientele to a 
multi-island nation that boasts everything they admire about the 
region, from a rich history and colorful culture to a wide range of 
sott a dventu re activities a nd a myria d of a ccom modatio n opti ons. s; 



> # 



o 

CD 
<' 

a> 
O- 

00 

O 

> 



q2. 

n 

§. 

o 

ts 

9 



Lesson Plan 



oo 
o 



Table.of Contents 



OO 

o 



© 

to 



O 



Specialist Program - Find a Specialist 



a> 
o 
a> 

<' 

a> 

cr 

v; 

00 

O 
> 

CD 

s- 

c-t- 

o' 
a 



00 

o 

u> 

o 



-lick here for Excluss 



Find a Specialist 

Zip Postal Code fh 001 




>eals 



St. Vsnc&rt & the 'Grenadines Specialist- Program 1 




Satellite 



Hybrid 



New 
Brunswick 



Nova 



New , 
Damps hiT 

ectfcui 



Co-un'btiS 



Saint 



. West 
Virginia 



Pennsylvania 

Philadelphia 

.o ~- • 
".\Mj\ sin! ■•i"-- Ji-r.-.. y 

Ui-luWjre 



K '.ivJe liljnd 



Kentucky 



Atlanta 
o 



Israe 



I 



o 

Lhariottc. 

: South 
Carolina 



Virginia 



North 
Carolina 



D.L'.rict 
"clu.nbb 



aba ma 



Georgia 



Copyright ©201 Q: Worth intern ational'Media Group 




List of Specialists 

□ <$) SYEDAALI 

ALTOURS TRAVEL 
1 270 AVENUE OF THE AMERICA 
■ NEW YORK , NY - 1 0020-1 700 
(212)697-5000 

□ SYEDAALI 

AUTOUR TRAVEL 

1 270 AVENUE OF THE AMERICA 

NEW YORK ,'NY -10020-1805 

(212)897-5000- 

□ @ LINDA KIBAK 

FROSCH TRAVEL 
909 3RD AVE 

NEW YORK , NY - 1 0022-4798 

□ © HANNATYKA 

GREENPONT TRAVEL 
831 MANHATTAN AVE 
BROOKLYN , NY - 11 222-2507 
(718)389-8080 

□ AMY MILLER 

CAHGAN TOURS 
' 340 E 64 TH ST APT 17L 
"NEW YORK , NY - 10065-7514 

(212)754-1424 
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St..* 








3 Full Pig* Ads 


$68,389 


$141,117 




Issue 


Soace Close 


Material Close 








Jun* / July (creative PATAGONIA fishing) 


BOOKED 4/10/2012 


PROVIDED 5/1/2012 








' Aug/ Sept (ATACAMA food & win*) 


BOOKED 6/8/2012 


PROVIDED 6/15/2012 








October (EASTER ISLAND moai) 


BOOKED 7/20/2012 


PROVIDED 8/1/2012 








Bonus 2x Full Page Ad 






None 


$47,039 


$47,039 


One Custom Virtuoso Itinerary 






None 


$10,000 


$20,000 


Two Custorn Advertorial Creations (to be used within purchased Full Page Units) 




None 


$15,000 


$15,000 


One custom •mail to SAVEUR Travel Advisory Board 






Non* 


$1,000 


$1,000 


One In-Book and Online MENU Listing 






None 






2 Header Service Listings 






Non* 


$6000 


^"ooo 


1 Custom Email Blast • to 155,937 subscribers 








$13 255 


$13 255 


500,0X30 ROs Impressions on Saveur.com 






None 


$10 000 


$10000 


PROGRAM TOTAL 


568,889 


$264,411 


$123,294 


















3 Full Page Ads 


$98,889 


$320,445 




Issue 


Soace Close 


Material Close 








June (creative: PATAGONIA fishing) 


BOOKED 3/27/2012 


PROVIDED 4/5/2012 








September (New ATACAMA) 


BOOKED 6/8/2012 


PROV1DED7/19/2012 








October (creative Easter Island) 


BOOKED 7/20/2012 


PROVIDED 8/7/2012 








One 1/3 page advertorial in October 






None 


$35,605 


$35,605 


3 x Custom email blasts (25,000 subscribers each err 


all) 




None 


$18,750 


$18,750 


Custom production of emails (3x) 






None 


$9,000 


$9,000 


Online program Impressions • lm 






$15,556 


$28,000 


$14,000 


PROGRAM TOTAL 


$114,445 


$411,800 


$77,355 








Value / Cost ratio 




3,60 














- - 








3 Full Page Ads 


$100,000 


$285,000 






Soace Clos* 


Material Close 








iune (creative: ATACAMA horseback) 


BOOKEO 3/21/2012 


PROVIDED 3/30/2012 








September (PATAGONIA glacier) 


BOOKED 6/8/2012 


PROVIDED 6/29/2012 








October (EASTER ISLAND moai) 


BOOKED 7/16/2012 


PROVIDED 8/1/2012 








3 Full Page advertorial units ('Perfect Days' custom u 


nits) 






$285,000 


$285,000 


Production & design of custom units 






None 


$30,000 


$30,000 


Targeted travel channel and ROS units August - October (1.6m impressions) 




$22,222 


$36,000 


$13,778 


2 x Email blast to 60,000 opt- Ins 






None 


$15,000 


$15,000 


PROGRAM TOTAL 


$122,222 


$651,000 


$343,778 











Oi"f Ve C-\i* (A iie i. Fvn<) 








1 month online program 


$26,025 


$54,410 




Issue Soace Close MaterlalClose 
November 22-December 22 OnllneONLY BOOKED 11/9/2012 PROVIDED 11/14/12 


Adventure channel Targeted banners 
2 Days of Homepag* Takeover 
Run-of-Site banners 
1,295,000+ total Impressions 


PROGRAM TOTAL 


$26,025 


$54,410 


$0 





rraif*t*L*i*ure (Gkbt/t ffawor Path^t) 










3x single sheet Inserts (creative supplied by Chile, T+Lto print) 
Selected distribution: NY, CA, FL and DC (291,054 total circulation) 


$194,444 


$418,827 


$50,000 


Issue Soace Close ' 
September (creative: PATAGONIA kayak) BOOKED 5/4/2012 
October (EASTER ISLAND moai) BOOKED 7/20/2012 
November (Santiago / Wine region) BOOKED 8/14/2012 


Material Close 
PROVIDED 6/29/2012 
PROVIDED 8/1/2012 
PROVIDED9/6/2012 








Printing of 873,162 Inserts 

Development of itinerary (A&K) and full page advertorial (reverse of Insert) 
2.2m geo - and Latin American content- targeted Impressions onT+Lcom 
E-newsletter banner sponsorship (560,000 subscribers) 
Hot Deals newsletter(x2) - package featured to 163,000 opt-In readers 
Travel Agent Outreach Newsletter: 1 page advertorial in 3 Issues, and 1/4 page 


d In 1 issue 


None 






PROGRAM TOTAL 


$194,444 


$418,827 


$50,000 











Traveh-lehurr {Araucanla totmf 








j x sinjie sneer insert (crea we suppneo By Cmie, 1 *L to pnnx) 
Selected distribution: NY metro (110,945 total circulation) 


$47,000 


$94,000 




Issue Soace Close Material Close 
January 2013 (ARAUCANIA) BOOKED 10/29/2012 PROVIDED 11/7/2012 








Printing of 110,945 inserts 
Onboard In-Book Promotion 
Check-In Online Promotion 
Social Media Outreach 




$24,870 
$10,000 
$10,000 : 




PROGRAM TOTAL 


$47,000 


$138,870 


$0 











Virtuoso lift 




1 x Full page ad + 1 x Double page spread 








September / October ( ATACAMA food & wine) 


5 Dace Close 
n/a 


Material Close 
PROVIDED 6/29/2012 


n/a 


n/a 




September Destination Guide South America, 
Mexico & Caribbean (PATAGONIA double page) 


n/a 


PROVIDED 6/29/2012 


' n/a- 


n/a 


n/a 
n/a 



j TOTALS 
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WHAT TO EAT AT THIS YKAH'S STATE FAlttS 
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BRING ON 

SUMMER! 




Saveur Magazine, June/July 2012. Circulation: 325,000 

Full Page Ad 
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THE MEXICO 1SSUI 




FRESH, 
BOLD 
RECIPES 



SAVORY 
TACOS, 
SOULFUL 
STEWS 
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Saveur Magazine, August/September 2012. Circulation: 325,000 

Full Page Ad 



Chile 




Saveur Magazine, October 2012. Circulation: 325,000 

Full Page Ad 
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Discover Chile 

From its luxurious city life to its rqjutabtewinecmtntry 




xai that OotzUZ MSgwrrfigtta an the wt&art:. And *Sjtaes£j m &sx laaamg cap«*l ■ 
j^ty ^0 ^n ^i <y ff tty T?r fft i Hf h * twtb wn fi 

A popular cttv break is the Colchagua 
Wmi? Route (Enta del Vino), famdv-owned 
vrciieues, die majotitv of which aie in tlie 
centtal Taller and easv to access br cax. 

SO» d«msWW» -SUMOC* TOa*& ftlSllbf ilftMl of &ttStt£ &USU*gO Hfd mktf 

waxttztxx&t. *TSt« R«* de Anatt « » gc»«eK» Cckm! B*r»;j3i gs&ra ha»«i - 
rsstJi tzcnt usd lam* o£ ds* a&eu titbinMaiM at t8\* Bat «Ka* 
bete to g« irauc af.g&ttdraz-iBdBsedcxiidxy Cfedcamx* tku ii both t 
cai«3sog|ibiet; and searoiarefa, Batogibf <aeg8gatp«opSc-'w*«3s»& frog 
«p » Ccm> Sun* Ltsa*, tin jobst fe&l axmeA &c Am drr &<tat «U Vk&ta* 
fa«i»i5»ii tfc* car. ItV * wife of UwaBj •csfeatt-MOi*: md Tsxxatf imif ««h to 

nwfif "SjiiWT^m fiwmAf purw^. tp^fcitlg 



bernx* {Fsbto Ntttrfi few! facte}. 

to (fear ft^p «f 5*» Cm«o&ttl (be Am omdf 
arc* to BW: 



' Route {Jfaaa <£d Via*!, ftfa-2»^wg^fld-ip!a*a*i,. 
tfaf mitptnfy rtf nHStrh »"*» the tremtaJ TiiJey 
; cod to »««* etc "tlm ceos* » cde «f 



por more infomratiort on Qiite's c^tal «kJ «^no regtwis vwit »www, chile.tra^el : Chile? 



Saveur Magazine, November 2012. Circulation: 325,000 

Full Page Advertorial 
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8 GItiiAT HOLOAY CO OKIES 

SAVE 




NEW 
RECIPES 
FOR THE 
BEST 
MEAL 

OP THE — 
SEASON 



CLASS 
ROASTS 

i : SaviK'i.jJi iwSc-. ■ ■ ■: -i 
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tt as «fesato '-ton owy ko&sr bcrata." It prob*fcijr 
: «a a&ag Ch&A mat!*: miifi ej * amntng Fiafe ewKaSaae. ■ 



^i&t north «£ &c: Vj^nmsQ w stuote VSa» <S«J Mm. 
an Sstdewsisa, Ouki newt pajstiw («ad kwt 



Chilean poet, diplomat, and politician 
Pablo Neruda, once described Chilean 
seafood chowder as a dish in which 
"you may know heaven." 



Ftx * MifocxS kjsrert root of Chik, iart u Vaipanata, the ecstasy* Urg*« pott, 
aiJei* esjj **i * CE&c& Hwang* asst. jit da* .hami poe^ t>*» 

: st ««ut cf lise hranfecftv pf un«3 bean cstetatj a: it* dodo befbot 
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<« " Pmrfaa " *t iowfo raE tJara w*$ *sS»oHt t»iiag *t»& oaooi of (SieooB&xK; 
*temteM to rs^ey the tffmxatbr tea t! 
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&em fcmj et*S> ta tt&fiitd >m fe*at fja% v i««by : 
Conoxt, tb« sat of » ano«?-iied oiaase unrmtxr, 
al dncctaaa. fee. aimji inftmd 
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Saveur Magazine, December 2012. Circulation: 325,000 

Full Page Advertorial 



Chil© 



The ThsIhs til" Chile 
« Enjoy 11 fabulous days in Chile, 
! a country of contrasts and 
|4\~~jf*^!JM| striking beauty offering a, 
IjplKfalff! diverse culture that cannot be ; 

found anywhere else, mo** > 

Offer expires 1 2/3 i/sois 



SAVtl K 



TRAVEL ADVISORY BOARD 



b„^,,„,»v, SAVEUR. 




SAVEUR Exclusive Offers 



The Tastes of Chile 

. Enjoy iifabulousdaysinChiIe,acountryof 
.centrists and striking beauty offering a diverse: 
culture that cannot bt found anywhere else. Chile: 
retains an air of uniqueness ax iiis the most - 
southerly nation in the vorld,andis separated from 
its neighbors by natural barrieri. . 

From fine culinary experiences to extensive 
adventures,- Chile offers* vast range of opportunities 
that will meet your travel passion points;' 

Tour journey will begin in Santiago, Chile's 
sophisticated capital, where a private guide will give 
you an m-depth look at its prominent landmarks 
such as the Plaza da Armas, the city's most famous . 
square. 



Next you'll travel to one of Chile's most important 
wine-producing areas, the Casablanca Valley, where, 
you will visit the Lorna Larga family vineyard and 

discover the peaceful vineyard's area and its beautiful old parks before an exclusive vine tasting on the 
country-state house. 

As your trip comes to an end, take an offrthe-beaten-path excursion to Torres del Paine Park, the heart of 
Patagonia. You can explore the beautiful surroundings by vehicle, boat, or horseback. 

For more information or to book this or a similar itinerary, contact Pam Walker of Walker Adventures, an 
affiliate of Travel Market Vacations, at 888.790.8977 or pUwalker@earthhnk.net 

SAVEUR Advantage: 

» Upgrade on arrival, subject to availability, daily breakfast, and an exclusive gift from Explora en 
Patagonia. . 

Price: Starting at $7,250 per person plus airfare within Chile of $753.00 per person. 
Offer Expires: 12/31/2012 

Restrictions: Prices are estimatedbased on two travelers and itinerary is based onavailability and current 
exchange rate Blackout dates andrestuctions may apply. Final package prictngvill be based on final itinerary 
details. 

Request information by calling 866-299^5636 

-ZA hmirs-a Aw.- f dxvti a week-.- : 



Online Virtuoso Itinerary Listing 



Chile * -1 



SAVEURrani 



- Slennp • Log in -^ Subscribe ? tPad - Google Play » Kindle * ^fooi - Zinio 



TECHNIQUES - I TRAVELS - I KITCHEN - | WINE&DRINK 



• Inth*M-«i;*zirifc 

saveurs ESSENTIAL ITALY STS^r'"' 



5 W E E PSTA KES & PROMOTIONS 



Watch & Win - Thanksgiving 2012 

Blurb field Watch & Win - Thanksgiving 2012 



Watch & Win Visit Norwich, VT with King 
Arthur Flour 

Beautiful Vermont is home to King Arthur Flour, America's oldest- 
flour company. Discover the flagship King Arthur Flour campus in 
Norwich, .Vermont. Take a class at the stunning new Baking: 
Education Center, and watch the bakers at work in the stated 
of-the-art King Arthur Flour Bakery. Thenbrowse the thousands of 
ingredients, tools; and pans on offer at The Baker's Store; Enjoy ,the 
.baking expertise of.the KAF staff as you discover everything youneed 
for your very best baking. 



Turismo Chile 

Chile is a country of contrast and striking beauty that offers an 
enviable combination of natural wonders and great adventure; Visit 
the Loma Larga family vineyard where you can enjoy an exclusive 
wine tasting at the country-state house orembark on a five-hour 
Jand drive to Torres del Paine National Park. No matter ; your 
preference, Chile has a mixture of opportunities to satisfy your travel 



SEARCH RECIPES & MORE 





MOST POPULAR RECIPES 

Chicken | Appetizers i Desserts 1 Italia n 
■ Mexican 1 French | Find q Random Recipe 



Visit Chile .Travel . 




In-Book and Online Menu Listing in November issue 



No images? View the Dnlipe version. 



SAVEUR 



(♦ttt.S! N I >, 




When planning your next getaway consider Chile - a country of striking beauty 
that offers a broad range of opportunities that will meet your travel passions: 

For cultural/seekers, there'sino sight more stunning than the modernity of Santiago. 
Two neighborhoods that best show Santiago as a city of contrast are Providencia and Barrio Bellavista 
ProvidenciaUs. a shopper's paradise with a range of choices: from:shoppingcenters to. designer 
boutiques .Barrio Bellavista is a bohemian mosaic of.cafes, known for its nightclubs and art galleries. 

For those travelers in search of notable wine country, visit the Colchagua Wine Route. This route is 
one of Chile's best-known regions for premium red varieties,, the majority of whichare in the central 
valley and easy to access by car. 



For more: information on Chile and to book a trip 



ChilG * 

www.chile.travel 



9/25 E-Blast, sent to 157,146 subscribers ^ 
% of Opened (Unique): 14.48%, CTR of Opens: 3.08% T, 
Subject Line: Discover Chile CHlI© 




'Si 



SCOVER CHILE 



'.• is a country of striking beauty that offers a broad range 
ol .K'livities that will meet your clients' travel passions. 

For travelers that yearn for authentic and cultural experiences, 
Chile delivers memorable opportunities vou can curate for 
your clients including;: 

* A vibrant evening in Renaca, one of central 
Chile's trendiest beach destinations 

* A historical tour of Santiago, Chile's most 
sophisticated capital 

* A taste of delectable wines found in Chile's 
notable wine country 



WVWV.ChlLE. TRAVEL 



SAVEUR 

mm ttvisost sosffl 



Chile ; 



11/8 E-Blast to Travel Advisory Board, sent to 7,500 subscribers 
Unique Opens: 730, CTR of Opens: 23.97% 



Chile 



# - Sig nu p * Lggift * Spb^fifr gi iPad/ * Goo gtePlaty ^: Kindle >. Kooli; «: giaio 
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TRAVELS - I KITCHEN 



samr,, xsnrUoi AutbtntU ( uhmt aland - SffwwtateS rrcmwttms • £tom • ate . Hatiaa ■ ismctf SAYSCR • Sitat ■ In tiieMaiaan,e 



•f^' Colorado Cuisine with 
Chef Kidd of SALT the Bistro 



KITCHEN 

BROWSE CATEGORIES 
One Good Find 
Tools & Products 




t, 4. <> f. 
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SEARCH RECIPES & MORE 



Entertimiing 
Foods 
« Books & Reference 




<V._i_c _„J 

The Mexican Pantry Six Essential Mexican 
Cookbooks 



thai DAILY FARE 

KITCHEN 

: WHAT WE'Rf READING, COOKING. AND EATING NOW 



tTHB MEXICO ISSUE 

Sep 21. 2013 

Tortilla Buying Guide 

by Ke'die Evans 

Nothing can beat the. supple 
texture and earthy- flavor of •••*>•:• - <■■ 

Trembly pressed tortillas. Still, 
there are some commercial 
brands that are quite good, 
ithough you should alwayscook 



MOST POPULAR RECIPES 

■ Mexican j French \ Find a Random Recij&e 
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Chile .' 

RAVEL IN GOOD COMPANY 
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300x250 Easter Island Banner Ad 



Chile 
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RECIPES * I TECHNIQUES - I TRAVELS 
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TECHNIQUES 

BROWSE CATEGORIES 
Selecting Ingn.vj.'.M.Lj 
Slor::'.*. nr.d i'r.'^.ir-.i.-, 
Knife Skills 
Baking 
Stocks & Sauces 
Roasting - 
Grilling 
Frying 
Cheesemaking 
Preserving 




How to Make Perfect VIDEO-How to Shape 
Scrambled Eggs Dumplings 
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1 TECHNIQUES . 

§ WHAT WEttf SfADIHC, COOKf Nfi, AND EATtMG NOW 

Aug si, 20 ill 

How to Make Perfect 
Scrambled Eggs 

Creamy-soft scrambled eggs require slow cooking over low beat. 
; Drier ones call for a hot skillet; less stirring,' and quicker, 
cooking. This version of scrambled eggs employs the slow-and- 
low approach, with butter, chives, and heavy cream added just 
. before the eggs are done: See the how-to » 
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Preserving 
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Colorado Cuisine with 
Chef Kidd of SALT the Bistro 
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Preserving 
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KITCHEN 

BROWSt c*rrco*iEs 
One Good CwA 
Tools & Products 
Design 
Entertaining 
Fi;..<if- 
• Books & Referet-.iv 
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The Mexican Pantry Six Essential Mexican 
Cookbooks 
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TECHNIQUES 

Selecting liigredknis 
Storing and PrefMUiiig 
KrtfeSktBs 



Stocks & Sauce* 

Roasting 



Cheesemaking 
Preserving 
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Online: ROS Banners 

Impressions Guaranteed: 500,000 
Impressions Delivered: 500,034 
CTR: .04% per banner 
Clicks: 201 
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PERFECT 
THINGS 

Tech, Topis, and Gear from the Cutting Edge 




THE MOST HAIKU MAN ON ESPN 

Mr hy IsSMj) lla ytes So Angry? 
SKIP BREAKFAST, FFJEl. BETTOR 

Tl le New Sdt;nrci of Paiii it. 1 *?, K^s! fnff 
THKOIPf-LAWTKAN. 
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Men's Journal Magazine, September 2012. Circulation: 700,000 

Full Page Ad ^ 

■:. -■•..„. :; :;: — • - Chile ,* 




Men's Journal Magazine, October 2012. Circulation: 700,000 ^ 
1/3 Page Advertorial + Full Page Ad 
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ONCE IN A LIFETIME... IN CHILE 




Scuba Diving- 

',*■, esmc* you Jtfr a pfo&* S it$ft$ cr af» an? ttsju*' t'v? a!u» 
,'.^ts?r s irui co aI n-w f-i-js mfA<* ttu*, apse 

v e ,j;^r j t^vcf j-t uociev'.ti.'-' titKisuiw.' fi^-.'d withers caw, 
otxi \&0 vr.> rw^f-iwiij 



-Vetean© Trekking. ■ 



9/18 E-Blast, sent to 26,132 subscribers 
4,056 Opens, 16% Open Rate, 294 Clicks, 7.25% CTR 
Subject Line: Once in a Lifetime in Chile - Easter Island Hit List 
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LEARN MORE 



10/15 E-Blast, sent to 25,817 subscribers 
4,851 Opens, 19% Open Rate, 271 Clicks, 5.59%CTR 
Subject Line: Once in a Lifetime in Chile - Atacama Hit List 



ONCE IN A LIFETIME... IN CHILE 




:!■ !%far®i^ tot ®t M3S2$&ii tTCabeSan Tfte Hyfsdw Cave is a must-see for tcur(3&& Sosfsa-tg lor a super- 

ls^a«e, ^. taks i«y to Qito Petard, n&ura) «fperteRG& Le&m atx^t^myth^lHssodEmi^ffiyrft 1 

where ycim rMritt&trc&i mat marks the end of th* cenf&nent and *xpto*» the entrance or the caw. wft&re the Devil's CftaU is 
Ss3i past gssctiis sndSiraug^s the strait of Hspeftan wham yct/l ■ ■ found, some say that the wysodors wots id use thfe rocky seat asa 

7 find hwiiipbacfc w**aiss.orcs^ and dsjijshrts in tttsff nafitir^ hafcfot. throne whiia others wrujper that t? was rna«$6«crUiC8«r h$m&£ 




11/5 E-Blast, sent to 25,148 subscribers 
4,914 Opens, 19.6% Open Rate, 284 Clicks, 5.78%CTR 
Subject Line: Once in a Lifetime in Chile - Patagonia Hit List 
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TSA¥EL 



The Hidden 
Treasure of the 
Adriatic 

Far from the beaten path; a 
clifiside village oh the 
Dalmatian coast offers . 
spectacular views above sky- 




The Crowdsourced 
Travel Companion 

&abbingthebestaftheWeb^ : 
Triposo auto-generates guides . 
to some of the world's most 
obscure destinations. 




A Post- Industrial 
Portlandia 

On ce the most polluted town 
in America, .Chattanooga; 1 
ofFers refined city li ving with ■•. 
easy access to toe great 
outdoors. 




The Best Two-Hour Layover 
in the U.S. 

Changing planes? You may hesitate to board your flight after 
visiting this wining-andHiining-pac^edMidwesterD airport. 




Egypt By Boat and. Bike 

Pedal through some of the wonders of the ancient world while 
spending nights aboard a modern luxury boat. 



!i:vSUTH*J »(2ivitiftJ; Iwetrfeto** 9 



THE MAGAZINE 




Bryan 
Cranston 

His turbulent path to 
""Breaking Bad' 

Plus: Eating and 
- drinking in Mexico 
City, the new center of 

cool 

ON NEWSSTANDS 
■■NOW 



Subscribe to Sfen's Journal * 




Journey of Discovery 

From Brooklyn to Birmingham; 

vWatchttOW:*,.:- 
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Journey of Discovery 

From Brooklyn to IJirminjtitatu. 

'.Wa!efo:»ow>>: ■• 
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The Be^ Two^Iioui* Layover in 
the U.S. 



km ail ntim 




CaiifMss-y ©f Iks 1 * FoaiAiCo&iM-f 



Minneapolis -St. Paul International Airport 

Sometimes, flying direct justisn't an option, and you're stuck kicking around some < 
airport terminal before boarding a plane to your final destination. Less than ideal?; For.; 
: sure: Painful? Totally depends on which airport you'retrapped in. La Guardia's filthy^ 
LAX ts jam-packed* O'Hare is a known nightmare, and most mid-sized "stopovers offer/ 
little more than Dunking Bonuts or Panda Express. 

But if you wind up with a layover at MmneapoHs^St. Paul International, you're not only in- 



1 EXPERT ADVICE 



^ Drew Brees's 
Favorite New 
Orleans 
Restaurants 





Dave Kalaina's 

Paddleboarding 

Workout 


/ -> 


Fix Your Nasty Feet 




More Expert Advice » 
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Begirt yoms en Easier island; 

An rdveamrfi trav 
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Search 
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ADVENTURE 




Escape From i«A., 

Kayak-Style 

. Aa hour's ferry ride delivers 
paddlers a rich cast of sea 
creatures off Southern 
California's coastal islands.: 




A Chance to Cry 
Wolf 

Hiking tours at Yellowstone 
give. visitors fche chance to spot 
^wolves that have been 
reintroduced in recent 
decades. 




A Bronx Canoe Trip 

A once^-trashed New York 
Citj? mwisreborn^eiaiciiig 
wildlife and visitors looking; 
to experience Bronx cheer. 



Norway's Cutting-Edge Hike 

Bessi?ggeii, die most heralded trfkioScaiidmavia. is asevai-hour 
jtyarnev.tSiroujfr uiiriva\e<S scenery mi ultra-narrow ridges.. 





The Free, By-Foot Andorra 
Tour 

Hike the glorious and tmy Pyrenees principality Andorra and rely 
on thesheiter of free refiigjo mountain huts. 



Back to Paradise 



«f triable S&ctat btiantig 



THE MAGAZINE 




Bryan; 
Cranston 

His tur bulent path to 
■Breaking Bad* 

Plus: Eating and 
drinking in Mexico 
Citf, the neweeaterof 
coal 

ONJiCVVSSTANOS 
NOW 



Suteciitw to Mnf Journal ■ 




Journey of Discovery 

:'l<rom:tirODkIyn:tO:Binmngham, 



Run of Adventure 728x90 banner 



Chll© t 




; 81 , > 25k ^ Follow ^memjourjial 



StarcA 



GEAH y TRAVEL y HEALTH & FITNESS 




MJ APPROVED: ADVENTURE 

A Chance to Cry Wolf 
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Wolf Watching in Yellowstone National Park 

When \ eliowstone became our first rational park in 1872, it was home to hundreds of 
gray vMvesv says biologitt DougSmirh, leadw of the VelknvsiOM Wotf Project Six* 

theuj humans have exterminated them from 95 percent of their North American range. 
Today, a healthy population from 10 different packs now roam Yellowstone, descended 
from 31 individuals released here in 1995 and 1996. Their reintroductionhas been 
controversial, but no matter how you feel about wolves, seeing one in the Wild is an 
undeniable thrill, and people come herefrom around the world for the chance. 

Oh either of the Yellowstone Association Institute Lodging and Learning fall or winter 
trips, groups of 12 spend three days seeking wolves across Yellowstone, aided by expert 



EXPERT ADVICE 

Drew Brees's 
Favorite New : 
Orleans 
Restaurants 





Dave Kalama's 
Pad dleboarding 
Workout 
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Fix Your Nasty Feet 
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The Lightweight, Woven 
Sneaker 



« ma». pki NT- 




Nike Flyknit Racer 

Running shoes often have support., mobility, or lightness - few have all three; With that in 
raurtdj the creative minds at Kike's "tmiovattoB KUehea* started: from scratch and lutthe 
trifecta with the Fiyknit Racer. 'The initial pursuit was to build a sock witfiue durability 
and strength of a shoe," says Nike designer- Benjamin Shaffer. Crafted from i highly . 
technical knitting process, the shoe is breathable and form-fitting. And since it's made . 
from a single woven layer, instead of several stitched or fused together; it'sincredibly 
light ~ just 3,6 ounces. t$tsOynike^c&mJ . 
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FOOD & DRINK 




Afghan Comfort 
Cuisine 

BaiUmt>r#s fiiiestAfgIia.il 
restaurant offers an . 
innovative and affordable 
menu that'll keep vim coming 
back. 



jlljl 



A Bhtesman's Zesfy 
Blanc 

A Jtermit Lynch4mperted 
white (rent Corsica features, 
lip^macklrig flavor that pairs 
perfect] y -with Italian dishes. 



A light and 
Powerful Ale 

A kblJCh with the power of 
AmeHcan hops retains the 
easy-drinking aspects of the 
classic German brew. 





The Homemade Beef Jerky 

Ifs the new artisanal snack of the moment for health nuts and 
goarmandsalilffi.'Here'show tomaijeyouroH'n. ^ 


Ail End-of~Summer Cocktail to 
Extend the Season 

Rob Krueger of Brooklyn's Extra Fancy.creates a gin-based 
cocktail that extends summers halcyon vibe. 




The Double Double IPA 

With lemon-v^iacfe and io percent alcoholcontent, this 
drinkable India Pale Ale ought to come with a helmet. . 



rrrri THE MAGAZINE \= 
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^"^IIS Cranston 

to ^reakiiig Bad'; " 




Mus: Eating and 
drinking in Mexico 
City., the new center 
of cool 
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=Tbest of the magazine \= 

On the Covert 
Bryan Cranston 
Breaks Big 
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Ye Old College Inn Mr. John's Steakhouse Peace, Love, and Sno- 

balls 




Eraeril's Delmonlco Drago's Seatoou 
Restaurant 



■*Masya Kips ana »»y 
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The Ryan Hunter- 
Reav Short List 



The Covert 
Commuter Jacket 

The Lightweight, 
Woven Sneaker 

Afghan Comfort 
Cuisine 



Inside Jimmie 
Johnson's Man 
Cave 

Timothy "Speed'' 
Levitch's Favorite 
Qu3rl^<Bars 



Sponsored Units 

Woman is STBuiLooKsS? 

Newvof- tto'ntias a simple facelffltrifi- that angers!* doctors... 
FHA Cuts Rett ReejuirMnam 

■ » >ou owe less tnan SB25.O00. the Fee wahig yau to refirtaVce!: 
Weighs Loss Just tor Man : 

Wetghtwatctisrs On!in& FarMen. Acustonikea snline'systerrtfer tnert; 



In This Issue: BUI 
Maher Q&A 

In This Issue: Dino 
Costa, the Angriest 
Man on the 
Airwaves 

In This Issue: 
'Homeland's' CIA 
: Connection 




On the Coven 
Bryan Cranston 
Breaks Big 




Arab Spring Break 



: Mare Best:af The tli&gtu&te » 




STAY CONNECTED 



- Sign up to receive the Men's Journal" ■ 
newsletter and spcrfal offer* from MJ nnd . 
it* marketing partners. 



Enter: emaii attttress 
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Performance Driving 
hi Birmingham 

: Utssons from a U'Retid, 
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Outside Magazine, September 2012. Total Reach: 2.2 million "$\ 
Full Page Advertorial + Full Page Ad Chll©^ 





A DIFFERCNT KIND QF 
HATUM18EAUTY 

■Beforeysu leave, treat ycurself 
to sorue time in the beautiful 

. Ejpbra Patagonia, which sib . : 
s« ihe edgB cf ihs Salto Chco 

- waterfall with an unparateted 
vewdthe three Torres del • 



TAKE A VERY LONG WALK AT THE 

BEAUTIFUL END OF THE EARTH 



From a distance, the Tarre-5 
del Paine look lite the spire 
of an arcisrt beast, broken 
giant's teeth. Earth's very 
skeleton. They Hie lite endless 
srabfced staircases, then foil 
nthesrrcc*ha(eofa terrible 
petrified wa^ They'ie apate, 
pearl gray against the dark bijs 
sky. tuff '*»i'ted inrnfa.-B-riow 

. the towers, glacial totes gleam 
Ike opals. And cutting throat 

]:them, : carv»d.by ice and time,; 
are deep, shadowy passages 
ihatieem to tead, as Charles 
Darvvh once putit.'bsycrvj 
the confines of this world." 



WALKING BEYOND 

You can't see this place by 
airplane, ret through the window 
Gtf.acar, not on film. Pata§:na — 
the rerncte, mxrsscaped 
eapanse of southern Chile — has 
to be waU«sd. . padd ted , dimbed . 



breathed. Stam your fingers in 
the gleaming alver silt of Grey 
Laks, stepcarefutty arcurcl 
.1 tiny cluster of jewsl-hnghl 
llcweis struggling to lr,& in naked 
rock, set aircng the e uncus 
pfcint cushions of ihs Magellan 
tundra, watch for quiet pumas 
padding gracefully through the 
barren hills, r*st in the shadow 
of the towers. Keepwalkng. 
. ■ The landscape a huge, 
aJslime. but the trekking is 
reasonable; ifs chaltengjng 
. enough to 6e really satisfying, 
^arid it's thsugritfidly organised. 
' Tbeisate'bio main traits through 
the Torres del Paine: the Circuit - 
Tra il C93 miles) and the W Trail 
f45 miles). Of .ths two. the W is 
more popular: it skips a long haul 
over the Jshn Gardner Pass with 
: rtftgibs (although the we« of 
.the Patagonia lea Field will bb.v 
. your mind). Some companies • 
. provde guided treks, or yea can 





explore wrth jourpwi group; the 
ore thing, jou can't cb is wander 
tte "Torres dd Pane atone. 

Trekking the W offers a 
singular safisficlon: tte 
sweetness of ths aras you Mi 
abrg, a chance to examine tirrji- 
crsiiituresand plants on the: 
trail, the taste at Chilean wine ; 
'al sunset Jfoigst carrying it: Ihe 
ns'c^s— Jirtfehutitrutdol the 
trail and shelter weary hikers — 
have it co offer), the delicious ■< 
tiredness after a day spent 
■ hiking. The Regies pravde food, 
hot showers, and beds. Book ^ 
ihem well in advance, or bnrg 
your own tent when ysu trek in 
ihe mild Pataganan simmer.' 
you're sure tc havs company. 

A HISTORY DF WATER 
ftND HORSES 

Hikings just -one- way to «* 
breathtaking Torres del Paine 
Material Park. : feu can: kayak Ihe 
aquiimarir»-3rd-p»*ter lakes 
ard get a feel for Chis's ancient 
gbcial waters. Or you cart ride : 
a hcr» through ths pampas, 
bxal gauchos wll guide you 
on an intimate journey through 
Iheir PatagDntjn homelands, and 
.trips va ry according to ablity. 
Some rbss give you a chanc« e> . 
g^lopft^ly Kress this timeless^ ' 
'trfd land; al ndes lead you to 
surprising, fibrous views. 



Fame. Created to form a 
'dialogue with nature." ire ctean, . 
. ef ega nt lines of the hotel mate 
. you fed sheltered rot drcm nature 
but iwifiwf it. Expbra Patagonia 
effers treks and frxseback 
rides that depart npjitfrorn ft* 
Iving raom arel a fufl bar. and 

■ restaurant when you return. 

Patagonia a ike ravhereelw 
n this world: the giver light, ths ; 
-architecture <rf wind and water, - 
. the soanng gramta; the endless 

■ sky.Wrwn Garwncamstothts 

. spectacular place, saw the Torres ■ 
■det Paine, wandered thiougri tie 
' fitting spires, th* iifent, brooding ' 
vattays — it changed hm and' 
rssicry, forever. Come see «try. 
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Outside Magazine, September 2012. Total Reach: 2.2 million 
Full Page Advertorial + Full Page Ad 
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Outside Magazine, October 2012. Total Reach: 2.2 million 
Full Page Advertorial + Full Page Ad 




l> ROBINSON CRUSOE, ALEJANDRO SELKIRK 
H CHILOE. EASTER ISLAND. FOR TRUE 
I CHILEAN ADVENTURE, CASTAWAY STYLE. 



Bang a castaway has H downsides. YouVe 'maybe) done on seme mid 
dare), the ^ople at vacant reach tou VouVegottoeatbteter. 
batre in the sea. steep on a deserted beach, and hint througncra^r 
^canoes and ancent runs m hope of frdng owtealen. >Su know 
the island has secrets (what are those huge store heads?), but they 
taveiVtrwsaled themselves. Yet. You have to drink from creatine 
pods, and at night wu Nave only the Hgtt of the stars. Vou get wry tan. 




THEi$UN0SOFCHi.E 

. Uh, .downsides? Mevsr. mind; 

cursed somewhere. Remote. 
Gjrge.tjs. Rfeht off theosast of 
Chite, in fart- HenjVsontethrig: 
Rjdnson Crusoe never realty 
mentianed; idareb are paradise. 
Especially tha Chilean literals— ■ 

. sea-ririged ecosystems; stil 
pristine;' mostly uninhabited, and 
all oifsrhg the kind of adventure 
and beaUjyousimpry can't gat 
r you stick to the mainland. ; 
■ Snce shipwreck ts unlitoety 
(and dim meansSyou cant take 
yoursc(±a gear, your* best plan 
«to choose from among the 
thousands of islands and take 
the ferry or the stert f kglit from 
the Chilean mainland to start 
your adventure The {arguably) 
most famcus of the islands — tela, 
-de PascLia, or Eajtsr Island — is 
an «ardlent place b bsgm. 



ISU DEPASCUA: 
CASTER ISUKD 

Island 15 the most remote 
inhabited islandon the planet A 
thousand miles from Chile, th's 

: island retains a deep sense of 
mysteryYsu can get there va 
afWrourflghtfran Sartaga, 
and once there Settlings to - 

:: expbra and deco-ei are endless. 
Hang? Roa isthehsartcfths 

^Island; there you can find bdging 

■ (maybe try the Hanga Poa Ecc* . 
Village and Spajand restaurants ■■■ 
serwng deiKious preparatens of 
trie fecal tuna ;wne, and local 

■ crafts. Hanga ffeoabo hosts a 
number of dwing schools; . the 
scuta diwng is excellent: warm; 
great •.siothy, rambowsc* native 
fish, and a bbymth underwater 
cawsthatsedieed Jacques 
Cousteau himsef. Onry one 
Easter IsLird bfe»:h <s ofifcia&y 
approved for swmming — the - 
fthfce sands and turquoise water* 



:-cf Anatera — but the diving and 
- surfing are premium everywhere, 

Trekking rs a gocd way to get a ■ ■ 
sense of the eland* nch history . 
ard magnifcent stere idds — the 
farrsu* rroai, the h-tje carved 
hands thai watch over the eland. 
One excettsnttrek takes you ■. 
through th& crater of the Ram Kau - 
volcano to the cererrenal wUaga^ 
Grongo, where you can immerse 
yourself in the pe&oglyphv 
scubtures, and eons the 
arcentftipa Nui '.the wetsoming 
■ Raps Nui still flourish and ore 
delfhted ta share their culture 1. 





Because tr© eland g small, a' 
■ horseback excursion alb^s you 
' to 5*e almost al it; d yco ^at 
not b trek the v^caroy^j can 
. take a nde throu^) the grasslands 
ard rrcai stattes rght 45 to the 
SKfes of faro Kau. What you , 
cant see on horseback is the 
honeycomb of car/es uraiaf 
Easter bland : Researchers hs.« 
mapped cut more than 7,0110 
meters dvolcanc caverns, ond 
with aguds ard a g^cd f lashl^it 
>ou can Ii4ve£ »hole -drffenent 
sort of island trip Lr<ds*sraj>d. 



THE JUAN FERKJU1SEZ 
ABCHIPELAfiO 

Mad»Lpofthra« idands— Santa 
Clara, Rottnson Crusos, and 
Atejardro Sefcirk, thi arehipelago 
iesintheSouHif^cific*aD. v 
miles from th&CMsan mainland, 
fktir&n Crusoe tahes ibs name - 
fram the famous castaway in 
Daniel Oftfoe's 1719 novel. You 
can try Wing macaw and : 
roakrgagparsktn umbrstfa if 
yaj lite, tut the island — unGke 
the otherfwo-^s rhatated 
and wefccnies vsitors. Takes 1 
buutiful trail ts the Alejandro 
Sekirk lozi^ut (Selkrk rs sad to 
ha-A hem the "real" Robinson . 
Crusoe} and see the natve flora ' 
. and fauna that won the eland . 
deBncton as a HtorO Btosphsre. 
Reserve. The drying and- 
ircrteErgarB fanjastc, and as 
for feed — w=D, the main economy 
lobster fBhrft EncMghsad. 

CHILOE ISLAND: 

Asycurisiind heppng winds down 
and >t>u consider retumngto the 

. raariand,' make sure fxi stop at ■= 
Chite'igecordbJHsstsbnd, I5I3 
dsChibe. separafed from Chle's 
cojst only, b 1 / The Chacao Strait and. 
the Gulf of Corcmado. Ore* thera, 
Chifce Hjtonal Park ra accesstte 
hi a senes of traib thrcceh the ■■ 
Ijsh fcrest. Sateen c* the rsbnd's- 
churches ha-.« been desolated 
Unssco V^orld Hcntage stst And 

■ the teal c^af&icolcffuIrouMS 1 . 
bull on stilts over tie waB". are 

. deiiniei/ vuurm a vhi bsfote Jtiur . 
trne as a castaway ccmss.ta an end.. 
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Outside Magazine, October 2012. Total Reach: 2.2 million 
Full Page Advertorial + Full Page Ad 
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Travel Channel Targeted Units 


728x90 leaderboard ad unit 


8/14 - 10/9 


110,000 


Travel Channel Targeted Units 


336x280 box ad unit 


8/14 - 10/9 


125,000 


Travel Channel Targeted Units 


160x600 tower ad unit 


8/14 - 10/9 


100,000 


Campaign Subtotal 






335,000 


ROS 


728x90 leaderboard ad unit 


8/14 - 10/9 


170,000 


ROS 


336x280 box ad unit 


8/14 - 10/9 


175,000 


ROS 


160x600 tower ad unit 


8/14 - 10/9 


164,063 


Campaign Subtotal 






509,063 




Integrated as a fixed offering, Chile 








receives 100% SOV on the homepage for 






Consecutive Homepage Takeovers 


2 days; High impact exectuion with 
button, push down unit, and box ad; all 3 
units above the fold. 
260x60, 970x60, 300x250 


within flight 


No impression 
guarantee 


Campaign Subtotal 






60,000 








140K sends per 


Dispatch eNewsletter Sponsorship 


728x90 static and 160x600 static ad 
units sent to list of 140K per drop 


within flight 


email 
No Impression 
Guarantee 


Campaign Subtotal 




approx 


100,000 


ROS 


728x90 leaderboard ad unit 


Dates TBD 


20,000 


ROS 


336x280 box ad unit 


Dates TBD 


25,000 


ROS 


160x600 tower ad unit 


Dates TBD 


20,000 


Campaign Subtotal 






65,000 



OutsideOnline.com campaign overview 
1,109,063 total impressions 
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2012 Adventure Bucket List 




GALLERIES WE LIKE FROM THE ARCHIVES 

mi 




Tha 10 Gieatosl 
Ac/enlurej of His Hezt 



THE MEDIA LIFE LIST 




Dl 



Watch the Forest 
: Recover After die 
Eruption of Mount 
St. Helens 




Cycling Shootout 4 
MTB Shorts 
t*? The Cycfe life 



Make or Break, at the 
Bitlabons Pro Tahiti 



I '..M U . 
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Banners - 160x600 
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INTRODUCING KINVARA 3 

IN COLORS THAT LOOK AS FAST AS YOU'LL FEEL. > LEARN MORE 



Gear | Travel | Fitness | Adventure | Dis patches | Photos | Video | Magazine | Promotions 

| omo UiLSilty j >UM" -vHUVlh.St..U'Oi. [ WA*iWBUUR.afalj].iJfc | 
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Adventure Adviser 



THE BEST;RUNNING CAMPS: GRAFTSBURY 
- RUNNING GAMPS, VERMONT 

' I ; I waul, to lf5 -^hapt? fas: the fellj'imfvithsrs ara't! 

li.rJiBKEigcam'pi'fli.the U.S.?. 





-TUESDAY, AUGUST stasia 

WHAT ARE THE BEST RUNNING GAMPS? 

i.vraat to ?st m shape forUisiatt marathon sssspn". What are ih# 
bestadidc raauiiig C3jsg5:m the U.S.? 



FREE NEWSLETTERS 



. Dispatch 



News From Ihe 
Field 
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Banners -300x250 
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Photography 
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Banners -728x90 
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OutsideOnline.com 
Banners -160x600 
Travel 
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Banners -300x250 
Travel 
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Gear J Travel | Fitness | Adventure | Disi 


Batches | Photos | Video | Magazine | Promotions 


ADVtVrDKi \D\ St*. | siksl TfiWKS | K * ! tON \L 1' \ UiS j libit I t$Yi> 


nmistriuiiK viiat uu-t 



Travel 



News 

FROM THE FIELD, 

BOY SCOUTS 
STONE RABID 
BEAVER 



UlTRARUNNER 

DIES OF 
HEATSTROKE 

Mikhail Pooci' was 

COlCiiNG : SOON:i: 

1NSTANTT 
: BACKGOUNTRY 
BEER 1 

•va r 
*usj 13 2312 




FREE NEWSLETTERS 




ig] Dispatch ; 



THE 27 BEST SUMMER 
GETAWAYS 



g/? News From the 
* Fiald 



Gear, of the Day 



Outside Partners: 

■ sees!* DffSft item st-Stc: 




OutsideOnline. com 
Banners -728x90 
Travel 
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Outside Magazine, 
8/16 eNewsletter. 
Sent to 145,000 opt- 
in participants. 




.SJ5SCS?;S£ CUr^piJES 3£3ViC£ 
BfiMIESEST ^ RSa'FECD 

I SEARCH 




Gear Travel | Fitness Adventure | Dispatches Photos | Video 


Magazine 


Promotions 


BEST JOBS | BEST TOWNS | BESTCOILESES | IOSDOS OtTOPiCS | ETEBESTJOU | OUTSIDE TV | 


KunsiiHiue now ™tE Gam f 





News 

FROM THE FIELD 

SHAUN WHITE 
CHARGED WITH 
VANDALISM.. . 



FAILURES FORCE 
SHELL TO HALT. • 
ARCTIC-.. 

"■SsJlStiiJ'i^Sijgll 

NATURE 
CONS ERVANCY 
: BUILDS BATCAVE : 

U- l. , t , 

231: 

E-U TO LIMIT 
FOOD-BASED 
BIOFUEL 

1- C<f. f.^f 




^^^^^^^ 




ASK /At? EXPERTS 

FITNESS COACU 

Is Mv 
Hydration 
Belt Hurting 
My Back? 



A CHAT WITH MOUNTAIN BIKE 
BRONZE MEDALIST GOULD 




GEAR GUY 

Should I Buv 
the New 
Garmin GPS 
Watch? 



OutsideOnline. com 
Homepage Takeover 
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You can't see this ptace by airplane, not through the window of a car. noton 
film. Patagonia — the remote, moonscaped expanse of southern Chife - has to 
be walked, paddled, climbed, breathed. Skim your.fi ngers in fhegteamingsilver 
silt of Grey Lake, step carefully around a tiny cluster of jewel-bright flowers 
struggling to live in naked rock, sit among the curious plant cushions of the 
Magellan tundra, watch for quietpumas padding gracefully through the barren 
hills, rest m.the shadow of the towers: - 

Keep walking. The landscape is huge, sublime, butthe trekking is reasonable, it's; 
challenging enough to be really satisfying, and.if s.thoughtfully organized.- There 
are two main trails through the Torres del Paine:tfie Circuit Trail (93 miles) and 
,flie : WTraiU46 miles). Of the two, the W is more popular: it stops a long haul over 
the John Gardner-Pass with.no refugios (although the view of the/Patagonia Ice 
Field will blow yourmind): Some companies provide guided treks,- or you can 
explore with your own group; the one thing you can't do is wander the -Torres del 
Palnealorie. 



Chile,* 





Trekking theW offers a singular satisfaction: thesweetnessof the air-as 
-youihuff along, achance to examine tiny creatures'andipl ants on the trail; 
.the taste of Chilean wine at sunset (forget canying;it:,the: refugios -iittie 
huts that dot the trail and shelter weary hikers- have it on offer), the 
delicious tiredness after a.day spent hiking:The refugios provide food; hot 
-showers;- and beds. Book them well in advance; or-bring. your own tent : ' : 
; when you;trek in the mild Patagonian summer, you're sure to have: 
company. 



9/25 exclusive email blast sent to 48,647 w 
5,575 Opens, 11.46% Open Rate, 114 Clicks, 2.04% CTR 
Subject Line: Chilean Patagonia: Discover Its Magnificence for Yours ^h||g f 
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€AaTE;R S3£j)i&£D It tt» moti ra-mcrfe innatitti^ itisfKJ sit fia plsiwt & iSautawtd 
mltot Sr£enC*ilft«ifclt inland raisin* * daep tsnt* »f rrtftfefy, "Vc-r c*-> sss 55ta 
, s » s^m^-* >■$■' ten 3ar^ 433 a->:£ c-cs i* t-t ^ i^r.-^s ex ?«:*•<£ «r*s -tfsosvif 
aree-csss =l2£'S r* •tifo'rs ji*c yoj or. tr-g lo&zr-Q 

k re Hi," ^zs. V J est a~~s Ssa,* r'esta^arts s-tv-s ot;;c;cw5 
^V&rzzzr* cftM c;a v.'-* arc! oca, i>iSj Kar-ss a %o rscsrs i 
'-■fiM.-c*ai> "^si*^r * resCLS^o* 1* exc*-«-/r »A'ann. v,s<ffiv>^ , 
ft' seas c* -stye's'- aria ai^-t* ca-^e-sftvaSs? caves e'iSsee.-cta Jacobs 
Cc_srsi- * jraed 0-/"4=is«; stars! ses^'s- oK«sgy4?ss>ed^5* 
svr-n'E'c -5*« v,r sar*3 a-a s^jo-se mass's- Aracer-s - ssji dtr.'-g a?4 




" 'i - f • 




7?eu..-.$>s 4 5000 to j« a s*rse ^^eiiia^d^s i-ssssry aro 
tra^lcari subta fdcEi - S» lames s^sa? sr* ri^ge c***es &&&Ss &as 
■asfiKf- ovefi-A Jsiara O^eatcsiiefi ;s* Sates yea ssossg^'Sse cssftsrcl&s" 
rlsr.o Kay Vcs-car© & «•* cesaiffisKsr "s-isse a! Osc^o yo^ c«s 
tmmfse >ocki* to S^e ?a£©s& sfos . sc^st-scs. sr£ fcors ossse ssxSedt 
Rasa Niji weJcsrrss^s Rasa N-js stn *c^s^ 5*50 ef* aei^ad to sfcass 

Seca^ses-* toa'ismt. ar^esacccxc-^'ar s^cws '/cy tosee- 
Sfiinwo a» dtlz *i<*J o# ret aa Srtt ir* vc'cano yea car- fits* a *<Se 
sfweyc* 7** gass^a-ios ar£ S£ao? sissies «on cp to e» sides c* Sfa Rar^ ■ 
&sw, Wrat car.* see. on hc^eaac* Is fee Srac«fcc5n& ofoa&es sasoef 
Sassy is£sr-& ^esesx?«-s ^ave Tias^ed c-2 msft 7.000 me^ss d 
v^carcc cff*e^-s . a'jd v,'^ a 3U*2* ar^s a ssm Saa^iisfJS ycc car* have a : 
w^c^e o:?!e*« sos ef tip ckSs!^^ 
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10/2 exclusive email blast sent to 57,820 subscribers 
7,652 Opens, 13.23% Open Rate, 91 Clicks, 1.19% CTR 
Subject Line: Easter Island: Get Lost in Chile 



Chile 




Turismo Chile 

Customer IO/PO#: 6987 / 97 



Campaign Name: Turismo Chile Aug-Oct 2012 
Agency: Spring O'Brien & Co. Inc. 
Account Manager: Katie Goodwin 



Digital Manager. Lindsay Berg 



Date: Final 



Campaign Start Date: 8/14/2012 
Campaign End Date: 10/31/2012 
Report Date Range: 8/14/12- 10/31/ 12 
3rd Party: n/a 
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-.3 


9/18/12 


9/19/12 


HPT 9/18-9/19 


Flat 


$ 3,000.00 


1 


$3,000.00 


122,378 


n/a 


142 


0.12% 


8/16/12 


8/16/12 


Dispatch Newsletter 8/16 


Flat 


$ 2,000.00 


1 


$2,000.00 


58,337 


n/a 


38 


0.07% 


8/14/12 


10/9/12 


Travel 728x90 


CPM 


$ 16.00 


110,000 


$1,760.00 


110,275 


275 


91 


0.08% 


8/14/12 


10/9/12 


Travel 300x250 


CPM 


'$ 16.00 


124,000 


$1,984.00 


124,313 


313 


148 


0.12% 


8/14/12 


10/9/12 


Travel 160x600 


CPM 


$ 16.00 


99,750 


$1,596.00 


100,000 


250 


39 


0.04% 


8/14/12 


10/9/12 


ROS 728x90 


CPM 


$ 14.00 


220,000 


$3,080.00 


220,551 


551 


167 


0.08% 


8/14/12 


10/9/12 


ROS 300x250 


CPM 


$ 14.00 


260,000 


$3,640.00 


260,675 


675 


264 


0.10% 


8/14/12 


10/9/12 


ROS 160x600 


CPM 


$ 14.00 


210,000 


$2,940.00 


210,525 


525 


84 


0.04% 


8/14/12 


10/9/12 


ROS 728x90 Bonus 


CPM 


$ 


125,000 


$0.00 


125,312 


312 


100 


0.08% 


8/14/12 


10/9/12 


ROS 300x250 Bonus 


CPM 


$ 


175,000 


$0.00 


175,443 


443 


180 


0.10% 


8/14/12 


10/9/12 


ROS 160x600 Bonus 


CPM 


$ 


. 116,250 


$0.00 


116,526 


276 


43 


0.04% 



| 1,440,000 1 $20,000.001 1,624,335 



3,620 



1,296 



0.08% 



Complete Online reporting 
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Placement 


Description 


Dates 


Impressions 


Consecutive Homepage Takoevers 


100%SOVon Outside Online's homepage for 
2 days 

ad units include 970x60, 300x250 & 160x60 


12/11/12 - 12/12/12 


no impression 

gu aldll Ice 






estimated 


60,000 


Adventure Channel targeted units 


728x90 leaderboard ad unit 


11/22/12 - 12/22/12 


48,500 


Adventure Channel targeted units 


300x250 box ad unit 


11/22/12 - 12/22/12 


275,500 


Adventure Channel targeted units 


160x600 tower ad unit 


11/22/12 - 12/22/12 


52,500 


Campaign Subtotal 






376,500 


ROS 


728x90 leaderboard ad unit 


11/22/12 - 12/22/12 


130,500 


ROS 


300x250 box ad unit 


11/22/12 - 12/22/12 


555,000 


ROS 


160x600 tower ad unit 


11/22/12 - 12/22/12 


173,977 


Campaign Subtotal 






859,477 


2012 CAMPAIGN TOTALS: 






1,295,977 



OutsideOnline.com campaign overview 
1,295,977 total impressions 
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Gear 


Travel 


Fitness 


Adventure 


Snow 


Dispatches 


Photo 


Video JjRffaj^ 


ane | Promos 


eCPOSUltl: | SWING 


XX'lACSQlU'HOTOeRAlW | SOTHEMUWAS 1 TRAVaPHOlOtiiiArttt | 
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FREE NEWSLETTERS 



!yl Dispatch 



h/; News From the 
Field 

1 srsf.wsa: Ssoitsss/. 



.iVi .< Gearof the Day 

Trce iaieai predicts. - ■ 

[i/; Outside Partners 

: :.sts6E9i aStsrs (mm sets«\ 



=5 
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OutsideOnline.com 
Banners -300x250 
ROS 
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Gear , Tinvel j Fitness Advuiiluic Snow . DiBpatctics]jjb0toj VUeoFMa^^ic [womos. 



Videos 




ADVENTURE 
FILM SCHOOL 

Tell YOUR story! 




OutsideOnline.com 
Banners -728x90 
ROS 
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Gearl Travel | Fitness | Adventure 1 Snow [Dispatches! Photo j Video) ■]f^^^^l\^ onH ^ -\ 



2012 Adventure Issue 




— iSjnwi <*i 

i wouiixunasin:' J 



\pvr.N"irRi"RSi)i' rni'M'-AR 



DISPATCHES 



New Online Store 
: Features Artists, 
Craftsmen, and 
Fresh Brands - 
3f Gew.SJied- 
11/27/2012' 




- Wtsy FltHhvYSnttoSte 

VVtKXlS 

■ Giving Everest Sis Biro 



< *New SeaKtyakJ 
' A Motorcydo We Covet 



Acventures 
' Bactcouritry St&ng 

* Living -*£foatf in Brazil 



♦ Surviving Everest; 

* Gtvinfl EveresI tt» Sifd 



VIDEO AND PHOTOS 



Adam Bratfiev on 
Floating the MigJtfy 

Yukon Riv-er 
• SyAtfverturo Ethics 
1U2SO012.. " ' 
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The 'Outside' Guide to Survival 

It's the end of the world as we know it 
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OUTSIDE 
TELEVISION 
UNVEILS 5 NEW 
SHOWS 

Byinsidedutside 

Outside Television is ready to unveil the 
first phase'bf -a significant prog r^rrming 
push wkh a qyirrtet or original sftows^ 



SURVIVAL SKILLS iui 




Survival Skills JOl: Fire Starters 

Toriy.Nesterof Ancient Pathways, a.fca. 
Tfce . 
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FIND YOUR NEXT" r 
EXTRAORDINARY ADVENTURE I 
CHILE'SiNORTHERN PATAGONIA 
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2012 Adventure Issue 





lie kind of vacation 
you're going to want to do 

AGAIN AND AGAIN 



OUTSIDE+ MAGAZINE 

TABLET EDITION FOR IPad 
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12 MIlpNAL PARK ADVENTURES 
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NOW AVAILABLE 
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NEWS 



DEC 11, 2012 

Wolf Shootings 
May Lead to - 
Hunting... 

■ / Ye lr«s:cns 




Famous Wolf 
. Shot Outside 
Yellowstone 

/- il • Hi 
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China to Flatten 
700 Mountains 
tor... 
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SUMMIT SERIES PURCHASES 
UTAH'S POWDER MOUNTAIN 



Interview.: 
83 MeKfcben 







ASK the EXPERTS 
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WINTER WARRIOR 

Does Haii- 
Grow Faster 
in the 
Winter? 



HBSESSCQACH 

Can a Bar of 
Used Soap 
Transfer 
Bacteria? 



What Are 
the Best 
Mixed Ice 
Crampons? 



OutsideOnline. com 
Homepage Takeover 
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AIRLINE'S 



SPECIAL »OVE»TI SING SCCTION 



Discover Easter Island 

CHILE 

BEYOND ITS VtBRANT CJTIES AND BEAUTIFUL 
BCA DIES. AWARD-WINNING VINEYAR05 AND DRAMATIC 
PATAGGNJAN LA NO SCAPES, CHILE OFFERS VISITORS 
SOMETHING EXTRA SPECIAL: ONE Of" THE WORLD'S 
MOST FAMOUS ISLANDS. EASTER ISLAND. 
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DISCOVER CHILE 
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and SAVE $250 per person?' 
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AIRPORT SECRETS: HOW TO AVOID FLIGHT DELAYS AND MORE 
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Travel Agent Outreach Newsletter, 1 page advertorial 
in 3 issues and % page ad in 1 issue 
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Sponsored Links 



Destination Chile 

Whatever your travel passions :he 
ragn fluent ccLnrr/ 3f C-> le has the 
pe-f&cl getaway scois foi >cu - against the 
backdrop ;* scir.e if l"e world 5 most 
sxrr rg Mstas. Sea-: lp ;ne art and 
culture in the capital city of Santiago 
before meandering through the Maipo 
Valley for wine tastings. You can ski, raft 
or hike a volcano in the Lakes & 
Volcanoes region or head to Patagonia for 
a nature lover's paradise. 



9/12 Hot Deals e-Newsletter, sent to 150,000 subscribe 




9/19 Hot Deals e-Newsletter, banner sponsorship e-blast, sent to 150,000 subscribe^ 
— - - .: ■ r~ — Chile t - 






Destination Chile 

C"iile "ias the perfect getaway acanst:he backdrop of 
stuming '.istas. ?cak lp Santiago's art and cUtL r e 
before meandering through Maipo Valley for wine 
tastings. Ski, raft or hike a volcano in the Lakes & 
Volcanoes region or head to Patagonia for a nature 
lover's paradise. 
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REGIONAL JETS NOW WITHii 
FIRST Ct ASS, WI-FI, AND MORS, 



► Buenos Aires Travel Guide 

I OVFEVIEW IBHHWWWHBiMIIWHai 



: As* an expert ; ? 
; trawl «s«nt ? 
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Easter Island 300x250 Banner 



Chile 




Patagonia 728x90 Banner 



H.OME H£_P LC30J" S^EIIAP PR.VACV POL C V COrfAC' US 




Travei*L«isure and ASK Present' 

SIGNATURE CHILE 



Saw? $250 per person 




j Important Brassages: 

uuiion ue:ow to yo iu Mtjemruri 
for more details on this incentive. 

Time's Running Out. .Win 
: Gash with AgentPort!!!: 

, Through 9/1 5/1 2 all agents 
activated on the AgentPort 
■Cruise Booking engine have tie 
chance to win up to $35G0-in * . 
American Express® Gift Cards * 
when a cruise is booked via . 
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ST. VINCENT AND THE GRENADINES 
SPRING O'BRIEN 2012 Q3 ACTIVITY REPORT 




U.S. PUBLIC RELATIONS ACTIVITY REPORT 



MEDIA HIGHLIGHTS / SECURED PLACEMENTS 
"See attached clip tracker noting all U.S. placements. 

Top U.S. highlights include: Town & Country; Caribbean Travel + Life; Star Tribune; Recommend; Upscale magazine; 
Jetsetter.com; Destination Weddings & Honeymoons; Miami Herald; About.com; Travel + Leisure; USA TODAY; Elite 
Traveler; Jezebel; Washington Business Journal; TravelPulse.com; Vanity Fair; FoxNews.com; American Spa; Travel 
Agent Magazine; Boston Sunday Herald; St. Louis Post - Dispatch; and many more. 



PENDING PLACEMENTS 

• Pending placements from press trips include: Accent magazine (fall 201 2); Sport Diver magazine (April;201 3); 
AAA Journey magazine.(mid-201 3); Caribbean World (TBD). ( . ; 

MEDIA RELATIONS 

• Submitted three SVG award entries to HSMAI including: upgraded mobile app, The New-York Times feature 
placement on Bequia, as well as Digital Detox. 

• Followed up with producer for HGTV's "House Hunters International" after the trip to SVG that we coordinated 
from June 21 -27. The Bequia segment aired on 10/2. Producer is sending us copies of episode. HGTV network 
is receivable in 99,522,000 US households and "House Hunters International" is watched by 1.4 million viewers. 

• Continuing to follow up with Cindi Blair (of Cindi Blair Productions) post-March 2012 scouting trip. Cindi 
continuing to pitch some of her A-list clients for a potential SVG photo shoot. Cindi will keep us posted. 

• Worked with Anne Kazel-Wilcox for her SVG underwater/diving story slated to run in Private Journey Magazine. 

• Supplied SVG content and photos to editor Lorraine Fultz of My Travel Insider, a unique, fully-integrated travel 
website and mobile application, offering travelers a multi-lingual, "insider's" guide to destinations across the 
Caribbean. SVG will be included in a list of "must see" locations to visit. 

• Hosted prominent freelancer and photographer Ted Alan Stedman from June 20 - July 1 so he could 
experience various SVG islands and dive operators. Ted stayed on: Young Island, St. Vincent (Buccament Bay 
Resort and Grenadine House), Bequia (Bequia Beach Hotel), and Canouan (Tamarind Beach Hotel & Yacht 
Club). He went on numerous dives with: Dive St. Vincent, Indigo Dive, Dive Bequia, and Canouan Dive Center. 
Ted's multiple-page spread ran in the October issue of Global Traveler magazine and was also included on the 
cover. His feature story (8-10 pages) for Sport Diver magazine is slated for the April 2013 issue. Other stories 
he pitched SVG include: AAR Journey Magazine, Hemispheres, AAA Journey, Islands, Alaska Air, etc. 

• Supplied SVG content and photos to Lucericia Messiah of WIADCA (West Indian American Day Carnival 
Association) for an upcoming spread on SVG. 
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• Supplied SVG content and photos to Jackie Caradonio for her upcoming Destination Weddings & Honeymoons 
"Where to Wed" guide. SVG will be featured as part of 1 2 destinations that are 201 3's hottest locales at which to 
get married. 

• Hosted Tonya & Ian Fitzpatrick of World Footprints radio from Sept. 23 - Oct. 1 on St. Vincent, Bequia, and 
Palm Island. They conducted a series of taped interviews and will be airing seven different shows all focused on 
SVG including interviews with Minister Cecil McKie, Doc Adams, and many more. Each World Footprints show 
is one hour (so that's 7 hours' worth of shows focused solely on SVG). Tonya & Ian are award-winning 
broadcasters, authors and sought-after travel experts for World Footprints (a division of Travel'n On Media 
Productions). World Footprints' listener base is millions through their various online syndicate networks. 

PARTNERSHIPS / PROMOTIONS 

• Secured coverage/ROI for TheKnot.com "Honeymoon Sweepstakes" in conjunction with Tamarind Beach 
Hotel & Yacht Club, which ran July 9th - August 10, 2012. ROI included exposure on TheKnot.com to 75 million 
unique visitors per month. Resort was also featured in TheKnot.com's newsletter, which is distributed to more 
than 2 million brides/online users. 

• Coordinated Tamarind Beach Hotel & Yacht Club prize certificate for winner of Boston Globe Travel Show 
sweepstakes. 

• Presented to SVGTA a partnership/promotion for a honeymoon giveaway with Premiere Radio Networks for 
one of their largest syndicated radio shows ("The Delilah Show"). SVGTA passed on opportunity. 

• Worked with freelancer Donna Heiderstadt and editor Jenna Mahoney at Bridal Guide on a feature for the 
Jan/Feb 2013 issue (the 25th Anniversary issue), called "Caribbean Exclusive Reader Deals." It will be a 
multi-page feature round-up with photos that has 10 exclusive offers just for readers. Palm Island and Tamarind 
Beach Hotel & Yacht Club will be featured. Readers will be directed to a Bridal Guide URL that contains codes 
for all the deals. 

• Coordinated winner announcement/prize certificate for WeddingChannel.com promotion with Palm Island 
Resort. Winners will be traveling to Palm Island in Nov. 2012. 

• Drafted advertorial copy for several media outlets including: Martha Stewart Weddings, and SailFeed. Agency 
also updated and edited the Recommend magazine guidebook to launch in electronic version in fall 201 2 for 
travel agents. 

CANADA PUBLIC RELATIONS ACTIVITY REPORT 



MEDIA HIGHLIGHTS / SECURED PLACEMENTS 

**See attached clip tracker noting all Canadian placements. 

Top Canadian highlights include: Caribbean Bride Magazine; The Globe and Mail; WeddingBells magazine; 
Canadian Traveller; and Travelweek. 



PENDING PLACEMENTS 

• Pending placements from press trips include: The National Post (November 201 2), Toronto Sun and the 
Toronto Star (late 201 2) 
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MEDIA RELATIONS 

• SVGTA and Agency discussed idea of participating in CTO's Media Marketplace for October 2012. The SVGTA 
decided to opt out. 

• Agency worked with Merle Rosenstein of Canadian Traveller to provide updates on SVG for inclusion in the 
August 201 2 issue featuring the islands, top attractions and new developments. 

• Agency followed up with President of International Air Rally (Catherine Tobenas) to obtain updates about the 
Governor General's Cup International Rally. Agency was informed by Catherine that there is an issue with 2013 
plans. There will not be any airshows in the Caribbean before 2014 (the next one is in Martinique for 2014). 

• Agency worked with Managing Editor Kathryn Folliott of Travelweek to provide updated SVG info for upcoming 
Caribbean supplement. 

• Agency worked with Dave Cox to provide information on the SVG upgraded mobile app for inclusion in 
Caribbean Bride's travel blog. 

PARTNERSHIPS / PROMOTIONS 

• Compiled all ROI (including social media coverage) for Dolce Vita's "Spring Getaway Sweepstakes" in 

partnership with Palm Island. Giveaway was featured in the spring issue of Dolce Vita and online to coincide 
with on-sale dates of issue. Dolce Vita is a Canadian luxury lifestyle publication enjoyed by an audience of 
290,000 per quarterly issue. 

• Drafting advertorial copy for several media outlets including: Globe + Mail as well as DIVER magazine. 

PUBLIC RELATIONS ACTIVITY FOR BOTH U.S. AND CANADA 
MOBILE APP 

• Agency drafted and distributed press release on upgraded SVG mobile. Sent release to all walks of media in 
both U.S. and Canada, including broadcast, print, and online media. The release touted all of the app's 
modifications including greater content on each of the inhabited islands, more in-depth information on land and 
sea operators; new photography, video, and maps that showcase the different SVG experiences; an interactive 
game; as well as links to SVG's social media platforms. 

• Agency continuously monitors other travel apps and the app industry for latest developments. Agency reached 
out to the French agency (Indigo) as well as the Italian agency (Aigo) to obtain cost estimates for translation of 
the mobile app. G. Beache approved Indigo's cost estimate and they are in the process of translating. Aigo just 
submitted its cost estimate and Agency is awaiting approval from G. Beache. 

• Agency also continues to monitor monthly analytics. 



B-ROLL / VIDEO PRODUCTION 

• SVGTA is planning to undertake a broadcast shoot (as well as a photography shoot) to develop a number of 
new marketing channels for the destination. These include a new destination video, B-roll, webisodes and a 30 
second commercial. Agency drafted and submitted RFP for all projects. Agency researched various companies 
and compiled all bids for SVGTA. Bidding production companies included: M-Street Creative, RPM Media, and 
I KA Collective. 



VINCY LIMING CAMPAIGN 

• Reviewed Four bgb's Vincy Liming proposal and included additional tactics that could be executed in U.S. and 
Canadian markets to support the campaign. Campaign strategy would be to "own" liming in the Caribbean -a 
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brand campaign but can also be applied as a "stand out" element to our niches of sailing, diving, eco and 
weddings/honeymoons. It was decided by G. Beache to postpone the Liming campaign until 2013. 

PACKAGES / PROMOTIONS 

• Agency continuing to reach out to all SVG hotels, sailing and diving operators and other stakeholders to 
promote packages, awards/accolades, and new developments to the media. 

SOCIAL MEDIA 

• Agency continuing to send important U.S. and Canada news, updates, media placements, events and 
awards/accolades to Four bgb to highlight on SVG's Facebook and Twitter pages to keep online followers 
engaged. 

• Agency sent a number of recommendations and ideas to Four bgb to enhance SVG's social media channels. 
EDITORIAL CALENDAR 

• Agency continued pitching editorial calendar for both short-lead and long-lead media opportunities to maximize 
SVG pitching and placements throughout the year. 

MEDIA MONITORING / CLIENT REPORTING 

• Monitored for all SVG coverage and sent to SVGTA in a timely manner. 



DIGITAL DETOX 

• Continued pitching Digital Detox campaign to media. A-list U.S. freelancer Elaine Glusac requested information 
for an upcoming story and also asked to be put in touch with the UK-based life coach for the Digital Detox 
program. Agency also working with ABC Nightline producer Katie Hinman for an upcoming DigitaJsDetox 
segment whereby ABC crew would visit both Palm Island and Petit St. Vincent. Producer pushed back the 
segment to October 201 2 (exact date TBD). 

• Agency also working with Canadian freelancer Alyssa Schwartz of the National Post to create a Q4 Digital 
Detox individual press trip. 

BUDGET PROPOSALS 

• Agency drafted and submitted all 201 3 budget proposals to the SVGTA for all U.S. and Canadian public 
relations and advertising programs. 



ARGYLE INTERNATIONAL AIRPORT REPORT 

• Agency followed up with all aviation and consumer media that G. Beache met with during the Q2 DC and NY 
media tour. Journalists we are still discussions with include: 

o Kristin Majcher, Flight International - story ran first week of July 

o Madhu Unnikrishnan, Aviation Week Magazine 

o Joel Fineman, U.S. News & World Report - story ran in July 

o Gay Nagle Myers, Travel Weekly 

o Rob Margetta, Homeland Security 

o Terecille Basa-Ong, Bergen Record & Herald News 

o Kathryn O'Shea-Evans, Travel + Leisure 

o Jaqueline Gifford, Brides 

o Brian Major, Travel Alliance 

o Andrew Burmon, Huffington Post 

Agency participated in all Airport Marketing Team conference calls and distributed the minutes. Discussions 
were held on the following topics: 
o Status of terminal building 
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o Airport marketing materials (website design, newsletters, updating of fact sheet, press release; iPad 
presentation) 

o Logistics for conference (i.e., registration, hotel bookings, incentive packages, relationships with 

supporting airlines, sales aids, etc.) 
o Inspection program for all tourism operators (hotels, taxis, buses, yachting companies, etc.) 
o Logistics of booth at the conference (giveaways, etc.) 
o Press trips 

o Development of central booking system (including technical and operational issues involved) 
o Airlines requirements and presentations 



• Agency prepared all logistics, media appointments, and media materials for World Routes Abu Dhabi from 
September 28-October 1 . Worked with Four bgb to set up one-on-one media appointments for G. Beache 
including: 

■ Craig West and Mark Nicholls (Airliner World / Airports of the World) 

■ Andreas Akerman (anna.aero / The Route Shop) 

■ Alex Thomas (Flightglobal, Airline Business Daily) 

■ Donald Easton ( Future Airport) 

■ Oliver Clarke (Routes News) 

■ Anna Gouldman (Breaking Travel News) - unable to attend conference but emailed questions 
to G. Beach for upcoming article. 

• Agency obtained to-date photography for new airport from the IADC. 

• Agency research and compiled an SVG investment brochure as well as a 40-minute presentation for G. Beache 
that was delivered at World Routes. 

.• Agency ordered all SVG-branded model airlines for airline representatives and«coordinating shipping and 
logistics. :n 

• Agency distributed airport press release to all consumer and aviation media on October 2 nd , following Routes 
conference. 

• To-date airport coverage for 2012 includes: Travel Weekly, TravelPulse.com, Carib News, FlightGlobal (two 
stories), Routes News, Airport World, Cheap Flights' Travel Blog, and eTurbo News. More to come. 

• Agency drafting all content for Q3 e-newsletter to be distributed in mid-October. 

• Next airport team conference call is tentatively scheduled for October 1 8 th . 



U.S. ADVERTISING ACTIVITY REPORT 
ADVERTISEMENTS 

The following publications/websites included SVG advertisements in Q3 2012: 

• Martha Stewart Weddings Fall with a full page and full page advertorial, online run-of-site banners July- 
September, and a digital resource banner placement in July 

• Destination Weddings & Honeymoons online leaderboard mega-banner in September 

• Dive Training Vfe page ad in September 

• DiveGuide.com online listing starting in September 

• SAIL V2 page ad in August and September, run-of-site banners July-September, Great Escape contest July- 
September including print and online promotion with three e-blasts per month, e-newsletter ads in July, August 
and September Under Sail issues, and SAILfeed blogsite co-sponsorship with banners and blog postings July- 
September 
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• Caribbean Travel & Life August/September issue with a full page ad and full page advertorial as well as a 
banner ad through July 

• Recommend Vz page spread in July, run-of-site banners starting in July, July 19 th , August 16 th and September 
6 th e-blasts, e-newsletter feature stories in August and September, and e-newsletter quick link stories in August 
and September 



In addition to the above creative placements, the Agency has been working on the fall placements, including: 

• Martha Stewart Weddings Destination Weddings Issue full page advertorial featuring where to get married in 
SVG 

• Bridal Guide full page ad in November/December 

• Destination Weddings & Honeymoons full page ad in November/December 

• SAIL banners in Under Sail newsletter (one per month) and SAILfeed blog posts 

• Islands Vz page ad in November 

• Recommend updates to the online education program for the renewal as well as e-blasts and online newsletter 
stories being developed for drops throughout the rest of the year 

CANADA ADVERTISING ACTIVITY REPORT 
ADVERTISEMENTS 



The following publications included SVG advertisements in Q3 201 2: 

• Wedding Bells sweepstakes program, including a full page ad in both Wedding Bells and Mariage Quebec (on 
shelves in July), landing page and banner ad promotion, onliite^advertorial and banner ads, starting July 15 

• D/Verfull page ad in August and September, and run-of-site banner ad July-September 

• Horizon Travel September Vz page ad and advertorial with online banner ads and subway TV placements 
starting in September 

• Bold Magazine full page ad in Fall issue with banner ad in September 

• Travel Week\u\\ page August 30 th and September 20 th Caribbean supplement, online and e-newsletter banners 
starting in September, September 26 th e-blast and banner ads in Inside Report and The Hub e-newsletters in 
September 

• Canadian Travel Press full page ad and full page advertorial in September 3 rd Caribbean Weddings issue, 
TravelBlast email in September, e-newsletter banners in September, banner ads starting in September 

• Canadian Traveller full page ad in August consumer and September trade 



In addition to the above creative placements, the Agency has been working on the fall placements, including: 

• Globe & Mail creative development for October launch, including Vz page advertorial, 3 online advertorials and 
creative development 

• Travel Week e-blasts being developed for drops throughout the rest of the year 

• Canadian Travel Press e-blasts being developed for drops throughout the rest of the year 
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ST. VINCENT AND THE GRENADINES 
SPRING O'BRIEN 2012 Q4 ACTIVITY REPORT 




U.S. PUBLIC RELATIONS ACTIVITY REPORT 



MEDIA HIGHLIGHTS / SECURED PLACEMENTS 
"See clip report noting all U.S. placements. 

Top U.S. highlights include: Private Journey magazine, Caribbean Travel + Life, Global Traveler, Recommend 
magazine, Atlantan Brides, Sport Diver, Travel Weekly, Fodors.com, World Footprints Travel Radio, Philadelphia 
Inquirer, Travel Agent Central, USATODAY.com, Jetsetters Blog, U.S. News & World Report, Conde Nast Traveler, W 
Magazine, National Geographic Traveler (online version), Outside magazine, Robb Report, NYTimes.com, The 
Huffington Post, Bridal Guide, Destination Weddings & Honeymoons, TheKnot.com, JAXFAX magazine, About.com, 
Miami Herald, Frommers.com, TravelChannel.com, and more. 



PENDING PLACEMENTS 

• Pending placements include: Accent magazi net'SportD/Ver; TIME OUT Explorer, and SmarterTrayel.com. . .. 
MEDIA RELATIONS 

• Attended the CTO's Naniki Caribbean Jazz Safari reception on Nov. 15 th in NY to celebrate and promote the 
upcoming series of events in four Caribbean islands, including SVG. J. Reisfeld gave a brief presentation and 
overview of the destination. 

• Agency had lunch with Canouan Resort marketing manager Patrice Van Isacker while he was in NY on 
business. Patrice informed us that the resort is still being renovated and is not ready to promote to media yet. 
Will most likely be ready in spring 201 3: He will keep us posted on all things relevant to the hotel for future 
media purposes. 

• Worked with travel editor Johnene Granger of Woman's Wor/d magazine for a story on SVG's "hot spots" as 
well as a unique local recipe for the "Armchair Traveler" section. Agency worked with Buccament Bay Resort to 
obtain the signature "Pat; Gash Grand Slam Cocktail" recipe. 



• Submitted proposal to SVGTA for a promotion with Woman's Day magazine for a giveaway to be featured in 
the March 2013 issue and online. The magazine is doing a story on "Traveling on a Budget" and wants to offer a 
few giveaways to coincide with the editorial. They want to feature luxury resorts that have good packages as 
well as a range of resort levels. They are also willing to promote a special package exclusive to Woman's Day 
readers. SVGTA passed on opportunity. 

• Followed up with producer and informed SVGTA that HGTV "House Hunters International" segment on Bequia 
ran on Oct. 1 . Also followed up with Travel Channel producer to see when SVG segment will be airing. Producer 
doesn't have exact air date yet but it will definitely run in 2013. Agency monitoring for coverage. 
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• Hosted writer Jane Zarem in SVG from Nov. 25-29 for her annual update of the forthcoming edition of Fodor's 
Caribbean 2014 guidebook. Will include all new SVG developments and updates. Agency also scheduled a 
one-on-one meeting for Jane to meet with K. Haynes at the SVGTA. 

• Worked with writer Elaine Glusac by providing her with SVG updates for her story on new developments in the 
Caribbean for Private Clubs magazine. 

• Provided G. Beache info on Partner Pride Day in NY. Also provided info on Liberty Travel and GoGo. 

• Pitched SVG to writer Anne Chertoff who was seeking honeymoon destinations for WeddingWire.com. 

• Fact checked story content in Destination Weddings & Honeymoons for editors Erika Hueneke and Jackie 
Caradonio. Content includes mainland St. Vincent, Buccament Bay Resort, Mustique, and Palm Island. 

• Sent full recap report for World Footprints Travel Radio after hosting Tonya & Ian Fitzpatrick from Sept. 23 - 
Oct. 1 on St. Vincent, Bequia, and Palm Island. They conducted a series of taped interviews and aired them 
across seven different shows during Q4. Tonya & Ian are award-winning broadcasters, authors and sought-after 
travel experts for World Footprints (a division of Travel'n On Media Productions). World Footprints' listener 
base is millions through their various online syndicate networks. 

• Won HSMAI "Best Feature Story" placement in a consumer newspaper for Jeremy Peters' feature on Bequia. 



CANADA PUBLIC RELATIONS ACTIVITY REPORT 



MEDIA HIGHLIGHTS / SECURED PLACEMENTS 
"See clip report noting all Canadian placements. 

Top Canadian highlights include: GSA Travel Magazine, The National Post, NationalPost.com, 
GlobeTrottingMama.com, Canadian Travel Press, and more. 



PENDING PLACEMENTS 

• Pending placements include: Travelweek. 



MEDIA RELATIONS 

• Drafted and distributed press release titled "St. Vincent and the Grenadines Teams Up with Total Vacations," 
focusing on new seven-night packages with two departures from Toronto. Participating hotel partners include: 
Bequia Beach Hotel, Tamarind Beach Hotel & Yacht Club, Bequia Beachfront Villas, Young Island Resort, and 
Buccament Bay Resort. Release was distributed to a wide range of Canadian media outlets on October 25. 

• Submitted new SVG content to GTO for its secretary general who hosted a press briefing in Toronto on Oct. 25 1 
regarding new developments within the Caribbean tourism industry. ■ 



• Agency followed up with President of International Air Rally (Catherine Tobenas) to obtain updates about the 
Governor General's Cup International Rally. Agency was informed by Catherine that there is an issue with 2013 
plans. There will not be any airshows in the Caribbean before 2014 (the next one is in Martinique for 2014). 
SVGTA decided to hold off for now. 

• Provided content/updates to Travelweek's Associate Editor Cindy Sosroutomo who is writing a spotlight on "Sun 
Destinations." SVG is advertising so agency provided copy to coincide. Sent updates, new developments and 
hotel, diving and sailing packages for travel agents. 
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• Hosted freelance writer Alyssa Schwartz from Oct. 31 - Nov. 8 on a Digital Detox press trip to Palm Island, 
PSV, Young Island and St. Vincent for upcoming story in The National Post. Agency following up on coverage, 
which will most likely run in Q1 of 2013. 

• Agency began working with SVGTA and hotel partners to make plans for upcoming enRoute press trip (mid- 
January) for freelancer Alexandra Redgrave. Article will include PSV as well as mainland St. Vincent (Grenadine 
House). Story will compare big island to little island - both offering a unique travel experience. 

\ 

PUBLIC RELATIONS ACTIVITY FOR BOTH U.S. AND CANADA 
EVENTS 

• C. Ross and G. Beache attended 2012 DEMA (Diving Equipment and Marketing Association) conference in Las 
Vegas from Nov. 13-17. Agency updated promotional dive flyers for both US and Canadian markets. Flyers 
featured updated packages from a number of SVG dive operators and hotels, including: Dive St. Vincent and 
Mariners Hotel; Bequia Dive Adventures and The Village Apartments as well as Sugarapple Inn; Dive Bequia 
and Bequia Beach Hotel; Grenadines Dive and Kings Landing Hotel; Mustique Watersports and Cotton House; 
Canouan Dive Center and Tamarind Beach Hotel & Yacht Club; and Indigo Dive & Watersports and Buccament 
Bay Resort. 

• Agency followed up with Jerry Beaty, publisher and editor of Dive Training magazine to introduce G. Beache to 
some of the dive travel wholesalers, especially in the Northeast, who up until now haven't been sending their 
clients to SVG. Agency also suggested any equipment companies that may be interested in shooting their 
brochures and/or promotional campaigns down in SVG, or partnering with SVG in some way. 

• Sent G. Beache update on the Water Festival for possible launch in September 2014 (exact date TBD). Agency 
working with*Four bgb to conduct research and discuss with the dive community. • 



MOBILE APP 

• Agency continued pitching and promoting press release on updated SVG mobile app. 

• Agency continuing to work with the French and Italian agencies (Indigo and Aigo) to translate the app on each 
of the mobile platforms. Translations have been completed and now agency is working with the mobile app 
developer to finalize all text and coding. 

• Agency continues to monitor monthly analytics. 



B-ROLL / VIDEO PRODUCTION 

• SVGTA planning to undertake a broadcast shoot in spring 2013 to develop a number of new marketing 
channels for the destination. These include a new destination video, B-roll, webisodes and a 30 second 
commercial. 

• Agency submitted bids from various media/production companies. RPM Media came in first place. Agency 
created itinerary and worked with the SVGTA to plan reconnaissance trip for Roberto & Christina Mitrotti of RPM 
Media from Nov. 21 - Dec. 2. 

• Agency continuing to work with RPM to flesh out the story concepts and overall direction of the shoot. 



STILL PHOTOGRAPHY 

• Agency began working with internationally acclaimed photographer Ferenc Mate for his upcoming SVG sailing 
trip. Ferenc is shooting land, aerial and sea shots for the Seven Seas Calendar (North America's #1 selling 
sailing calendar now in its 30th year) and for the forthcoming book Seven Seas— A Guide to World Cruising. 
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The Seven Seas Calendar has sold 15,000 copies annually for the last 30 years. Half of these go to high profile 
executives in one of the world's largest companies. Agency has been working with Ferenc, John West, the 
SVGTA and numerous hotel partners to plan a comprehensive sailing trip to be hosted from Jan. 7 - 26. 
SVGTA and all participating hotels will receive beautiful still photographs and will own the rights to re-purpose 
the images. Will also receive property photo credit in Ferenc's upcoming book and calendar. 

• Agency spoke with Cindi Blair (of Cindi Blair Productions) to obtain cost estimates for still photography project. 



PACKAGES / PROMOTIONS 

• Agency continuing to reach out to all SVG hotels, sailing and diving operators and other stakeholders to 
promote packages, awards/accolades, and new developments to the media. 



ADVERTORIALS 

• Agency worked on all advertorials to coincide with all Q4 U.S. and Canadian advertising opportunities. 

Examples include: Martha Stewart Weddings, Your Caribbean Guide, Globe & Mail, as well as launching the 
new electronic SVG course and guidebook developed by Recommend. 



SOCIAL MEDIA 

• Agency continuing to send important U.S. and Canada news, updates, media placements, events and 
awards/accolades to Four bgb to highlight on SVG's Facebook and Twitter pages to keep online followers 
engaged. 

• Agency sent a number of recommendations and ideas to Four bgb to enhance SVG's social media channels. 



EDITORIAL CALENDAR 

• Agency continued pitching editorial calendar for both short-lead and long-lead media opportunities to maximize 
SVG pitching and placements throughout the year. 

MEDIA MONITORING / CLIENT REPORTING 

• Monitored for all SVG coverage and sent to SVGTA and partners in a timely manner. 

• Agency compiled thorough recap reports (per SVGTA's request) showcasing all to-date coverage and scope of 
work for both Buccament Bay Resort as well as the development of the new airport. Reports were sent to G. 
Beache on Nov. 2. 

PRESS MATERIALS 

• Updated SVG fact sheet. 



PRESS TRIPS 

• Agency continues to follow up with both US and Canadian media to obtain coverage from previous press trips, 
be it group or individual trips. 

NEW WEBSITE 

• Agency provided feedback on new SVGTA website design. Offered up constructive criticism and new ideas. 



DIGITAL DETOX 

• Agency keeps pitching Digital Detox campaign to media. Continuing to correspond with ABC Nightline producer 
Katie Hinman for an upcoming Digital Detox segment whereby ABC crew would visit both Palm Island and Petit 
St. Vincent. Producer keeps pushing segment back. Agency following up on late winter/early spring date. 
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ARGYLE INTERNATIONAL AIRPORT REPORT 

• Agency prepared all logistics, media appointments, and media materials for World Routes Abu Dhabi from 
September 28-October 1. Worked with Four bgb to set up one-on-one media appointments for G. Beache 
including: 

■ Craig West and Mark Nicholls (Airliner World / Airports of the World) 

■ Andreas Akerman (anna.aero / The Route Shop) 

■ Alex Thomas (Flightglobal, Airline Business Daily) 
• Donald Easton ( Future Airport) 

■ Oliver Clarke (Routes News) 

• Agency drafted World Routes recap and to-date coverage report. Sent to SVGTA and airport marketing team in 
late October. Airport coverage for 2012 includes: Travel Weekly, TravelPulse.com, Carib News, FlightGlobal 
(two stories), Routes News, AnnaAero, Airport World, Cheap Flights' Travel Blog, Airport Business Daily, and 

e Turbo News. More to come. 

• Agency participated in all Airport Marketing Team conference calls and distributed the minutes. Discussions 
were held on the following topics: 

■ Status of terminal building 

■ Airport marketing materials (website design, newsletters, updating of fact sheet, press release, 
iPad presentation) 

■ Inspection program for all tourism operators (hotels, taxis, buses, yachting companies, etc.) 

■ Press trips 

■ Development of central booking system (including technical and operational issues involved) 

■ Airlines requirements and presentations 

• Agency continues to coordinate FAM trips for aviation media as well as airline CEOs and planners. While Mike 
Boyd's team is in contact with US airlines, Four bgb continuesto liaise with European airlines. Agency has 
designed formal invitations to be sent out once dates have been finalized for CEO trip. Aviation media press trip 
has been postponed until most likely the fall timeframe. ✓ 

• Agency obtained to-date photography for new airport from the IADC. 

• Agency drafted all content for Q4 e-newsletter which was distributed in early November. Updated Excel 
database to increase number of e-newsletter recipients. 

• Agency created 201 3 timeline to outline next steps for airport marketing team. 



U.S. ADVERTISING ACTIVITY REPORT 



ADVERTISEMENTS 

The following publications/websites included SVG advertisements in Q4 2012: 

• Martha Stewart Weddings: Destination Wedding and Winter issues with a full page and full page advertorial in 
each, online run-of-site banners October-December, and a digital resource banner placement in December. 

• Bridal Guide November/December full page ad as a free placement. 

• Destination Weddings & Honeymoons November/December full page ad. 

• Dive Training V2 page ads in October, November and December. 

• Dive Center Business full page ad in November/December. 

• DiveGuide.com online listing running October to December. 

• SAIL full page ad in October and bonus in November, run-of-site banners October-December, e-newsletter ads 
in October and November Under Sail issues, and SAILfeed blogsite co-sponsorship with banners and blog 
postings October-December. 

• Islands November issue with a V2 page ad. 
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• Frommer's Travel Radio Show on WOR in New York campaign with two :60 and two :10 commercials each 
week, and two Arthur Frommer Travel minute sponsored features, running October 22 to December 2 and 
online banner ads October-December. 

• Recommend V2 page spread in October, run-of-site banners October-December, October 25, November 8 th and 
December 6 th e-blasts, e-newsletter feature stories in October 17 th , November 6 th and December 4 th , and e- 
newsletter quick link stories in October 2 nd , November 7 th and December 4 th . 



In addition to the above creative placements that were developed, the agency has been working on winter placements, 
including: 

• Dive Center Business full page ad in January/February. 

• Independence Program full page ad for New York office in October. 

CANADA ADVERTISING ACTIVITY REPORT 
ADVERTISEMENTS 

The following publications included SVG advertisements in Q4 2012: 

• Wedding Bells sweepstakes program, including a landing page and banner ad promotion, online advertorial and 
banner ads, through October. 

• Canadian Yachting V2 page spread ads in October and December travel issues. 

• D/Verfull page ads in October/November and December, and run-of-site banner ad October-December. 

• Horizon Travel online banner ads and subway TV placements through October. 

• Bold Magazine full page ad in Fall and Winter issues with banner ad through October. 

• Globe and Mail integrated campaign with %"page ad and Vz page advertorial to kick it off in October 1 8 th issue, 
Vi page ads in October 27 th and November 3 rd issues, online custom microsite with full content on all niches, 
photo gallery and special deals, and an online campaign October-December. 

• Travel Week full page October 18 th , full page ad and full page editorial in November 15 th issue, online and e- 
newsletter banners October-November, October 10 th , October 24 th , November 7 th and November 21 st e-blasts, 
and banner ads in Inside Report and The Hub e-newsletters in October and November 

• Canadian Travel Press full page ad and full page advertorial in December 3 rd Forecasting issue, TravelBlast 
email in October and December, e-newsletter banners and banner ads October-December, and October 10 th 
and December 5 th e-blasts. 



In addition to the above creative placements, the agency has been working on winter placements, including: 

• Horizon Travel creative development for January full page ad. 

• Your Caribbean Guide full page ad for Toronto office in December. 
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